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That’s  the  score  for  the  Chicago  Tribune’s  editorial  department. 


During  1966  the  Chicago  Tribune’s  editorial 
department  amassed  an  impressive  array  of 
awards  and  honors. 

They  went  to  individuals  and  sections.  They 
were  given  for  excellence  in  the  fields  of 
travel,  sports,  science,  fashion,  books,  pho¬ 
tography,  medicine.  They  came  from  sources 
as  varied  as  the  Associated  Press,  Inter- 


American  Press  Association,  the  Freedoms 
Foundation,  the  Illinois  State  Medical  Society, 
the  International  Federation  of  Newspaper 
Publishers,  and  from  Chicago’s  Mayor  Daley. 

The  Tribune  serves  Chicago  in  many  ways. 
Award-winning  journalism  in  many  fields  is 
one  of  them. 

Chicago  Tribune 


mDAY 

Florida's  Space  Age  Newspaper 

1^ 


and 


From  ZERO  circulation  on  March  21,  1966, 
TODAY  has  had  a  steady  growth  over  the  past 
year  and  now  is  topping  42,000  in  average  daily 
net  paid  circulation.  .  .  keeping  pace  with  the  boom¬ 
ing  Cape  Kennedy  market.  And  we're  just  hitting  our 
stride. . . 


*Tkis  was  for  the  week  ending  March  11, 1967. 

Our  ABC  acerage  net  paid  daily  circulation  for  6  months 
ending  December 31 , 1966  was  35.604. 


YEAR  OLD 


42,305 


come  grow  with  us 

mDAY 

Florida's  Space  Age  Newspaper 
A  mem  her  of  the  Prize  winn  ing  Gannett  Group 
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To  Catch  a  Thief 

(FIRST  REACH  A  THIS  WEEK  READER) 

TW  Agent  #1: 

In  Kansas  City  on  February  5th  two  people  read  the  above  article 
in  THIS  WEEK  Magazine.  A  local  businessman,  who  phoned 
the  F.B.I.,  and  Robert  Van  Lewing*,  who  was  apprehended  as  he 
was  loading  his  car  for  a  getaway  (to  a  non-THIS  WEEK  city). 

TW  Agent  #2: 

In  Atlantic  City  a  few  days  later.  Gene  Robert  Jennings*  also  found 
himself  in  the  hands  of  the  F.B.I.  due  to  the  response  of  another 
THIS  WEEK  reader. 

Two  down,  eight  to  go. 

THI^W^ 

*With  a  circulation  of  12,500,000,  you  get  all  kinds! 


MAOAZINK 


EDITOR  &  PUBLISHER  CALENDAR 


Tells  Women  What  They 
Want  to  Know  Most  .  .  . 

HOW  TO  LOOK  BETTER 
HOW  TO  FEEL  BETTER 

Grow  Old  ? 

J  *yOS£P^/A/£  /ok*9Ui^A/ 


Every  woman  wants  to  know  more  about  diet, 
exercise,  beauty  care,  health,  good  grooming,  how 
to  achieve  more  vibrant  living. 

This  illustrated  Women’s  Page  feature  covers 
these  topics  in  interesting  readable  style. 

Do  women  read  it?  Well,  it  always  has  been 
one  of  the  best  mail  pullers  in  the  entire  syndicate 
field. 

How  about  giving  your  women  readers  what 
they  want?  WHY  GROW  OLD?  still  may 'be  open 
in  your  territory.  A  phone  call  or  letter  will  bring 
you  sample  columns  and  the  rate  for  your  city. 


The  Register  and  Tribune  Syndicate 
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BRUCE  HORTON,  General  Manager 


MARCH 

19-21 — Central  States  Circulation  Managers  Association,  Chicago-Sheraton 
Hotel,  Chicago.  ,* 

19-21 — Texas  Daily  Newspapers  Association,  Fort  Brown  Hotel,  Brownsvilli 
Texas. 

24— U.S.  Basketball  Writers  Association,  Brown  Hotel,  Louisville,  Ky. 

24-25 — Associated  Press  Association  of  Florida,  Daytona  Beach, 

29- 30 — Illinois  Daily  Newspaper  Markets  Retail-General  Advertising  Man. 
agers  Workshop,  Illinois  Union,  University  of  Illinois,  Urbane. 

30- 31 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  Penn  Harris 
Motor  Inn,  Harrisburg,  Pa. 

3 1 - April  I — Old  Dominion  Advertising  Conference  of  Virginia  Press  Asso- 
ciation,  Sheraton  Motor  Inn,  Richmond,  Va. 

3 1 -April  I — Sigma  Delta  Chi  Region  3  Conference.  Columbia,  S.C. 


APRIL 

I — Sigma  Delta  Chi,  Region  II,  Mary  Graydon  Hall.  American  University,  ■ 
Washington,  D.C. 

1- 2 — Wisconsin  Associated  Press  Sports  Writers  Association,  Ramada  Inn, 

Madison. 

2- 14 — American  Press  Institute  Seminar  on  Pictures,  Columbia  University, 

Now  York  City. 

6 —  Certified  Audit  of  Circulations.  Overseas  Press  Club,  New  York  City. 

7- 8 — Sigma  Delta  Chi  Region  4  Conference,  Kent  State  University.  Kent, 

Ohio.  I 

7-8 — Sigma  Delta  Chi  Region  5  Conference,  Indianapolis,  Ind.;  SDX  His-  ' 
toric  Site  Marking,  DePauw  University,  Greencastle,  Ind. 

7-8 — Sigma  Delta  Chi  Region  7  Conference,  University  of  Missouri, 
Columbia.  Mo.  i 

7-9 — Mid  Atlantic  Region  (Three),  National  Press  Photographers  Associa.  ! 
tion  annual  education  seminar  and  business  conference,  Robert  Treat  : 
Hotel,  Newark,  N.J. 

9-11 — Inter-State  Circulation  Managers'  Association,  Marriott  Motor  Hotel, 
Saddle  Brook,  N.J. 

9-11 — Pacific  Northwest  Classified  Advertising  Managers  Association, 
Tapadera  Motel,  Pendleton,  Ore. 

14-15— Louisiana  Press  Association  Annual  Convention,  Monteleone  Hotel,  i 
i  New  Orleans. 

14-16 — Sigma  Delta  Chi  Region  8  Conference.  Dallas,  Texas. 

16-18 — Ohio  Circulation  Managers,  Sheraton  Gibson  Hotel,  Cincinnati. 

16-28 — American  Press  Institute  Seminar  fer  Classified  Advertising  Man¬ 
agers,  Columbia  University,  New  York  City, 
i  18-19 — Mid-Atlantic  Circulation  Managers  Association,  John  Marshall  Hotel, 

'  Richmond,  Va. 

19-22 — American  Society  of  Newspaper  Editors,  Shoreham  Hotel,  Wash¬ 
ington,  D.C. 

,  20-22 — Nebraska  Press  Association,  93rd  annual  convention.  Hotel  Lincoln, 

‘  Lincoln. 

I  22 — Sigma  Delta  Chi  Region  10  Conference,  Pullman,  Wash.,  and  Moscow, 

j  Idaho. 

22-23 — Kansas  Associated  Press  Wire  Editors  Association,  Abilene. 

'  24 — Associated  Press  annual  membership  meeting,  Waldorf-Astoria  Hotel, 

New  York. 

24-27 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel,  ! 
New  York  City. 

I  26 — Connecticut  Daily  Newspaper  Association,  Hotel  Barclay,  New  York  j 

i  .  .  .  ! 

!  29 — Sigma  Delta  Chi  Region  9  Conference,  Laramie,  Wyo.  I 

29- 30— Indiana  Associated  Press  Managing  Editors,  Gary. 

'  29-30 — Missouri  Associated  Press  Wire  Editors,  Columbia. 

30- May  12 — American  Press  Institute.  Seminar  for  Telegraph  Editors  and 
Copy  Desk  Chiefs,  Columbia  University,  New  York  City. 

MAY  • 

i  2 — Canadian  Press  annual  meeting,  Royal  York  Hotel,  Toronto. 

I  3 — Canadian  Press  50th  Anniversary  Dinner,  Royal  York  Hotel,  Toronto. 

I  4-5 — Canadian  Dally  Newspaper  Publishers  Association,  annual  meeting. 

Royal  York  Hotel.  Toronto. 

j  6-7 — United  Press  International  Editors  of  Missouri,  Holiday  Inn  East,  Co¬ 

lumbia. 

'  10-14 — Canadian  Managing  Editors  Conference,  Le  Chateau,  Champlain, 

Montreal. 
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THE  DESK  SET 


Out-of-cla$sroom  conference — Gerald  Grant,  Ellen  Hoffman, 
Susan  Filson,  and  Don  Robinson. 


Going  back  to  school  is  the  assignment  of  na¬ 
tional  education  writer  Gerald  Grant,  and 
the  three  other  reporters  who  make  up  The 
Washington  Post’s  education  staff. 

In  classrooms  from  the  capital  to  California 
they  study  education  theories  in  practice.  Added 
to  the  reporter’s  own  impressions  are  the  views 
of  administrators,  teachers,  and — significantly 
— the  students  themselves. 

Gerald  Grant  went  to  50  schools  across  the 
country  to  examine  the  effects  of  Federal  aid 
to  education.  The  sum  of  his  schoolwork — a 
5-article  series  —  won  him  an  Education 
Writers  Association  prize.  Grant  covers  most 
national  education  news  in  the  same  first-hand 
manner.  WTiether  it  originates  in  Congress 
or  on  campus,  he  evaluates  each  new  program 
in  terms  of  its  benefit  to  the  student. 

Susan  Filson,  Ellen  Hoffman  and  Don  Robin¬ 
son  are  The  Washington  Post’s  observers  in 
local  classrooms.  Reporter  Filson,  a  magna 
cum  laude  graduate  of  Michigan  State  Univer¬ 
sity,  now  sits  in  on  classes  in  city  schools.  She 
is  last  year’s  winner  of  the  Greater  Washing¬ 
ton  School  Bell  award. 

Assigned  to  public  schools  in  Maryland  and 
Virginia,  Ellen  Hoffman  monitors  a  growing- 
number  of  educational  experiments.  Her  own 
credits  include  articles  in  numerous  education 
journals. 

Higher  education  is  covered  by  Don  Robin¬ 
son  who  reports  the  growth  of  and  occasional 
turbulence  in  local  colleges  and  universities. 

The  Washington  Post  seeks  to  match  inno¬ 
vations  in  education  with  a  new  school  of  re¬ 
porting;  lively  as  well  as  learned,  and  rooted 
in  deep  involvement.  It  is  this  approach  to 
news  in  all  areas  that  puts  The  Washington 
Post  in  the  award-winning  class. 


First  in  circulation  . . .  first  in  advertising . . ,  first  in  awards 


Rtprtftntfd  by:  Ctntral— Sawytr,  Ftrguson.  Walktr.  Financial— Grant  Wabb  &  Co. 
Hotal  is  Rtaarta— Hal  Harman  Assoc.  (Florida),  Lou  Robbins  (N.Y.  and  N.J.).  Mrs.  Jobnnia 
Albartson  (Naw  England).  G.  Enriquaz  Simoni  (Maxico).  Comics — Puck.  Rotagravuro— Mat* 
ropolitan  Sunday  Nawspapars.  Intamalianal— Nawswaak-lntarnatidnal  (Europa  is  Asia). 


Constructive 
ioirnalisni 
never  stops  at 


During  the  recent  Mid-America  Boat  Show  at  the 
I  new  Cleveland  Convention  Center  a  Plain  Dealer  | 
staffer  left  his  typewriter  lor  10  days  to,  of  all  j 
things,  build  a  sailboat.  j 

He  worked  during  show  hours  under  the  watchful  j 
I  eyes  of  show  visitors.  More  than  35,000  visitors 
i  registered  for  a  chance  to  win  the  finished  sail¬ 
boat.  Plain  Dealer  readers  were  kept  informed  by 
I  daily  progress  pictures. 

The  staffer  finished  the  sailboat  two  hours  before 
j  the  close  of  the  show.  The  drawing  was  held  j 
j  and  the  boat  was  won  by  a  52  year-old  grand-  : 
;  mother  who  had  traveled  nearly  1 00  miles  to  visit 
the  show.  She  said  winning  the  sailboat  made 
I  this  year's  show  mean  something  special  for  her. 

Doing  something  special  for  our  readers,  and 
advertisers,  is  a  tradition  at  The  Plain  Dealer. 

ThMIlHlir 

j  National  reps;  Cresmer,  Woodward,  0  Mara  &  Ormsbee  •  For  travel;  The  Corfield  Co. 
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A  MONO  OLD  FRIENDS  here  for  the  National  Book  Awari 
last  week  was  Paul  Flowers,  famous  “Greenhouse”  eolumn- 
ist  of  the  Memphis  Commercial  Appeal,  who  recently  wrote: 
“In  this  craft,  we  take  comfort  that  we  can  never  <iive  too 
much  publicity  to  worthy  causes  or  their  advocates.  It  is 
impossible  to  say  too  many  fine  things  about  a  politician 
when  he  performs  a  significant  public  service;  but  the  press 
can  be  ‘sensational’  when  some  bureaucrat  is  caught  redhanded 
in  some  noisome  caper.”  And  columnist  Don  Whitehead  advises 
in  the  Commercial  Appeal’s  sister  paper,  the  Knoxville  Neus- 
Sentinel:  “Simple  writing  is  best.  I  know  it.  I  have  tried  to 
master  it.  Simple  writing  is  not  easy.  It  is  hard.  It  is  about 
the  hardest  kind  of  writing  there  is.  I  admit  my  writing  is 
not  simple  enough.  But  I  know  how  high  the  heads  of  mv 
readers  are.  I  think  their  heads  are  higher  than  you  think. 
Maybe  if  I  practice  enough,  I  will  not  write  way  above  the 
heads  of  my  readers.” 


Ode  to  Nothing 


A  few  more  weeks  and  summer 

Vk'ill  make  the  world  seem  brighl. 

But  not  for  summer  tv — 

^'ith  reruns  every  night! 

— Lawrence  A.  Barrett, 

Headlight-Sun,  Pittsburg,  Karrs. 


— The  Wall  Street  Journal  reports  a  Chicago  musician  com¬ 
posed  six  works  (with  titles  such  as  ‘Printer’s  Devil’  and 
“Opus  in  Offset’)  based  on  the  beat  and  rhythm  of  different 
newspaper  printing  presses.  .  .  .  Eva  Hodges,  Denver  Post,  20 
years  a  reporter  and  holder  of  a  B.  A.  in  English,  took  an 
English  placement  test  at  the  l^niversity  of  Colorado  just  to 
see  what  students  who  have  to  take  it  are  up  against.  She  was 
told  she  would  have  to  take  freshman  English.  The  lead  to 
her  story:  “Well,  at  this  rate.  1  may  have  wrote  my  last  storv 
for  the  Denver  Post.”  .  .  .  City  Editor  Kenneth  Smart.  Dallas 
Times  Herald,  was  named  the  new  vicechairman  of  the  public 
relations  advisory  board  of  the  Baptist  General  Convention  of 
Texas.  .  .  .  The  Plattsburgh  (N.  Y.)  Press-Republican  is  con¬ 
ducting  a  contest  for  a  name  for  its  new  plant  publication.  .  .  . 
Speaking  of  house  journals,  the  Florida  rural  electric  groups 
have  one  named  Watt’s  New  and  it  carries  a  column  called 
“Penned  Bits”  by  Ben  Pitts.  .  .  .  The  word  “blood”  was 
printed  in  red  in  a  headline  over  a  story  about  blood  donors 
in  the  Pauls  Valley  (Okla.)  Democrat.  .  .  .  Jolly  juxtaposition: 
The  Lake  Charles  (La.)  American  Press  carried  an  eight-column 
streamer  “War  Is  Pulling  Laos  Out  of  Long  Slumber”  on  a 
page  carrying  a  seven-column  color  ad  picturing  mattresses. 


Retirement  Soliloquy 


Ex-fellow  workers  I  miss  a  lot 
For  them  I  often  pine 
.4nd  close  to  them  I  miss  the  most 
That  old  paste  pot  of  mine! 

— W.  Lowrie  Kay,  Turson 


Once  I  thrilled  hy  the  hum  of  the  press 
Ever  eager  for  that  time  to  come 
Alas,  for  me  now — after  40  long  years 
It’s  just  another  “Hoe-Hum.” 

—Main  Rich,  Atlantic  City 


— Jim  Wynn,  director  of  publications,  McNeese  Stale  College. 
Lake  Charles,  La.,  points  out  that  a  name  recently  in  E&P 
really  forms  a  palindrome — Noel  Leon,  city  ediloi  of  W ayne 
(N.  J.)  Today — and  that  wow  is  a  palindrome  that  becomes 
another — mom — when  it’s  turned  upside  down.  .  .  .  M.  R- 
Henry  has  written  the  front-page  “Reflections”  column  in  the 
Livermore  (Calif.)  Herald  42  years. 
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How  to  wrap  up  a  SUPER  market 

Advertise  in  the  Patriot-News,  the  one  medium  that  con  give  you  complete  coverage  in 
Harrisburg,  the  SUPER  market. 

Harrisburg  is  a  SUPER  market.  The  center  of  influence  in  the  3rd  largest  state,  it  is  1st 
in  Pennsylvania  and  25th  in  the  nation  in  Retail  Sales  per  Household.  It  is  1st  in  Pennsylvania 
per  Household  sales  in  Apparel  Stores,  Eating  and  Drinking  Places,  Automotive,  and  General 
Merchandise  Stores.  In  TOTAL  VOLUME,  Harrisburg  is  number  1  in  the  largest  food  buying  and 
drug  buying  area  in  Pennsylvania  after  Philadelphia  and  Pittsburgh. 

And  the  Patriot-News  delivers  Harrisburg,  with  a  guaranteed  coverage  of  100%  in  the 
ABC  City  Zone  and  88%  in  the  Retail  Trading  Zone.  So  if  you're  only  planning  on  one  medium 
in  Harrisburg,  you  can  still  wrap  it  up  completely  with  the  Patriot-News,  the  number  1  medium 
in  Harrisburg,  the  SUPER  market. 


PATRIOT-NEWS 


MORN.61  EVE.  121,218  SUNDAY  162,371 

Represented  Nationally  by  MOLONEY,  REGAN  &  SCHMITT 


editorial 


One  Million  More  per  Day 

"ITT HAT  business  enterprise  can  you  name  that  sells  a  million  more 
"  units  per  day  than  it  did  a  year  ago?  The  answer  is  “the  daily 
newspaper  business.”  And  we  don’t  think  there  is  any  other  in  the 
land  that  can  match  it. 

Total  daily  newspaper  circulation  at  the  end  of  1966  reached  61,- 
397,252  (six-month  average)  which  was  a  new'  record  high  and  an 
annual  increase  of  slightly  over  1,000,000  per  day. 

Neither  magazines,  radio  nor  television  can  equal  it  in  daily  public 
apjreal. 

This  is  the  third  largest  annual  gain  for  total  newspaper  circida- 
tion  since  1945.  ^Vhat  is  the  reason  for  this  tremendous  increasetl 
reatlership  in  this  period  of  growing  competition  for  a  share  of  the 
pul)Iic’s  leisure  time?  First,  and  most  obvious,  there  has  been  a  growth 
in  the  adult  population  that  buys  newspapers.  Second,  newspaper 
|K‘rformance  is  of  the  caliber  that  attracts  and  holds  the  buying  public. 

Daily  newspapers  perform  a  service  that  the  public  needs  and 
wants  and  is  willing  to  pay  for.  otherwise  there  wouldn’t  be  61,600,- 
000  copies  purchased  every  day. 


N,Y,  Strike  Talk 

¥  T  IS  the  way  of  union-management  labor  negotiations  these  davs  to 
continue  arguments  down  to  the  deadline  of  contract  expiration. 
It  is  a  show  of  strength  to  wring  the  last  ounce  of  concession  from 
either  side  at  the  last  minute  before  peace  and  harmony  is  continued 
with  a  contract  renew  al. 

That  is,  it  is  “the  way”  everywhere  else  except  between  labor  and 
management  in  the  New  York  City  newspaper  situation. 

Heie,  “strike”  is  the  order  of  the  day,  and  it  has  been  for  five  years. 
Four  strikes  in  five  years  have  brought  the  disappearance  of  three 
New  \ork  City  metropolitan  newspajjcrs.  It  has  reduced  the  numlx?r 
of  dailies  from  seven  to  four  and  it  has  reduced  the  number  of  em¬ 
ployes  on  New  York  papers — union  members,  if  you  will — by  the 
thousands. 

This  year,  the  10  newspaper  unions  have  added  something  to  their 
almost-annual  competition.  It  used  to  be  that  they  all  wanted  more 
and  more  dollars,  fringes  and  concessions  from  management.  Now 
each  one  of  the  10  wants  more  and  more  than  the  other  union.  Fach 
one  has  painted  itself  into  a  corner  so  completely  that  the  talk  of 
strike,  started  several  weeks  ago,  gets  more  ominous  as  the  March  30 
deadline  approaches. 

Can  the  union  memlrers  who  survive  the  strike  holocausts  of  the 
past  and  maintained  their  jobs  say  there  are  no  lessons  to  be  learned? 
Are  they  aware  that  further  contraction  of  the  number  of  newspaper 
jobs  is  a  distinct  jxissibility  if  there  is  another  strike?  .\re  newspajjer 
workers  in  New  York  City  so  crass  that  they  don’t  care  what  hapjiens 
to  the  business  that  employs  them? 


“A  soft  answer  turneth  away  wrath:  bm 
grierous  wards  stir  up  anger.” 

Proverbs  IS. 4 
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‘TIRED  OLD  JOKES’ 

I  Your  issue  (April  4)  contained  ’30s  seems  hardly  the  way  to  fill 

I  another  crack  about  women  re-  staff  vacancies. 

porters  by  Harold  Winerip  of  the  I  don’t  know  what  Mr.  Winerip’s 

I  Boston  Traveler.  This  is  the  second  experience  has  been  with  newsmen 

i  or  third  of  his  unflattering  refer-  or  if  he  has  had  any.  I  do  know 

ences  to  newswomen  that  I  have  that  in  my  17  years  as  a  newspa- 

I  read  in  Editor  &  Purlisher.  perman  I  worked  with  and  against 

I  Mr.  Winerip  seems  to  know  some  of  the  finest  reporters  in  the 

I  exactly  how  to  go  about  discourag-  business.  A  number  of  them  hap- 

I  ing  qualified  women  journalism  pened  to  be  women.  They  could 

graduates  from  going  into  the  and  did  cover  tenement  fires  at  3 

newspaper  business.  Does  Mr.  AM,  murders,  picket-line  violence, 

Winerip’s  labored  humor  imply  City  Hall  and  the  courts;  and  they 

that  the  Boston  Traveler  is  not  in-  stayed  in  the  newspaper  business, 

terested  in  hiring  women  from  I’ve  met  some  women  who  probably 

journalism  schools  and  depart-  were  misplaced  on  a  newspaper, 

ments?  New  York  University  has  but  that’s  also  true  of  some  men. 

graduated  a  number  of  them,  many  The  “Front  Page’’  was  a  great 

of  whom  are  holding  down  respon-  play  and  movie,  Mr.  Winerip,  but 

sible  jobs  on  newspapers  and  wire  that  was  in  1928. 

services.  M.  L.  STEIN 

I  have  heard  somewhere  that 
there  is  a  shortage  of  editorial  per-  Chairman, 

sonnel.  Reviving  tired  old  news-  Dept,  of  Journalism, 

paperwomen  jokes  of  the  ’20s  and  New  York  University 


letters 

REAGAN  AND  PRESS 

I  have  just  finished  reading  David  C. 
Henley's  article  on  press  complaints  in 
Governor  Reagan’s  administration. 

In  general,  it  is  very  accurate.  However, 
I  think  that  some  of  the  press  and  tele¬ 
vision  reporters  overstated  their  case  a  lit¬ 
tle  bit.  Certainly,  their  complaints  to  me 
have  not  been  that  strong,  and  I  think  that 
so-called  tight  lid  has  loosened  consider¬ 
ably  in  recent  weeks. 

I  note,  too,  that  a  couple  of  my  “friends” 
in  the  press  sounded  off  in  peculiar  fashion. 
One  says.  “The  present  situation  won’t  be 
tolerated  very  long.”  That,  to  me.  kind 
j  of  sounds  like  the  guy  in  jail  hollering 
“You  can’t  do  this  to  me.”  Another  critic 
weeps  that  he  has  no  advance  texts  of  even 
transcripts.  He  says  he  has  to  rely  on 
notes  or  tape  recorders.  It  seems  to  me 
!  that  that’s  what  good  reporters  are  paid 
[  for.  I  truly  bleed  for  him. 

One  minor  correction  in  the  story  is  that 
it  was  not  I  who  changed  the  title  of  Press 
Secretary  to  Communications  Director;  it 
!  was  Phil  Battaglia,  the  Governor’s  Execu¬ 
tive  Secretary. 

One  other  thing  before  I  end  this:  I 
note  that  the  new  Governor  is  being  criti¬ 
cized  for  being  “capricious  and  arbitrary”. 
Governor  Reagan  is  probably  the  least 
capricious  and  arbitrary  man  I  have  ever 
met  in  my  life. 

Lyn  Nofzicer 

Communications  Director, 

Governor’s  Office, 
j  Sacramento.  Calif. 

*  *  • 

SALES  QUESTION 

Mr.  Merkel  is  correct  in  his  concern  over 
the  egghead  view  “that  advertising  in  some 
way  makes  people  buy  things  they  do  not 
want  or  need.” 

Maybe  some  “moderate”  can  explain 
how  advertising  was  able  to  sell  the 
Mustang  after  it  was  unable  to  sell  the 
Edsel. 

Charley  Schaaf 

‘  St.  Joseph.  Missouri 


CONTRACT  ‘GAINS’ 

In  the  February  18  issue  you  reported 
the  fact  that  wage  increases  were  “gained” 
in  the  new  contract  signed  by  the  Denver 
Newspaper  Guild. 

I  desperately  wish  that  we  in  the  news¬ 
paper  business  could  avoid  the  practice  of 
reporting  contract  settlements  between 
employers  and  Unions  as  “gains”  having 
been  won  by  the  Union.  I  believe  it  is  false 
reporting.  The  days  when  publishers  were 
always  the  enemy  are  gone  for  the  most 
part.  Publishers  are  anxious  to  be  fair 
because  they  know  unless  their  staff  is 
happy  the  paper  will  lose  something  of  its 
morale.  I  think  it  is  equally  false  reporting 
to  say  that  the  employers  have  given  a 
wage  increase.  I  think  it  would  be  more 
accurate  and  helpful  to  our  labor  relations 
if  contract  settlements  were  reported  as 
being  settlements  “agreed  upon”  by  the 
parties. 

Francis  L.  Dale 

President  and  Publisher, 

Cincinnati  Enquirer, 

Cincinnati,  Ohio. 


garding  discrimination  between  the  sexes 
and  keeping  the  female  press  corps  on 
reportorial  toes. 

Jerrold  Weitzman 

New  York. 

*  *  * 

POLITICO  RATE 

Here  in  New  Jersey  we  take  pretty  good 
care  of  Mr.  Lyon’s  “Damn  Politicians” 
(E&P  March  4). 

At  Quality  Weeklies  for  many  years  the 
trend  has  been  to  the  open  rate  for  political 
advertising.  Prinstance:  In  the  past  year 
ALL  16  papers  had  the  same  rate  for 
political  as  general.  In  our  affiliated  group, 
23  out  of  31  had  the  same  rate,  too.  The 
8  that  charged  more  accounted  for  an  in¬ 
crease  in  the  total  47-paper  rate  over  the 
open  rate  of  only  3.2%. 

Politicos,  climb  aboard. 

Pat  Faiella 

Bloomfield,  N.J. 

iiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiim 

Short  Takes 

So  understaffed  and  overworded  is  the 
State  Narcotics  Bureau  that  pleas  from 
county  officials  for  bureau  help  are  piling 
up.  The  Examiner  learned  yesterday. — 
Sart  Francisco  (Calif.)  Examiner. 

• 

The  Huron  County  Commissioners 
awarded  the  contract  for  painting  two 
brides  in  the  county. — Sandusky  (Ohio) 
Register. 

• 

He  is  salted  to  go  on  trial  in  Morris 
County  Court. — Morristown  (N.J.)  Re¬ 
cord. 

• 

“We’ve  got  the  hitters  and  the  fielders, 
but  I  don’t  know  where  we’re  going  to 
get  the  pictures  from,”  said  Bill  Rigney. 
— Los  Angeles  (Calif.)  Herald-Examiner 

• 

The  Cowboys  raided  the  hoop  for  24 
as  the  Daggers  mustard  18.  —  Hawaii 
Tribune-Herald  (Hilo). 


Mniiiiiiii!iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiijiiiiiiiiiiiiiiiiiiiii^ 

E&P  Index 


Advertising  News  . 16 

looks  in  Review  .  48 

Circulation  .  26 

Classified  Clinic  .  20 

Poge  of  the  Week  .  38 

Newspaper  Law .  50 

Personal  Mention  .  32 

fSofography  .  40 

Iromotion .  .  34 

loy  Erwin's  Column .  .  4 

Slop  Talk  .  60 

Wieates  .  51 

Weekly  Editor  .  52 


editor  QC  PUBLISHER  for  March 


*  *  * 

FOR  THE  LADIES 

In  view  of  Editor  &  Publisher’s  interest 
in  the  fate  of  women  in  the  newspaper 
field  (January  21),  you  might  want  to  pon¬ 
der  a  possibility  that  could  drastically 
shape  the  life  of  any  lady  reporter  in  Okla¬ 
homa  who  falls  short  of  the  100  percent 
accuracy. 

The  possibility  was  raised  in  a  UPI 
story  on  a  critical  survey  of  Oklahoma’s 
penal  system  conducted  by  the  National 
Council  on  Crime  and  Delinquency.  The 
newspaper  version  of  one  NCCD  recom¬ 
mendation  called  for: 

“ —  Construction  of  a  reception  center 
and  a  newswomen’s  correctional  institute 
in  Central  Oklahoma.” 

The  implications,  not  to  mention  the  im¬ 
plementation.  of  this  recommendation 
could  have  far-reaching  repercussions  re- 

I,  1967 
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“We  find  having 
The  New  York  Times 
News  Service 
advantageous... 
in  a  lot  of  cases 
it's  a  newsmaker  giving  us 
the  jump  on  situations 
the  wire  services 
tag  along  on... 

And  it’s  such 
a  highly  professional 
report  with  columnists 
like  Reston  and  Sulzberger 
and  Baker... 


t 


and  the  amusements, 

the  fine  arts, 

and  entertainment... 

the  market  reports, 

and  financial  backgrounders 

and  information  articles... 

I  just  wish 
we  had  more  space 
where  we  could  use 
more  of  it." 


Jack  Clark,  Managing  Editor 

The  Shreveport  Journal,  Shreveport, La. 


For  the  best  of  The  New  York  Times, 
subscribe  to  The  New  York  Times  News  Servi^. 
Call  or  write;  R.  R.  Buckingham,  Editor-Manager 
The  New  York  Times  News  Service 
Times  Square,  New  York,  N.  Y.  10036 
(Area  Code  212)  556-7089 
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UPI  Tests  Faster  Newswire 
That  Offsets  Rise  in  Rates 


Revolutionary  Tone  System  Is 
Called  Remarkable  Breakthrough 

United  Press  International  UPI  team  conceived,  built  and 
next  month  will  start  field-test-  tested  sophisticated  equipment 
ing  a  revolutionary  communica-  designed  to  carry  UPI’s  domes- 
tions  system  for  its  newswires  tic  news  sei-vices  on  a  sin- 
ier\mg  more  than  4,000  news-  gle  voice-grade  channel.  It  was 
paper  and  broadcast  subscrib-  tested  for  several  months  over 


ers  in  the  United  States. 

James  F.  Darr,  UPI  general 

a  n  a  g  e  r  of  communications, 
[laid  the  new  system  is  a  tech- 
fjnological  breakthrough.  Called 
the  UPI  Sked-4  News  Network, 
it  will : 

•  Help  hold  the  line  on  com¬ 
munications  costs  scheduled 
to  rise  May  1. 

•  Provide  faster,  more  effi¬ 
cient  collection  and  trans¬ 
mission  of  news. 

•  Reduce  printer  and  wire 
trouble. 

Darr  said  that  ultimately  it 
rill  also  enable  UPI  to  extend 
Ffts  news  services  into  areas 
rh  ore  heretofore  they  have  been 
available  for  economic  rea- 
twns. 

A  Federal  Communications 

ommission  ruling  which  led  to 
[the  scheduled  increase  in  some 
nerican  Telephone  and  Tele- 
iph  “telpak”  pricing,  plus  the 
Ithreat  of  other  canier  rate  in- 
ases,  spurred  UPI’s  search 
[for  a  more  economical  system. 

The  result  is  a  .news  network 


a  :i,0()0-mile  system.  Equipment 
and  theories  proved  out.  The 
network  was  demonstrated  to 
AT&T  officials  and  engineers 
and  was  termed  “a  remarkable 
breakthrough.”  AT&T  volun- 
tered  to  file  a  new  tariff  xvhich 
will  benefit  all  areas  of  the  com¬ 
munications  industry. 

Westem  Union  filed  objections 
and,  as  a  result,  the  FCC  held 
up  final  approval  of  the  tariff 
modification  until  late  in  1966. 
Western  Union  subsequently 
modified  its  data  tariff  to  con¬ 
form  to  AT&T’s. 

Darr  compared  the  basic  prin¬ 
ciple  of  Sked-4  w’ith  a  radio  sta¬ 
tion  signal  which  can  be  heard 
on  only  one  frequency.  Instead 
of  one  signal,  UPI  will  “broad¬ 
cast”  up  to  22  Teletype  signals 
or  tones  (various  news  services) 


into  a  single  voice  channel  which 
has  duplex  features.  Each  will 
have  its  own  transmitting  fre¬ 
quency.  It  will  be  keyed  by  elec¬ 
tronic  devices  called  “subsets” 
activated  by  Teletype  signals. 
Each  will  be  received  only  by 
subscribers  or  UPI  bureaus 
“tuned”  to  that  fi-equency  via 
matching  subsets. 

(iunipacl  Equipment 

Implementation  of  the  net¬ 
work  began  Feb.  10  when  Len- 
kurt  Electric  Co.  delivered  new¬ 
ly-designed  25A  frequency  divi¬ 
sion  multiplexing  (FDM)  chan¬ 
nelizing  equipment  to  UPI  in 
New  York  City.  The  main  termi¬ 
nal  for  the  entire  UPI  domestic 
communications  system  is  so 
compact  it  measures  only  seven 
feet  six  inches  by  44  inches. 

Additional  equipment  is  be¬ 
ing  installed  throughout  New 
Jersey,  the  test  state.  Comple¬ 
tion  of  the  New  Jersey  installa¬ 
tions  is  scheduled  for  next 
month,  and  UPI  expects  to  have 
a  coast -to-coast  network  in¬ 
stalled  within  18  months. 

A  unique  electronic  compo¬ 
nent,  the  “splitting  module,”  is 
the  heart  of  this  network.  With 


AP  Report  Transmitted 
At  150  wpm  in  Virginia 

Newspapers  in  six  Virginia  the  magnetic  tape  —  one  strip 

ch  on  a  single  voice-grade  cities  are  receiving  their  major  for  each  news  wire  —  is  trans- 

AT&T  channel  can  accommodate  Associated  Press  news  at  the  ferred  to  the  printer  in  read- 

•p  to  44  one-way  Teletype  and  cate  of  150  words-per-minute  able  copy.  It  also  is  coded  in 

%letypesetter  circuits  at  speeds  over  one  machine.  paper  tape. 

«p  to  100  words  per  minute.  The  new  process,  first  of  its  Trak  Electronics  Co.  Inc.  of 

For  years  UPI  had  known  the  kind  in  the  nation,  utilizes  a  Wilton,  Conn.,  manufactured  the 
lonomic  advantages  of  chan-  buffer  storage  unit  similar  to  a  buffer  storage  unit  for  the  AP. 
lizing  or  multiplexing  a  news  tape  recorder,  and  a  fast  printer  Teletype  Corp.  of  Skokie,  Ill., 
twork  over  a  voice  channel,  and  paper  tape  reperforator  for  produced  the  printers  and  re¬ 
but  FCC  tariff  regulations  his-  linecasting  operations.  perforators. 

^rically  had  kept  customers  The  storage  unit  uses  two  30-  Eventually  at  least  20  dual 
from  utilizing  such  a  system,  foot  strips  of  double-sprocket  units  of  the  printers  and  re- 
“le  first  step  was  to  find  an  16mm  magnetic  tape  to  record  perforators  will  be  installed  in 
ening  in  the  AT&T  rate  struc-  stories  from  the  AP  national  Virginia,  the  AP  announced, 
tare.  In  1964  one  was  found  in  “TA”  wire  and  the  Virginia  Newspapers  using  the  new 

the  Schedule-4  voice  grade  (tele-  State  Big  Cities  circuit.  The  process  are  the  Richmond  Newit 

lone  quality)  data  rate.  Thus  normal  speed  is  66  w'ords-per-  Leader,  Norfolk  Virginian-Pilot 
as  the  name  for  the  new  net-  minute.  and  Ledger-Star,  Roanoke  Timen 

rk  bom  and  a  greenlight  The  unit  is  programmed  to  and  World-Netvit,  Newport  News 

hed  for.  a  research  program  output  news  from  the  two  wires  Daily  Presat  and  Times-Herald, 

volving  enginers,  editors,  con-  at  150  w’pm,  based  on  coding  re-  Lynchburg  News  and  Daily  Ad- 

itants  and  lawyers.  ceived  in  the  buffer.  vance,  and  Danville  Register  and 

In  the  following  months  this  Electronic  signals  recorded  on  Bee. 

editor  &.  PUBLISHER  for  M.irch  18,  1967 


the  ft.;rlule.  an  electronic  “tratlf 
cop”  operating  via  fre<iuenf 
filters,  i'v  was  possible  to  set 
a  national  network  without  g| 
ing  through  e"pcnsive  Teletyi 
testboards  trac’.'. -h' laiiy  use<l. 

Fail-safe  1,-atures  have  be^ 
engineered  int»'  the  network 
news  will  flow  e  '’u’dng  su< 

power  blackouts  Uie  one  ihj 

hit  the  East  Coasi  1965. 

The  network  will  ^  ^ 
a  “backbone”  linking  I'-;’ 

City  and  Washington,  "’ith  U 
division  headquarters  in 
Pittsburgh,  Atlanta,  C 
Dallas  and  San  Francisct  '• 
gional  networks  connect 
the  “backbone”  at  six  diviK  ’ 
headquarters.  In  genei'al,  Ox 
network  will  serv’e  each  staU 
and  as  many  states  as  possible 
will  be  service<l  through  divi¬ 
sion  headquarters  bureaus. 

Since  the  networks  will  have 
up  to  44  one-way  channels,  news 
can  be  ferried  to  and  from  bu¬ 
reaus  with  minimum  delays. 
Newswires  filed  exclusively  out 
of  New  York  City  will  utilize 
one  side  of  the  circuit  to  gather 
news  while  the  other  side  is 
transmitting,  thus  avoiding  log¬ 
jams  inherent  in  a  one-w'ay  cir¬ 
cuit. 

Since  subset  tone  signals 
eliminate,  in  most  instances,  the 
need  for  rectifiers  and  relays, 
Darr  sai<l  printer  trouble  will 
be  reduced. 

UPI  set  the  tentative  time¬ 
table  for  nationwide  implemen¬ 
tation  of  the  networks  as  fol¬ 
lows: 

Pacific  division  states  (Wash¬ 
ington,  Oregon,  Idaho,  Califor¬ 
nia,  Arizona,  Nevada,  Montana, 
Utah)  by  early  fall  of  1967; 

Southwestern  division  states 
(Texas,  Arkansas,  New  Mexico, 
Kansas,  Missouri,  Colorado, 
Wyoming,  Oklahoma,  Louisi¬ 
ana),  by  late  fall  of  1967; 

Central  division  states  (Illi¬ 
nois,  Michigan,  Indiana,  North 
and  South  Dakota,  Iowa,  Minne¬ 
sota,  Wisconsin,  Nebraska)  by 
late  winter  of  1967; 

Eastern  division  states  (Penn¬ 
sylvania,  Kentucky,  Ohio,  West 
Virginia,  Maryland,  Delaware), 
by  early  1968; 

Northeastern  division  states 
(Connecticut,  Rhode  Island,  Mas¬ 
sachusetts,  New  Hampshire, 
Maine,  Vermont),  by  spring  of 
1968; 

Southern  division  states  (Vir¬ 
ginia,  North  and  South  (Caro¬ 
lina,  Florida,  Tennessee,  Ala¬ 
bama,  Mississippi,  Georgia)  and 
New  York,  by  early  summer  of 
1968. 
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Chalk  Talks 
Of  Capital 
Daily  Plan 

O.  Roy  Chalk,  law’yer,  real  es¬ 
tate  developer,  airline  owner, 
and  Spanish-language  newspa¬ 
per  publisher,  this  week  prom¬ 
ised  further  expansion  of  his 
communications  properties. 

“I  will  be  launching  a  tabloid 
newspaper  for  the  Washington, 
D.C.  area  within  60  to  90  days,” 
he  said.  For  the  future,  he 
added,  “I’m  out  to  break  into 
radio  and  television,  adding  sta¬ 
tions  to  those  already  serving 
the  Capital.” 

Chalk  said  his  newspaper 
would  be  called  the  D.C.  Virgin¬ 
ian,  that  it  would  be  printed  off¬ 
set  and  would  start  as  a  weekly, 
later  going  daily  as  a  “full-scale 
publication  covering  local,  na¬ 
tional,  and  international  news.” 

A  man  who  divides  his  time 
between  New  York  and  Wash¬ 
ington,  Chalk  is  president  of 
Trans  Caribbean  .\irways  and 
also  has  a  controlling  interest 
in  the  D.C.  Transit  System  Inc. 
The  latter  property  he  an¬ 
nounced  for  sale  (March  14), 
no  bids  less  than  “$25-million 
being  acceptable.” 

Competitor  For  Post? 

Although  he  would  not  elab¬ 
orate  on  plans  for  the  D.C. 
Virginian,  he  said,  “we’ll  pro¬ 
vide  a  newspaper  which  will  fill 
the  vacuum  in  the  nation’s  capi¬ 
tal.  Just  as  in  New  York  the 
Daily  News  and  the  New  York 
Times  exist  side  by  side,  so  too 
will  my  tabloid  exist  in  competi¬ 
tion  with  the  Washington  Post.” 
The  evening  field  in  Washington 
is  served  by  the  standard-size 
Star  and  the  tabloid  News. 

The  operation  would  be  “no 
spit  in  the  ocean,”  Chalk  said. 
Asked  how  much  it  w’ould  cost 
to  finance  his  venture  and  for 
names  of  personnel,  he  replied: 
“We’ve  got  some  fine  people 
lined  up;  I’m  amazed  how  many 
newspapermen  in  the  Washing¬ 
ton  area  have  already  applied 
for  jobs;  as  for  finance,  there’s 
no  shortage  of  dollars  within  my 
companies  .  . 

Chalk  pointed  to  the  success 
of  El  Diario,  the  New  York  City 
Spanish-language  daily  of  which 
he  is  president  and  publisher 
and  to  the  radio  and  television 
outlets  he  runs  in  San  Juan, 
Puerto  Rico. 

“In  New  York,”  he  said, 
“we’ve  just  finished  spending 
something  like  $3-million  on 
plant  and  equipment  for  El  Di¬ 
ario.” 

Chalk  declined  to  give  exact 


details  as  to  where  he  intends 
to  set  up  offices  and  publishing 
plant,  other  than  “it  will  be  in 
Virginia.”  According  to  Wash¬ 
ington  sources,  his  plan  for  a 
newspaper  is  not  new.  He  was 
reported  in  discussion  with  a 
number  of  “small  publishing 
houses”  in  Virginia  six  months 
ago.  No  firm  arrangement  was 
reached. 

• 

Bar-Press 
Parley  Set 
On  April  22 

Chicago 

Representatives  of  six  media 
organizations  have  been  invited 
to  meet  with  members  of  the 
American  Bar  Association’s  Fair 
Trial-Free  Press  Committee 
April  22  in  New  York  to  express 
their  views  on  the  recommenda¬ 
tions  in  the  Reardon  Report. 
(E&P  Oct.  1,  1966). 

Comments  and  criticisms  of 
the  tentative  recommendations 
of  the  committee  will  be  dis¬ 
cussed. 

Justice  Paul  C.  Reardon  of 
the  Supreme  Judicial  Court  of 
Massachusetts,  chairman  of  the 
committee,  invited  the  following 
to  participate: 

J.  Edward  Murray,  Freedom 
of  Information  Committee, 
American  Society  of  Newspaper 
Editors. 

D.  Tennant  Brj'an,  Fair 
Trial-Free  Press  Committee, 
American  Newspaper  Publish¬ 
ers  Association. 

W’alter  B.  Potter,  National 
Newspaper  Association. 

Theodore  Koop,  chairman  of 
the  Joint  Media  Committee. 

Vincent  T.  Wasilewski,  Na¬ 
tional  Association  of  Broad¬ 
casters. 

Bruce  Dennis,  Radio-tv  News 
Directors  Association. 

Reardon  also  invited  the 
media  organizations  to  send  rep¬ 
resentatives  to  ABA’s  meeting 
in  Honolulu  in  August,  when 
there  will  be  hearings  on  the 
tentative  report,  which  calls 
principally  for  deferring  the  re¬ 
lease  of  certain  pre-trial  infor¬ 
mation  in  criminal  cases. 

Reardon  said  media  spokes¬ 
men  w'ould  be  invited  to  express 
their  views  to  the  ABA’s  House 
of  Delegates  which  must  ap¬ 
prove  any  recommendations  be¬ 
fore  they  become  official  policy 
of  the  ABA.  House  of  Delegates 
action  now  is  scheduled  for  the 
meeting  of  ABA  in  Chicago  next 
February. 

Reardon  said  the  timetable 
permits  ample  debate  prior  to 
final  action  by  the  ABA. 


Pressmen’s  Union 
Signs  Unique  Pact 


Morristown,  N.  J. 

Pressroom  employes  of  the 
Daily  Record  have  accepted  a 
contract  which  provides  for  a 
basic  annual  “salary”  plus  cred¬ 
its  w’hich  total  $12,440  in  1967 
and  which  will  increase  to  $13,- 
196  in  1969.  This  compares  to 
a  weekly  rate  of  $152.50  during 

1966. 

The  contract,  which  is  a  vari¬ 
ation  of  “room  manning,”  was 
devised  and  suggested  by  Nor¬ 
man  B.  Tomlinson  Jr.,  publisher 
of  the  Daily  Record,  and  David 
J.  Winkworth,  manager  of  the 
Publishers  Bureau  of  New  Jer¬ 
sey.  Negotiators  for  the  press¬ 
men,  members  of  Newark 
Newspaper  Pressmen’s  Union, 
were  John  Hutchinson,  William 
Whalen  and  John  Shea. 

A  fixed  crew  consisting  of  a 
foreman,  five  journeymen  and 
one  apprentice  has  assumed  the 
responsibility  of  operating  the 
pressroom  six  days  each  week. 
The  members  have  full  latitude 
to  determine  the  compliment  of 
men  required  for  the  various 
runs.  The  foreman  may  require 
the  employment  of  substitutes  if 
more  than  one  member  of  the 
crew  is  absent. 

The  publisher  agrees  to  em¬ 
ploy  substitutes  during  a  period 
which  will  permit  each  member 
of  the  crew  to  take  a  vacation 
of  three  weeks.  The  substitute 
rate  of  pay  is  established  at  $32 
per  shift  during  1967. 

In  addition  to  the  base  an¬ 
nual  w’age,  which  is  $11,960  in 

1967,  each  member  of  the  crew 
is  accredited  with  a  reserve  fund 
equal  to  15  days  pay  at  the  $32 
substitute  rate.  In  the  event  it 
becomes  necessary  to  employ  a 
substitute  for  any  reason  other 
than  vacation  or  bereavement 
leave,  the  pay  of  the  substitute 
will  be  deducted  from  the  ab¬ 
sent  crew  member’s  reserve 
fund.  Should  any  balance  re¬ 


main  in  the  reserve  fund  at  the 
end  of  the  calendar  year  it  shall 
be  paid  to  the  crew  member. 

If  it  is  necessaiy  to  employ  a 
substitute  for  any  member  of 
the  crew  on  more  than  15  days 
in  any  calendar  year  the  crew 
member  will  be  obliged  to  pay 
the  substitute  for  all  days  in 
excess  of  15. 

The  contract  does  not  estab¬ 
lish  the  hours  of  a  w’ork  day  or 
the  number  of  days  a  crew  mem¬ 
ber  must  w'ork  in  any  week.  The 
responsibility  of  operating  the 
pressroom  with  a  minimum 
number  of  substitutes  for  ab¬ 
sent  crew  members  is  given  to 
the  ci-ew  as  long  as  there  is 
‘  normal  production.”  I 

•  I 

Parade  Aniioiiiice$« 

New  Appointnieiit» 

In  a  realignment  of  assign¬ 
ments  within  Parade’s  executive 
group,  L.  R.  (Reg)  Peloquin  has 
been  named  vicepresident-sales 
development  and  marketing 
director,  a  new  position.  Howard 
E.  Seaver  moves  up  to  vicepresi¬ 
dent-advertising  sales  director. 

Warren  J.  Reynolds,  publisher,  | 
said  the  division  of  responsibili¬ 
ties  was  an  outgrowth  of  the 
rapid  acceleration  of  multiple 
choice  purchasing  opportunities 
in  Parade’s  “Target  Marketing.” 

Peloquin  will  devote  full  time 
to  unusual  advertising  avail¬ 
abilities  such  as  “Ansercard.” 

• 

UPI  Conference 

The  eighth  annual  conference 
of  United  Press  International 
editors  and  publishers  will  take  1 
place  at  the  Fairmont  Hotel  in  j 
San  Francisco  Sept.  17,  18  and  j 
19,  Mims  Thomason,  UPI  presi-  , 
dent,  has  announced.  Richard  A.  | 
Litfin,  UPI  Pacific  Division  j 
manager,  will  be  host  chairman.  | 


Newsprint  Raised  $3  a  Ton 

Buyers  of  newsprint  in  the  east  were  not  surprised  by  the 
news  that  Consolidated  Paper  Corp.  plans  to  increase  the 
price  $3  a  ton  effective  July  1.  Other  major  producers  were 
noncommital  on  their  plans,  but  past  experience  indicates 
they  will  follow  suit. 

Consolidated,  Canada’s  third  largest  newsprint  producer, 
cited  “increased  costs,”  as  making  “the  adjustment  essential.” 
The  2  percent  increase  will  raise  the  price  of  newsprint  at 
New  York  to  $142  a  ton  from  $139.  A  $5  increase  put  into 
effect  June  1  was  the  first  hike  in  nine  years.  Producers 
had  announced  a  $10  increase  for  April  but  cut  this  back 
after  publishers’  protests  mounted. 

The  price  west  of  the  Rockies  is  being  raised  $3  a  ton  to 
$137  on  June  1.  The  $5  a  ton  differential  between  eastern 
and  western  prices  is  being  maintained. 
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1  photographer  killed 


19th  Name  Added 
To  Viet  Death  Roll 


Gallagher  Memorial 
Funds  Are  Solicited 


Ronald  D.  Gallagher,  29,  a 
free-lance  photographer  from 
Fort  Scott,  Kansas,  was  killed 
March  11  in  Viet  Nam,  joining 
the  growing  number  of  casual¬ 
ties  among  newsmen  covering 
the  war. 

Gallagher  died,  along  with 
four  soldiers,  when  artillery 
shells  fired  from  an  American 
battery  accidentally  rained  on 
their  own  troops  during  a  Viet 
Cong  attack.  He  had  been  free¬ 
lancing  for  his  hometown  paper, 
the  Fort  Scott  Tribune,  and  for 
the  Topeka  Daily  Capital  and 
Slate  Journal,  and  the  Joplin 
(Mo.)  Globe. 

The  incident  occurred  about 
14  miles  southwest  of  Saigon 
during  a  helicopter  assault  by 
the  9th  Infantry  Division.  Four 
soldiers  w’ere  killed. 

Gallagher  was  born  in  Coffey- 
ville,  Kansas,  and  graduated 
from  the  University  of  Kansas 
School  of  Journalism,  where  he 
was  managing  editor  of  the 
campus  newspaper  in  his  senior 
year. 

j  He  went  to  work  as  publicity 
'  director  for  the  People-to- People 
!  program  in  Kansas  City  and 
began  work  for  the  Topeka 
newspapers  as  a  writer-photog- 
'  rapher.  He  went  to  Vietnam  last 
Dumber  and  had  planned  to 
stay  from  six  to  eight  months. 


First  Casualty  in  1965 


Chapelle,  47,  a  reporter-photog¬ 
rapher  whose  career  covering 
war  dated  back  to  the  World 
War  II  Pacific  campaign,  died 
several  hours  after  being 
wounded  by  a  concealed  mine. 

Mrs.  Chapelle  was  then  on 
assignment  for  the  National  Ob¬ 
server  and  WOR-radio  (New 
York)  and  was  with  a  Marine 
division  near  Chulai  airbase.  In 
1962  she  had  received  the  George 
Polk  Memorial  Award  from  the 
Overseas  Press  Club  for  her 
outstanding  reporting. 

On  Jan.  3,  1966,  Marguerite 
Higgins  (Mrs.  William  E.  Hall) 
died  in  Walter  Reed  Hospital, 
Washington,  from  an  infection 
contracted  while  on  tour  of 
Southeast  Asia.  She  was  hos¬ 
pitalized  in  November  on  re¬ 
turning  from  Vietnam.  She  had 
won  a  Pulitzer  Prize  and  the 
Polk  award  for  her  coverage  of 
the  Korean  war  in  1950  while  a 
correspondent  for  the  New  York 
Herald  Tribune.  She  had  been 
writing  from  Asia  for  Garden 
City  (N.  Y.)  Newsday. 


Made  Prize  Pielure 


The  first  American  corre¬ 
spondent  to  die  while  covering 
the  war  w’as  Bernard  Kolenberg, 
an  Albany -Times-Union  photog¬ 
rapher  who  was  on  leave  from 
the  newspaper  working  for  the 
Associated  Press.  Kolenberg  was 
killed  in  the  crash  of  two  Sky- 
raiders  on  mission  over  Vietnam 
Oct  2,  1965.  Kolenberg,  38,  had 
returned  to  the  war  zone  just  a 
■  tnonth  before,  after  a  six-week 
itoor  there  the  previous  summer 
^for  his  newspaper. 

Prior  to  Kolenberg’s  death,  a 
Swiss  cameraman,  P.  Van  Thiel, 
*88  reported  killed  in  May  after 
*ing  tortured  by  the  Viet  Cong. 
Jack  Rose,  a  free-lancer  and 
former  Time  correspondent,  died 
1  a  civilian  air  crash  while  in 
Vietnam  in  April,  1965. 
i  Less  than  two  weeks  later  on 
'  Oct  13,  Huyn  Thanh  My,  a 
Vietnamese  photographer  work- 
Jig  for  the  AP,  was  killed  in  the 
Mekong  delta  by  Viet  Cong  gun- 
Sie.  He  was  29,  and  had  been 
»onnded  the  previous  May  while 
*  Msignment. 

On  Nov.  4,  1965,  Dickey 

editor  Sc  publisher 


Lawren’CE,  Kans. 

Friends  of  the  late  Ronald  D. 
Gallagher,  killed  in  Vietnam  last 
week,  have  established  a  Ronald 
Gallagher  Memorial  Fund  in  the 
William  Allen  White  School  of 
Journalism  at  the  University  of 
Kansas. 

Because  of  Gallagher’s  strong 
interest  in  international  rela¬ 
tions,  the  fund  will  be  used  to 
provide  loans  or  other  assistance 
for  foreign  students  studying  in 
the  School  of  Journalism,  Dean 
Warren  K.  Agee  said. 

The  request  for  establishment 
of  the  fund  was  made  by  per¬ 
sons  formerly  associated  with 
Gallagher  in  the  People-to-Peo- 
ple  headquarters  in  Kansas  City. 
Gallagher’s  Sigma  Nu  fratern¬ 
ity  brothers  at  K.U.  are  parti¬ 
cipating. 


Cleveland  Area  TV 
Starts  New  Service 


Charles  Chellappah,  26,  died 
after  being  shot  in  the  head 
while  on  patrol  with  U.S.  in¬ 
fantrymen  on  Feb.  14  near  Cu 
Chi.  Chellappah  was  a  freelance 
photographer  from  Singapore  on 
assignment  for  the  AP.  One  of 
his  pictures,  taken  just  a  few 
days  before  his  death,  won  a 
prize  in  the  recently  announced 
National  Press  Photographers 
Association  competition. 

That  same  week  three  re¬ 
porters  for  Vietnamese  papers, 
and  an  Army  information  office 
photographer  were  killed  while 
covering  action. 

Sam  Casten,  31,  a  senior  edi¬ 
tor  of  Look  magazine,  was  killed 
by  enemy  mortar  fire  on  May  21 
near  An  Khe  while  on  a  mission 
with  the  First  Air  Cavalry 
Division.  Casten  had  been  in 
Vietnam  since  1963.  He  was  a 
native  of  Brooklyn,  N.  Y.  and 
had  joined  Look  in  1957. 

Bernard  Fall,  a  Frenchman 
and  author  of  two  books  and 
many  magazine  articles  on  Viet¬ 
nam,  circulated  in  the  U.S.,  was 
killed  by  a  Viet  Cong  booby  trap 
three  weeks  ago  on  a  stretch  of 
road  north  of  Hue,  nicknamed 
the  “Street  Without  Joy,”  iron¬ 
ically,  the  name  he  had  used  for 
the  title  of  his  first  book  pub¬ 
lished  in  1961.  A  second  book, 
“Hell  in  a  Very  Small  Place” 
was  published  recently. 


Lakewood,  Ohio 

A  pioneering  Community  An¬ 
tenna  Television  (CATV)  proj¬ 
ect  has  been  launched  in  this 
community  of  75,000. 

Attending  dedication  cere¬ 
monies  recently  were  J.  Leonard 
Reinsch,  president  of  Cox 
Broadcasting;  Marcus  Bartlett, 
Cox  vicepresident;  Thomas  Vail, 
publisher  and  editor  of  the 
Cleveland  Plain  Dealer,  and  60 
Lakewood  civic  leaders. 

“We  wish  to  add  to  our  great 
news  resources  the  new  medium 
of  electronics  which  has  been 
and  will  continue  to  be  a  com¬ 
plementary,  rather  than  a  com¬ 
petitive  business  for  news¬ 
papers,”  Vail  explained. 

“We  are  trying  to  establish  a 
basic  community  effort.  CATV 
is  a  new  frontier,”  Reinsch  said. 

CATV  is  the  first  electronic 
media  for  the  Lakewood  area. 
Offered  to  its  subscribers  is  a 
wide  variety  of  tv  viewing  plus 
their  own  channel,  dedicated  to 
Lakewood  events  and  Lakewood 
news.  CATV  will  provide  exten¬ 
sive  local  coverage,  never  before 
offered  with  this  kind  of  system. 

Cleveland  Area  TV  Inc.  is  a 
joint  venture  of  the  Plain  Dealer 
and  Cox  Cablevision  Corp. 


Executive  Editor 


Norristown,  Pa. 

Roljert  E.  Fawcett,  Pennsyl¬ 
vania  newspaperman,  has  been 
named  executive  editor  of  the 
Norristown  Times  Herald.  He 
succeeds  T.  Edward  Maum,  who 
has  retired.  Fawcett  has  been 
city  editor  of  the  Berwick  (Pa.) 
Enterprise  and  the  Bloomsburg 
Morning  Press.  He  came  here 
from  the  Reading  Eagle. 
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Strikebreaker 
Measure  Called 
Completely  Unfair 

Madison,  Wis. 

A  bill  to  prohibit  the  use  of 
strikebreakers  being  considered 
by  the  Wisconsin  assembly  labor 
committee  has  been  termed  “the 
perennial  ITU  (International 
Typographical  Union)  bill  and 
is  completely  unfair”  by  W. 
Wade  Boardmaa,  counsel  for  the 
Wisconsin  Daily  Newspaper 
League. 

The  committee  delayed  action 
on  the  measure,  which  was  sup¬ 
ported  by  representatives  of 
labor  who  did  not  refer  to  the 
sectioJi  that  Boardman  and  oth¬ 
ers  opposed. 

Boardman  said  there  is  a 
limited  supply  of  newspaper 
typesetters  and  that  the  bill 
would  make  it  a  crime  for  a 
newspaper  to  send  typesetters 
to  temporarily  work  on  a  struck 
paper. 

He  was  supported  at  the  hear¬ 
ing  by  Carl  Zielke  of  the  Wis¬ 
consin  Press  Association,  the 
Wisconsin  State  Chamber  of 
Commerce  and  the  Wisconsin 
Manufacturers  Association. 


MICHAEL  J.  JACKSON  has  been 
appointed  Administrative  Execu¬ 
tive  in  the  area  of  Newspaper 
Relations  for  This  Week  Magazine, 
it  was  announced  by  W.  Parkman 
Rankin,  executive  vicepresident. 
Jackson,  formerly  with  Curtis  Pub¬ 
lishing  Co.,  will  assist  in  activities 
connected  with  the  43  newspapers 
that  distribute  This  Week. 

He  previously  held  the  following 
positions:  eastern  advertising  man¬ 
ager  and  sales  promotion  manager 
of  Nash-Kelvinator;  advertising 
sales  representative  with  Good 
Housekeeping  magazine  for  seven 
years;  assistant  advertising  man¬ 
ager  of  Mennen  Company;  Direc¬ 
tor  of  Advertising  of  Cosmopolitan 
Magazine;  advertising  sales  repre¬ 
sentative  of  Look  Magazine,  and 
vicepresident  and  advertising  Di¬ 
rector  of  MacFadden-Bartell  Cor¬ 
poration. 
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Comics  Need  More 
Change,  Promotion 


By  Kay  Erniii 

New  editorial  and  pruiluction 
techniques  are  needed  for  news¬ 
paper  comics,  Henri  Arnol<l,  art 
ilirector  of  the  Chicago  Tribune- 
New  York  News  Syndicate,  told 
the  Newspaper  Comics  Council 
on  Wednestlay. 

A  mold  said  the  popular  car¬ 
toonists  of  the  past  instinctively 
understood  the  medium  in  which 
they  worked  their  magic — still 
pictures  on  a  two-dimensional 
surface. 

“This  is  still  the  very  founda¬ 
tion  of  our  me<lium,  and  some¬ 
times  1  suspect  that  some  prac¬ 
titioners  of  the  art  have  lost 
sight  of  this  simple  fact,”  said 
Arnold.  “With  the  e.xeeption  of 
a  few  masters,  the  straight 
‘illustrated  narrative’  has  un¬ 
questionably  seen  its  best  days, 
for  the  simple  reason  that  tv  is 
offering  the  same  basic  mate- 
lial.” 

Slor>  Strips 

He  saitl  the  serious  story  strip 
is  .not  doomed  but  it  must  prac¬ 
tice  its  art  in  a  way  character¬ 
istic  of  the  meilium.  He  said  such 
a  strip  should  be  at  home  only 
on  the  newspaper  page. 

“In  many  ways,  the  success¬ 
ful  comic  strip  is  the  most  diffi¬ 
cult  form  of  creative  writing 
there  is,”  Arnold  said.  “The 
playwright,  novelist  and  movie 
scenario  writers  are  given  am¬ 
ple  time  to  develop  their  char¬ 
acters  and  plots,  but  not  so  the 
strip  writer.  He  is  only  allowed 
a  quick  left-to-right  sweep  of 
the  raader’s  eye,  and  in  a 
space  approximately  two-by- 
eight  inches,  he  must  capture 
the  reader’s  emotions  sufficient¬ 
ly  to  make  him  want  to  come 
back  tomorrow  for  another  quick 
glance. 

“He  is  dealing  in  the  abstract, 
the  barest  essence  of  things,  but 
still  must  manage  to  give  his 
characters  depth  and  make  them 
believable  to  the  reader,  who 
must  identify  ^\ith  them.  And  if 
that  were  not  enough,  he  must 
have  a  distinctive  style  of  writ¬ 
ing. 

“The  great  strip  must  have  a 
heart  and  soul.  It  must  be  per¬ 
meated  with  human  emotions, 
most  particularly  love,  and  this 
love  affair  must  also  exist  be¬ 
tween  the  creator  and  reader. 

“Features  should  be  modern, 
up-to-date,  and  closely  mirror 
the  times.  This  last  isn’t  done 
today  as  much  as  it  should  be.” 

“We  must  welcome  new-  tech¬ 
niques  and  technological  ad¬ 


vances  in  the  production  anil  de¬ 
livery  of  comics,”  .AiTiold  urged. 
“We  must  exploi-e  the  jiossibili- 
ties  of  daily  comics  in  Specta- 
Color  or  similar  methods,  with 
gravure  oi-  offset  on  Sunday. 
The  few  papers  which  now  use 
Sunday  comics  in  roto  must 
work  from  (5.^  screen  proofs  in¬ 
tended  for  letterpress  reproduc¬ 
tion,  with  resultant  technical 
imiierfections.  Actually,  continu¬ 
ous  tone  film  should  be  made 
available  to  these  papers. 

“I’d  like  to  see  all  Sunday 
comics  in  roto,  rather  than  the 
dreary  letterpress  method  with 
its  washed  out  inks  that  have 
l)een  u.sed  since  the  days  of  ‘The 
Yellow  Kid,’  and  before.” 

Heller  Prumoliuii 

More  and  better  promotion  of 
comics  by  newspapers  was  rec¬ 
ommended  by  another  speaker, 
Robeit  Molyneux,  director  of 
comic  ait.  Newspaper  Enter¬ 
prise  Association. 

“I’m  going  to  chide  the  news¬ 
paper  editors  and  promotion  men 
who  didn’t  make  it  here  today,” 
warned  Molyneux.  “The  guys 
I’m  talking  about  are  the  rotters 
who  ilon’t  spend  their  every 
waking  minute  thinking  about 
comics  promotion.  The  ones  who 
didn’t  make  it  today.” 

The  speaker  said  NEA  sends 
out  promotion  material  on  17 
daily  and  20  Sunday  comics, 
but  it  usually  meets  with  silence 
from  newspaper  editors. 

“The  burden  of  promoting 
your  paper  through  your  comics 
is  on  you,”  said  Molyneux.  “All 
we  can  do  is  provide  you  with 
the  tools.  So  tell  us  what  tools 
you  want.  Use  the  material,  re¬ 
act,  and  don’t  just  put  it  in  your 
files.” 

Cortland  Anderson,  eilitor  of 
the  Suffolk  (N.  Y.)  Sun,  which 
began  publishing  last  November, 
spoke  of  difficulties  in  obtaining 
comics  because  of  territorial 
claims  of  New  York  City  dailies, 
group  buying  of  features  by  the 
Newhouse  Newspapers  and  the 
fact  that  Newsday  had  many 
features  tied  up  for  Long  Island. 

The  Sun,  he  said,  began  print¬ 
ing  11  daily  comic  strips  and  two 
])anels  in  color  and  this  week 
added  one  strip  and  two  panels. 
Color  is  added  to  the  comics  to 
give  them  great  impact,  Ander¬ 
son  said. 

A,nderson  expressed  a  hope 
that  more  editors  will  get  in¬ 
volved  with  the  work  of  the 
Newspaper  Comics  Council, 


which  now  has  106  members  — 
cartoonists,  sjmdicate  men  and 
newspaper  editors. 

C.arrierboy  Enrullnienl 

The  Cowles  eilitor  said  a  pi  ob- 
lem  for  the  Sun  in  the  begin¬ 
ning  was  in  enrolling  carrier 
boys  but  1,500  now  have  routes. 
The  Comics  Council  is  preparing 
drawings  for  ads  and  other  ma¬ 
terial  designed  to  attract  boys. 

.\nderson  said  the  Sun’s  goal 
of  50,000  circulation  in  12 
months  will  be  reached  in  the 
first  six  months. 

.Alfred  A  n  d  r  i  o  1  a,  “Kerry 
Drake”  cartoonist,  asserteil  there 
are  about  10  comics  that  are 
highly  .successful  and  make  big 
money,  but  that  newspapers  need 
to  promote  and  use  and  pay 
more  for  the  features. 

“It  behooves  us  to  pay  atten¬ 
tion  to  our  under-crust  —  those 
strips  below  the  top  10.  Let’s 
not  forget  they’re  there,  making 
an  industry,  making  entertain¬ 
ment  for  millions,  making  money 
for  cartoonists,  syndicate  sales¬ 
men  and  newspapers  alike,”  he 
declared. 

“The  newspaper  that  runs  a 
strip  has  a  vested  interest  in 
that  feature.  A  plug  once  in  a 
while,  a  story  calling  attention 
to  it,  a  line  of  promotion,  a  gos¬ 
sip  item  in  a  column,  a  nod  in 
its  direction,  would  go  a  long 
way.” 

( jirloonisl's  Iiicunic 

The  cartoonist  warned  syndi¬ 
cates  against  censorship  or  re¬ 
straints,  saying:  “The  world  is 
exploding  all  around  us;  allow 
the  artist  to  expand  and  explode 
with  it.  Allow  the  creative  per¬ 
son  to  express  his  God-given 
creativity,  because  that  is  his 
function  and  his  birthright.” 

Andriola  charged  that  most 
cartoonists  have  to  live  on  a 
salary  basically  the  same  as  it 
was  in  1947  while  they  are  living 
in  a  1967  economy.  He  said  car¬ 
toonists  get  no  vacations,  have 
slim  chances  of  increases  in  nar¬ 
rowing  markets  and  get  no  pen¬ 
sions,  fringe  benefits,  or  shorter 
work  weeks. 

Edward  P.  Kasun,  public  ser\'- 
ice  director  of  the  Pittsburyli 
(Pa.)  PrenH  and  new  chairman 
of  the  Newspaper  Comics  Coun¬ 
cil,  said  a  survey  he  conducted 
among  teenagers  showed  90  per¬ 
cent  of  the  boys  and  88  percent 
of  the  girls  read  the  top  comics 
in  his  paper.  He  quoted  from 
another  paper’s  sur\’ey  which 
showed  60  percent  of  women 
over  18  and  61  percent  of  men 
readers  over  that  age  were  read¬ 
ers  of  the  comics  pages. 

Milton  Caniff,  “Steve  Canyon” 
cartoonist,  said  the  Louvre  Mu¬ 
seum  in  Paris  will  hold  an  exhi¬ 
bition  of  American  cartoons 
April  8-June  15. 

Charles  Kline,  president,  Met- 
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ropolitan  Sunday  Newspapers, 
reported  that  the  Council  has 
distributed  100,000  copies  of  its 
coloring  book,  “Parade  of  the 
Comics”  and  another  printing  of 
10(),0()()  copies  will  be  available 
by  Slay  1. 

• 

Boston  Newspapers 
Win  Hearst  Plaque 

“The  Chief”  plaque,  symbol¬ 
izing  the  “best-written  paper  of 
the  year  among  the  Hearst 
Newspapers,”  has  been  awarded 
to  the  Bouton  Record  American 
and  Sunday  Advertiuer. 

The  Boston  papers  scored  the 
most  points,  with  25  top  places, 
in  the  1966  contests  among  the 
nine  newspapers  in  the  group.  In 
the  runnerup  spot  was  the 
Seattle  Pout-Intelligencer,  which 
had  21  firsts,  or  two  more  than 
the  San  Franciuco  Examiner. 

For  excellence  in  photography, 
the  John  Randolph  Hearst 
Memorial  Trophy  was  awarded 
to  the  Lou  .Angeleu  Herald- 
Examiner. 

On  a  monthly  basis  during  the 
year  individual  members  of  the 
papers’  staffs  won  cash  prizes 
for  features,  heads  and  captions, 
humor,  sports,  spot  news  and 
pictures. 

• 

AP  Will  Wirepholo 
Mobil’s  Ad  Copy 

Doyle  Dane  Bernbach  Adver¬ 
tising  Agency  has  made  ar¬ 
rangements  with  the  Associated 
Press  to  speed  some  last  minute 
advertising  copy  to  150  news¬ 
papers  on  April  7  via  its  wire- 
photo  circuit.  The  copy  is  for 
a  Mobil  Oil  ad  which  will  con¬ 
tain  the  results  of  the  Mobil 
Economy  Run,  minutes  after  the 
last  automobile  streaks  acros-c 
the  finish  line  in  Detroit. 

After  the  photo  is  received, 
an  engraving  will  be  made,  and 
the  cut  will  be  dropped  into  the 
160()-line  ad  that  was  sent  to 
the  papers  in  advance. 

• 

Political  Reporter 

St.  Loi'is 

Fred  W.  Lindecke  has  been 
named  state  political  correspond¬ 
ent  for  the  St.  Louiu  Post-Dis¬ 
patch,  succeeding  Herbert  Trask, 
who  died  recently.  Lindecke  has 
worked  for  the  Cape  Girardeau 
(Mo.)  Southeaut  Mmuouriamni 
United  Press  International. 

• 

On  Business  Staff 

Karol  Stonger  is  the  newest 
member  of  the  Associated  Press 
business  news  staff  in  New’  York. 
She  graduated  from  the  Indiana 
University  and  entered  the  AP 
at  Indianapolis  in  1964,  where 
she  worked  for  the  last  214 
years. 
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IF  fac  tors  are  weighed 


‘You  Can  Justify 
Cost  of  Computer’ 


Bv  Jerome  H.  Walker 

PHILADELI’HIA 
You  have  an  efficient  tape- 
punchinK  operation;  your  type¬ 
setting  output  is  better  than 
normal;  your  people  are  content, 
working  with  familiar  machin- 
itry;  you  are  satisfied  with  the 
;  productivity  rate. 

'  Do  you  give  up  all  this  to  go 
through  a  period  of  “living  Hell” 
just  to  join  the  computer  set, 
without  contemplating  the  whole 
cost  ? 

Publishers  and  general  man¬ 
agers  who  feel  they  aren’t  “in” 
these  days  with  their  colleagues 
who  talk  about  input  and 
throughput  and  binary  codes 
might  have  opened  their  ears,  as 
their  mechanical  superintendents 
ilid,  during  computer  discussions 
at  the  19fi7  Mid-Atlantic  News- 
]iaper  Mechanical  Conference 
I  here  March  9. 

Speakers  who  have  had  ex- 
;  perience  in  computerized  type- 
i  setting  programs  had  many  en- 
.couraging  remarks  to  make;  it 
'  vasn’t  the  intention  of  the  pro¬ 
gram  to  dissuade  anyone  from 
j  taking  this  leap  into  automa- 
1  tion.  But  it  was  clear  that  cau- 
!  tion  is  the  watchword  and  .near- 
I  ly  everyone  protester!  that 
!  there’s  too  much  free-and-easy 
fonversation  about  the  typeset¬ 
ting  capacity  of  computers. 

I  “No  computer  sets  type,”  one 
'  'peaker  insisted. 

i  The  computer  merely  takes 
[  ts  place  in  the  typesetting  line 
I  -somewhere  between  the  people 
,  4o  punch  “idiot”  tape  and  the 
inecasting  machines  that  spew' 
lut  hot  metal  slugs  or  composi- 
iiffl  on  film  at  fantastic  speeds 
ad  at  high  cost  unless  there  are 
5  ther  operations  to  compensate 
^  'or  the  investment. 

Donald  Gilmore  of  the  Rich- 
i.  nond  (Va.)  Newspapers  de- 
[  •fribed  the  headaches  and  heart- 
s  ahes  experienced  in  getting  a 
„  ?DP-8  System  to  perform  eco- 
d  lomically  and  efficiently  in  his 
olant  where  there  is  a  large 
•Mount  of  production. 

(PDF,  incidentally,  for  the 
ainitiated  in  the  new  langpiage 
St  f  the  composing  room,  means 
55  ■■’rogrammed  Data  Processing.) 
k.  While  the  new  hardware  in 
la  Tpesetting  can  handle  almost 
P  assignment  given  it,  Gil- 
re  ^re  emphasized  that  manage- 
yi  '’®t  must  face  up  to  the  No.  1 

roblem — people.  Resistance  to 
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the  new  methods  is  great  at 
first,  he  said,  and  it  becomes  a 
fulltime  job  for  aggressive  fol- 
lowthrough.  The  typographical 
union,  he  adde<l,  has  been  coop¬ 
erative. 

When  a  computer  is  added  to 
the  line,  he  pointed  out,  you 
automatically  increase  the  areas 
of  possible  error  from  two  in 
the  conventional  system  to  eight 
in  the  automated  system.  In  the 
Richmond  shop,  he  said,  the  out¬ 
put  of  errors  was  more  than  had 
been  anticipated. 

Advantages  that  flow  from 
automation  include  a  later  news 
closing  time  and  reduction  of 
overtime  by  as  much  as  809^, 
if  there  is  a  substantial  move¬ 
ment  of  oveniight  copy.  Thus 
far,  Gilmore  said,  the  system 
has  satisfied  the  papers’  two 
vigorous  managing  editors  in 
the  problems  of  hyphenation, 
except  for  strange  breaks  in 
three  and  four-letter  words  at 
the  end  of  a  line. 

Gilmore  said  the  system  pro¬ 
vides  a  “peak  period”  capability 
that  is  flexible,  even  with  85*;^ 
of  the  news  and  classified  adver¬ 
tising  content  of  six  morning 
and  four  afternoon  etlitions  be¬ 
ing  processed.  But  plans  al¬ 
ready  made  call  for  more  high¬ 
speed  linecasting  machines — at 
the  replacement  rate  of  eight 
manuals  for  two  Monarchs. 

It’s  wise  to  get  the  manually- 
operated  machines  out  of  the 
composing  room,  he  advised,  be¬ 
cause  it’s  always  a  temptation 
to  use  them. 

Another  “must”  in  Gilmore’s 
view  is  a  backup  system  which 
can  be  utilized  part-time  as  a 
photocomposition  program  is  de¬ 
veloped.  Right  now,  he  ex¬ 
plained,  photocomp  is  slowed 
somewhat  in  Richmond  until  the 
newspapers  can  negotiate  with 
the  big  department  stores  which 
own  their  own  engraving  facili¬ 
ties. 

Gilmore  also  recommended 
adoption  of  the  typesetting  pro¬ 
cedure  in  which  .no  space  bands 
are  used.  This  can  provide  an 
important  economy  because 
highspeed  typesetting  is  hard  on 
space  bands  that  cost  about 
$2.40  apiece. 

The  Richmond  executive  also 
warned  publishers  to  require  the 
manufacturer  of  automated  sys¬ 
tems  to  contract  for  maintenance 

for  March  18,  1967 


for  up  to  two  years.  He  also  ad¬ 
vised  that  a  firm  commitment 
be  obtained  on  a  delivery  sched¬ 
ule  because  “it’s  not  a  matter 
of  just  getting  the  hardware 
and  plugging  it  in.” 

“Now,”  he  concluded,  “we  are 
completely  sold  on  a  computer 
operation  in  a  plant  our  size.” 

Can  the  cost  be  justified  in 
all  plants? 

William  Wieck  of  the  .\NPA 
Research  Institute  staff  tossed 
out  a  few  warning  signals  in 
reply  to  this  question.  His  point, 
he  said,  was  that  newspaper 
management,  before  it  gets  in¬ 
volved  with  a  costly  innovation, 
try  to  work  out  a  reasonable 
plan  for  justifying  the  expense. 

In  the  four  years  since  com¬ 
puters  became  the  focal  point 
of  newspaper  production  confer¬ 
ences,  Wieck  said,  he  hasn’t 
heard  anyone  stand  up  and  say 
he  ha<l  made  a  mistake. 

“No  one,”  Wieck  said,  “is  will¬ 
ing  to  admit  any  mistake  or  cost 
increase.”  But,  he  added,  he 
wouldn’t  interpret  this  to  mean 
that  everyone  employing  com¬ 
puters  has  made  the  correct  de¬ 
cision  and  that  costs  are  lowei-. 

To  fully  justify  the  cost, 
Wieck  .said,  the  computer  must 
l)e  given  more  than  routine  ac¬ 
counting  tasks  and  tape-punch¬ 
ing  chores  to  perform.  There  are 
sophisticated  jobs  waiting  for 
a  general  purpose  computer — 
such  as  a  total  information  sys¬ 
tem  for  newspaper  management. 

“Anyone  who  is  now  using  a 
tape  -  operated  system  for 
straight  matter  typesetting  and 
is  unhappy  with  his  error  rate 
and  operator  output  has  no  right 
to  consider  a  computer  applica¬ 
tion  until  the.se  practices  are 
.straightened  out,”  Wieck  de¬ 
clared. 

“.4nyone  who  has  operators 
l)ro<lucing  300  lines  and  fewer 
per  hour  and  expects  550  to  600 
Iph  is  kidding  himself.  Produc¬ 
tivity  increases  will  be  made  in 
l)roportion  to  present  output 
versus  what  our  business  calls 
its  most  efficient  operating 
base.” 

Computer  efficiency  suffers  to¬ 
day  fi-om  a  lag  in  programming, 
Wieck  a.sserted.  Also,  he  ob- 
sened,  the  newspaper  business 
lacks  realistic  cost  data  in  the 
mechanical  department. 

“If  we  were  to  justify  the  pur¬ 
chase  of  a  device  costing  $20,- 
000  to  $50,000,  and  up,  based  on 
the  ability  to  attain  top  produc¬ 
tivity  levels,”  he  went  on,  “every 
newspaper  in  the  country  would 
have  a  computer.  Since  eveiy 
paper  does  not  have  one  in  op¬ 
eration,  or  on  order,  it  appears 
that  some  people  do  not  believe 
the  fantastic  claims  made  by  ad¬ 
vocates  of  computer  application. 


“To  justify  the  cost  of  a  mod¬ 
ern  general  purpose  computer  by 
the  labor  savings  incurred  in  set¬ 
ting  straight  matter  under  good 
flow  conditions  means  that  you 
must  be  able  to  save  almost  $400 
a  week,  or  get  a  smaller  special 
purpose  computer  and  expect  a 
reasonable  payout  of  $150  a 
week. 

“This  means  a  .newspaper 
would  have  to  have  the  volume 
necessary  to  eliminate  at  least 
two  operators — mostly  two  and 
a  half — to  justify  a  general  pur¬ 
pose  computer.  To  put  it  another 
way:  a  volume  of  16,000  lines 
(94  columns)  of  straight  matter 
type  now  being  produced  at  an 
average  rate  of  375  Iph  (43 
hours  total)  would  have  to  be 
produced  in  29  hours  at  a  rate 
of  550  Iph. 

“.An  average  newspaper  utiliz¬ 
ing  five  fulltime  operators  seven 
days  a  week  would  just  barely 
make  it  under  optimum  condi¬ 
tions. 

“To  justify  a  special  purpose 
computer  employing  a  monitor 
for  hyphenation  would  also  en¬ 
tail  the  elimination  of  two  full¬ 
time  operators,  without  the 
monitor,  at  least  one  fulltime 
salary  would  have  to  be  .saved. 
(I  assume  the  operators  would 
be  retrained  or  retaine<l  because 
of  volume.) 

“Can  this  be  done?  Certainly, 
but  the  volume  must  be  there 
and  the  optimum  productivity 
level  should  be  in  operation  prior 
to  the  computer  installation.” 

Wieck  said  the  utilization  of 
a  computer  to  produce  adver¬ 
tising  linage  in  photocomposi¬ 
tion  is  easier  to  justify  on  pa¬ 
per,  “if  you  forget  the  purchase 
price  of  the  phototypesetting 
equipment  and  ignore  the  en¬ 
graving  costs  necessary  to  turn 
out  a  letterpress  plate.”  Most 
l)eople,  he  said,  are  trying  to 
justify  these  costs  with  labor 
savings  but  this  comes  down  to 
a  matter  of  volume,  optimum 
levels  of  output,  and  a  coopera¬ 
tive  attitude  by  employes. 

Wieck  empha.sized  that  de¬ 
cisions  shouldn’t  be  made  on  the 
basis  of  another’s  experience. 

The  first  thing  to  do,  he  said, 
is  to  take  a  good  look  at  the 
way  you’re  doing  things  in  your 
owTi  plant,  note  the  exceptions 
from  normal  procedure,  and  de¬ 
tail  exactly  what  you  want  the 
new  system  to  accomplish. 

Registration  for  the  three-day 
conference  reached  close  to  600, 
with  delegates  from  newspapers 
in  a  six-state  area,  it  was  re- 
poi'ted  by  G.  Richarrl  Dew,  con¬ 
ference  director.  The  co-chair¬ 
men  were  Warren  H.  Detwiler, 
Lancaster  (Pa.)  Newspapers, 
and  Harvey  Benson,  Passaic 
(N.  J.)  Herald-News. 
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Bedtime  News  Show 


Moved  Up  to  10  p.m. 


By  Edward  Rapetti 


News  -  hungrj'  New  Yorkers 
who  wait  up  for  the  11  o’clock 
reports  on  television  can  retire 
an  hour  earlier  now  if  they  tune 
in  to  WNEW-tv, 

Until  recently  the  news  staff 
of  WNEW-tv,  New  York,  con¬ 
sisted  of  a  few  rewritemen  who 
put  together  one  10-minute  show 
at  11  p.m.,  and  briefs  during  the 
daytime. 

On  Monday  (March  13)  the 
station  aired  a  half-hour,  10  p.m. 
program  of  national,  state  and 
local  news,  aimed  at  slicing  into 
the  11  p.m.  news  audience  com¬ 
manded  by  the  three  network 
outlets  in  New  York.  At  the 
same  time  it  competes  with  the 
early  street  editions  of  the  morn¬ 
ing  newspapers. 

WNEW-tv  was  bought  by 
Metromedia  Inc.  from  the  Du¬ 
Mont  group  in  1956.  Since  then 
it  has  been  upgrading  its  pro¬ 
gramming. 

Alan  J.  Bell,  director  of  infor¬ 
mation  services,  said  the  sta¬ 
tion’s  committment  to  the  10 
o’clock  news  show  is  roughly  $1 
million  in  terms  of  promotion, 
equipment  and  talent.  After  get¬ 
ting  this  show  on  solid  ground, 
they  plan  to  expand  operations 
to  get  in  more  daytime  spots, 
he  added. 

The  development  of  the  news 
department  began  when  Law¬ 
rence  Freberg,  who  had  been 
with  Metromedia’s  WTTG  in 
Washington,  came  to  WNEW, 
the  group’s  largest  station,  as 
vicepresident  and  general  man¬ 
ager  in  June,  1965. 


News  Director 


John  Corporan,  hired  as  news 
director  on  Jan.  2,  had  been 
news  director  of  NBC  affiliate 
WDSU-tv,  New  Orleans  (and  a 
former  UPI  bureau  manager 
there).  His  major  credit  is  an 
“Emmy”  awarded  to  the  WDSU 
staff  in  1965  for  a  special  on  the 
Ku  Klux  Klan. 

Six  reporters  were  hired  from 
as  far  away  as  Jacksonville,  Fla. 
and  Youngstown,  Ohio.  Includ¬ 
ing  the  technical  staff,  the  crew 
assigned  to  the  show  numbers 
approximately  20.  The  anchor¬ 
man,  Bill  Jorgensen,  who  also 
covers  assignments,  came  from 
WEWS-tv  and  WERE-radio  in 
Cleveland.  A  New  Yorker,  Wil¬ 
liam  McCreary,  was  hired  from 
the  Negro  radio  station  WLIB, 
to  cover  local  news. 

The  format  of  the  show  is 
flexible.  One  edition  carried  ap¬ 
proximately  10-minutes  of  na¬ 


Bank  Linage  Soars 


Dctroit 

The  Detroit  Free  Press  in 
1966  set  an  all-time  high  in 
financial  advertising  linage,  and 
became  the  first  Detroit  news¬ 
paper  ever  to  run  more  than 
1,000,000  lines  of  financial  ad¬ 
vertising  in  a  calendar  year.  The 
Free  Press  published  1,111,689 
lines  of  financial  advertising. 
The  greatest  increase  came  from 
banks,  trust  companies  and 
savings  and  loan  associations. 


Amberg  Honored 


St.  Louis 

Richard  H.  Amberg,  publisher 
of  the  St.  Louis  Globe-Democrat, 
has  been  awarded  an  honorary 
degree  of  doctor  of  humane 
letters  by  W’estminster  College 
in  Fulton,  Missouri.  The  col¬ 
lege  w’as  the  scene  of  Winston 
Churchill’s  famed  “Iron  Cur¬ 
tain”  speech  in  1946.  Amberg,  a 
trustee  of  the  college,  was 
honored  for  “his  courage  as  a 
tireless  proponent  of  causes  .  .  . 
and  as  a  vigorous  fighter  against 
what  he  believes  to  be  wrong.” 


$148  Million  for  Plants  ^ 
Last  Year;  Same  for  1967  ^ 


tional  news,  and  the  remainder 
was  devoted  to  area  news,  sports 
and  a  play  review. 

The  early  night  news  report 
and  Bill  Jorgensen  as  a  person¬ 
ality  are  being  heavily  promoted 
in  newspaper  ads.  Jorgensen 
signs  off  with  “Thanking  you 
for  your  time,  this  time,  until 
the  next  time.” 


Bell  said  that  the  move  was 
prompted  by  the  belief  that  no 
station  is  complete  without  an 
aggressive  news  department,  in¬ 
volved  in  the  community.  With 
this  in  mind,  the  show  was 
planned  to  fit  in  to  a  schedule 
which  would  give  news  and  com¬ 
mentary  as  an  option  to  what¬ 
ever  the  network  stations  were 
giving  in  the  w’ay  of  entertain¬ 
ment  —  the  reason  for  the  10 
p.m.  spot.  (“We  hope  that  the 
people  who  want  their  news 
earlier  will  tune  in  to  see  what 
we  have  to  offer,”  Bell  said.  “We 
don’t  see  any  sense  in  competing 
at  11  w'hen  we  can  offer  the  news 
an  hour  earlier  in  prime  time.” 
The  six  commercial  spots  were 
sold  at  a  premium  price  for  the 
half-hour  show.  Bell  said. 

The  station  is  utilizing  AP  and 
UPI  press  and  radio  wires,  UPI 
newsfilm,  in  addition  to  their 
owTi  reporting  and  camera  crews. 


U.  S.  and  Canadian  daily  newspapers  spent  more  than  $148 
million  in  1966  for  plant  expansion  and  modernization. 

This  is  an  all-time  high  in  the  annual  surv'eys  by  American 
Newspaper  Publishers  Association. 

The  AN  PA  announced  that  714  U.S.  daily  newspapers  in¬ 
vested  $140,938,106  in  plant  expansion  and  modernization  in 
1966. 

Thirty-three  Canadian  dailies  spent  $8,011,294  for  capital 
outlay  in  1966. 

A  total  of  662  newspapers,  including  dailies  in  the  U.S., 
Canada,  Puerto  Rico  and  the  West  Indies,  anticipate  spend¬ 
ing  more  than  $148  million  for  plant  expansion  in  1967. 

627  U.S.  dailies  expect  to  spend  $142,024,694  and  31  Cana¬ 
dian  dailies  expect  to  spend  $3,989,082  during  1967. 

ANPA  General  Manager  Stanford  Smith  conmiented: 

“This  survey  again  clearly  shows  that  newspaper  publish¬ 
ers,  more  than  ever  before,  are  spending  large  sums  of  money 
to  take  advantage  of  new  technology  ...  It  should  be  reassur¬ 
ing  to  newspaper  employes,  as  it  also  demonstrates  publisher 
confidence  in  the  continuing  growth  potential  of  the  daily 
newspaper.” 

Some  equipment  salesmen  said  they  thought  the  1967 
expenditures  would  be  gi-eater  than  forecast  if  the  7  percent 
depreciation  allow’ance  is  i*estoi‘ed  by  Congress,  as  recom¬ 
mended  by  President  Johnson.  They  said  the  House  ver¬ 
sion,  allowing  the  income  tax  credit  to  be  applied  to  equipment 
“acquired”  after  March  9,  would  avoid  a  chaotic  re-ordering 
process  and  reduce  losses  suffered  since  October.  For  some 
companies,  January  and  February  were  the  worst  months 
for  orders  in  12  years. 


Press  Group 
To  Work  with 


Bell  System 


Appointment  of  a  Joint  Press- 
Bell  System  Technical  Commit¬ 
tee  to  explore  use  of  new’  com¬ 
munications  technology  to  speed 
the  flow  of  news  is  announced 
by  the  American  Newspaper 
Publishers  Association  and  the 
American  Telephone  and  Tele¬ 
graph  Company, 

Appointment  of  the  committee 
was  arranged  by  Allen  H.  Neu- 
harth,  chairman  of  the  ANPA 
Press  Communications  Commit¬ 
tee,  and  Richard  R.  Hough,  vice- 
president  of  AT&T,  in  charge  of 
the  Long  Lines  Department. 
Neuharth  is  general  manager  of 
the  Rochester  Times-Union  and 
Democrat  &  Chronicle. 


and  Development  Manager,  As¬ 
sociated  Press. 

James  W.  Morris,  Chief  Com¬ 
munications  Engineer,  United 
Press  International. 

William  D.  Rinehart,  Assist¬ 
ant  General  Manager,  ANPA 
Research  Institute. 

Charles  L,  Carter,  General 
Service  Engineer,  AT&T  Long 
Lines. 

Virginius  N.  Vaughan  Jr., 
Engineering  Director,  Data 
Communications,  AT&T. 

Eugene  P.  Gartner,  Sales 
Manager-Press,  AT&T  Long 
Lines. 

Frederick  D.  Meloan,  Staff 
Supervisor-Press  Specialist 
AT&T  Long  Lines. 

Goals  assigned  to  the  com¬ 
mittee  are: 


The  chairman  of  the  commit¬ 
tee  will  be  G.  Prescott  Low,  pub¬ 
lisher  of  the  Quincy  (Mass.) 
Patriot-Ledger,  who  has  had 
close  experience  in  utilization  of 
new’  technology  in  newspaper 
publishing.  He  has  been  a  mem¬ 
ber  of  the  ANPA  Press  Com¬ 
munications  Committee  since 
1960  and  is  a  member  of  the 
International  Press  Telecommu¬ 
nications  Committee. 


Other  members  are: 

E.  Blanton  Kimbell,  Research 


1.  Determine  ways  to  apply 
the  latest  communications  tech¬ 
nology  to  Press  communications 
with  efficiency  and  economy. 

2.  Explore  ways  that  conven¬ 
tional  communications  can  be 
used  by  new’spapers  to  help  im¬ 
prove  day-to-day  administration, 
operations  and  marketing 
activities. 

3.  Identify  Press  communica¬ 
tions  needs  that  will  require  the 
exploration  of  new  services  by 
the  Bell  System  and  others. 

4.  Explore  the  application  of 
information  systems  to  the  needs 
of  the  newspaper  business. 

5.  Evaluate  the  quality  of  per¬ 
formance  of  Press  communica¬ 
tions  services. 
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Gannett  Daily  Marks 
Long,  Varied  History 

By  Allen  M.  Widem 


HARxroRD,  Conn. 
The  Hartford  Times,  150  years 
old,  is  marking  the  occasion  wnth 
a  two-fold  celebration. 

The  Gannett  afternoon  daily 
published  a  206-page  Centennial 
Edition  (March  4)  and  will  host 
an  anniversary  banquet  (April 
7)  at  the  Hartford  Club. 

Prominent  Connecticut  citi¬ 
zenry,  newspaper  publishers 
from  throughout  the  six-state 
New  England  region,  plus  New 
York,  New  Jersey  and  Times 
advertisers  are  all  on  the  ban¬ 
quet  guest  list. 

Speakers  announced  by  Times 
Publisher  Kenneth  K.  Burke  are 
Governor  George  W.  Romney  of 
Michigan,  Governor  John  Demp¬ 
sey  of  Connecticut;  and  Paul 
Miller,  president  of  the  Asso¬ 
ciated  Press  and  the  Gannett 
Company  Inc. 

The  Times  was  founded  as  a 
weekly  on  January  1,  1817,  by 
Frederick  Dunton  Bolles,  a 
printer,  and  John  Milton  Niles, 

1  a  lawyer.  A  page  one  statement 
of  principles  promised  to  fur¬ 
ther,  "improvement  of  morals — 

;  the  encouragement  of  TOLERA- 
1  TION  (printed  in  capital  let- 
I  ters)  and  the  equality  of  civil 
and  religious  privileges  —  to 
which  will  be  added  the  earliest 
News  of  all  interesting  occur¬ 
rences  foreign  and  domestic.” 

The  duo  asserted,  moreover: 
“The  Times  will  be  a  free  press. 
...  Those  who  think  differently 
from  ourselves  will  not  be  denied 
a  place  in  our  columns.  Yet  we 
shall  reserve  the  right  of  re¬ 
futing  error,  of  detecting  sophis¬ 
try,  and  of  exposing  the  views 
of  prejudice,  interest  and  party.” 

I  Acquired  Ownership 

i  The  newspaper  became  a  daily 
"  on  March  2,  1841,  the  then  pub¬ 
lisher,  Alfred  Edmund  Burr,  a 
.  pronounced  advocate  "of  democ- 

I’  racy  and  toleration.”  Burr,  who 
had  been  foreman  of  printers 
at  the  Hartford  Courant,  was 
23  when  he  turned  attention  to 
publishing.  He  had  just  refused 
’  a  partnership  in  the  Courant; 
I  senior  owner  George  Goodwin 
I  had  extended  flattering  offers, 
I  conditioned,  however,  on  Burr’s 
I  becoming  a  Whig  and  a  mem- 
^  her  of  the  Congregational 
Church.  Burr  balked.  He  was  a 
I^mocrat  and  would  stand  by 
hU  principles. 

i  Burr  bought  out  the  Times 


publisher.  Judge  Henry  A. 
Mitchell,  and  made  the  paper  an 
afternoon  daily.  A  one-time 
Glastonbury'  barrister,  Gideon 
Welles,  who  went  on  to  public 
service  after  functioning  as  the 
Times  editor,  and  the  aforemen¬ 
tioned  Niles  made  a  practice  of 
“dropping  by”  to  debate  current 
issues. 

Until  well  after  the  Civil  War, 
the  Times  news  and  editorial 
staff  was  pretty  much  of  a  fam¬ 
ily  affair  —  Burr’s  brother, 
Franklin  L.,  became  a  partner 
in  1854,  continuing  with  the  pa¬ 
per  for  35  years.  A.  E.  Burr’s 
son,  Willie  0.,  and  nephew,  War¬ 
ren  H.,  completed  the  staff. 

Circulation  and  linage  con¬ 
tinued  to  thrive. 

A.  E.  Burr,  a  quiet,  friendly 
man,  was  known  as  one  w'hose 
convictions  were  carefully  con¬ 
ceived  and  firmly  held.  Most 
spectacular  demonstration  of  his 
steadfastness  occurred  during 
the  Civil  War.  He  favored  con¬ 
ciliation  and  said  so  early  and 
often. 

He  defied  threats  of  mob  vio¬ 
lence  and  when  the  hostilities 
ended,  he  had  only  one  advertiser 
and  was  $50,000  (a  hefty  sum 
in  those  days)  in  debt. 

Willie  0.  Burr,  who  followed 
his  father  as  owmer,  was  with 
the  Times  more  than  50  years 
until  his  death  in  1921.  He  re¬ 
called  that  only  once  to  his 
knowledge  did  A.  E.  give  vent 
to  anger:  When  Charles  F.  Pond, 
president  of  the  New  Haven 
Railroad,  accused  him  of  print¬ 
ing  “lies,”  A.  E.  chased  him  out 
of  the  office  with  a  stick. 

The  “lies”  were  that  A.  E. 
had  written  that  the  reduction 
of  wages  for  railroad  workmen 
was  not  justified. 

In  1890,  Willie  0.  assumed 
solo  ownership,  although  his  fa¬ 
ther  continued  writing  and  visit¬ 
ing  the  office.  By  1909,  Willie  O. 
decided  to  incorporate;  stock¬ 
holders  were  veteran  employes, 
Clayton  W.  Chamberlin,  Cla^n 
W.  Rowley,  Everett  C.  Willson, 
Francis  S.  Murphy  and  Frank 
F.  Heussler. 

Over  on  the  news  side,  there 
was  expansion,  too.  Capt.  Roland 
F.  Andrews,  previously  manag¬ 
ing  editor,  Waterbury  (Conn.) 
American,  came  over  in  a  similar 
capacity.  He  hired  other  able 
young  people,  among  them  John 
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C.  Blackall,  (later  State  Insur¬ 
ance  Commissioner)  and  Hudson 
R.  (Boz)  Hawley,  formerly  of 
Stars  &  Stripes. 

Bought  Post  Out 

The  rapidly-expanding  news¬ 
paper,  housed  in  an  overcrowded 
brownstone  at  Main  and  Grove 
Streets  (where  large  windows 
on  the  Grove  Street  side  per¬ 
mitted  the  public  to  watch  the 
huge  presses  “at  work”)  soon 
needed  more  space.  The  Times 
erected  a  new  building  on  Pros¬ 
pect  St.  (where  it  continues  to¬ 
day),  designed  by  Donn  Barber. 
And  the  partners  bought  out  the 
Hartford  Post,  another  after¬ 
noon  daily. 

Clifton  M.  Sherman,  retired 
Courant  managing  editor,  was 
asked  to  become  the  Times  m.e. 
He  had  been  on  the  old  I^ew 
York  Surt. 

Early  Sherman  staff  additions 
included  Charles  C.  Hemenway, 
who  had  been  Post  editor. 

Frank  E.  Gannett  bought  the 
Times  in  1928.  Virtually  only 
executive  change  was  selection 
of  John  F.  Rolfe,  editor,  Corn¬ 
ing  (N.  Y.)  Leader,  as  pub¬ 
lisher.  Francis  S.  Murphy,  the 
youngest  of  the  stockholders, 
continued  in  a  business  office 
capacity.  Stricken  with  a  fatal 
coronary  nine  years  later,  Rolfe 
was  succeeded  by  Murphy, 
named  initially  as  general  man¬ 
ager. 

Murphy  moved  up  to  pub¬ 
lisher,  and  when  Hemenway, 
named  editor  on  Sherman’s  re¬ 
tirement,  stepped  down,  became 
editor  and  publisher.  He  re¬ 
tained  these  posts  until  retire¬ 
ment  in  1953. 

Murphy  was  followed  by 
David  R.  Daniel,  a  veteran  ex¬ 
ecutive  in  advertising  and  busi¬ 
ness  affairs,  as  publisher.  Ward 
E.  Duffy,  who  had  been  man¬ 
aging  editor  and  associate  edi¬ 
tor,  became  editorial  page  edi¬ 
tor;  Carl  E.  Lindstrom,  manag¬ 
ing  editor,  was  named  executive 
editor;  and  Max  I.  Farber,  as¬ 
sistant  managing  editor,  now  be¬ 
came  managing  editor. 

Kenneth  K.  Burke,  previous¬ 
ly  general  manager  and  vice 
president,  Niagara  Falls  (N.  Y.) 
Gazette,  assumed  general  man¬ 
agership  in  1960  and  the  pub¬ 
lisher’s  post  two  years  later,  on 
Daniel’s  retirement. 

Richard  J.  Hartford,  who  had 
worked  city  side,  later  serving 
as  city  editor,  became  manag¬ 
ing  editor,  and  Robert  W.  Lucas, 
former  managing  editor  and  edi¬ 
torial  page  editor,  Denver 
(Colo.)  Post,  took  editorial  page 
command,  on  Duffy’s  retirement. 
By  1962,  he  was  editor-in-chief. 

Lucas  was  shifted  to  Wash¬ 
ington,  D.C.,  in  1966  as  head 
of  the  Gannett  News  Bureau. 


Kenneth  K.  Burke 


And  E.  Malcolm  Stannard,  as¬ 
sociate  editor,  became  editorial 
page  editor. 

Plant  expansion  has  con¬ 
tinued;  the  ceiling  was  raised 
on  the  pressroom  wing  in  1958 
and  three  additional  floors  were 
built  above,  at  a  cost  of  $350,- 
000. 

The  March  4  edition,  contain¬ 
ing  an  all-time  record  number 
of  pages,  featured  a  resume  of 
Timesland  progress. 

The  Times,  true  to  its  150- 
year  tradition,  has  continued  to 
explain  and  explore  current  is¬ 
sues,  always  endeavoring  to  in¬ 
form  its  readership  and  thereby 
create  a  challenging  climate  in 
which  leadership  can  function. 

Two  recent  examples  are  the 
much-accoladed  “Go  Ahead 
Hartford!”  series  which  set  the 
stage  for  construction  of  the 
$100  million  Constitution  Plaza 
downtown  development  and  the 
“Housing  Now!”  series  tied  to 
better  living  conditions. 

• 

Spencer  Group  Buys 
Fostoria  Review-Times 

Newark,  Ohio 

Frank  W.  Spencer,  publisher 
of  the  Newark  Advocate,  has 
announced  the  acquisition  of  the 
Fostoria  (Ohio)  Review-Times 
(7,300  circulation)  from  the 
Hopkins  family. 

Representing  Newark  inter¬ 
ests  in  the  transaction  were 
Frank  W.  Spencer  Jr.  and  Clar¬ 
ence  Pennington,  vicepresidents 
of  the  Advocate  Printing  Co. 
Other  officers  of  that  company 
are  John  D.  Spencer  and  T.  D. 
Griley. 

The  Fostoria  Daily  Review 
was  bought  by  the  late  Fred  M. 
Hopkins  in  1913.  It  merged  with 
the  Fostoria  Times  in  1943.  Ed¬ 
mond  M.  Hopkins  has  been  the 
publisher  in  recent  years.  Other 
principals  are  Constance  H.  Rice 
and  Marguerite  E.  Hopkins. 

George  J.  Cooper  of  Kander 
Associates  was  the  consultant  in 
the  transaction. 
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This  is  a  30-secoAd 
newspaper  commercial 


*, - 


Get  the  message? 

1 _ _ 

MEDIA  MIX — This  ad  for  Yellow  Pages  by  Cunningham  &  Walsh  is 
a  good  example  of  what  happens  when  the  media  director  is  sold  on 
newspapers  but  the  creative  director  is  one  of  those  individuals  the 
newspaper  industry  likes  to  refer  to  as  being  ‘'bi'Odd..ujl-><iie..ieJ." 


Ayer  Active 
In  Quest  of 
Ad  Accounts 


N.  W.  Ayer  &  Son  is  Roinp 
all-out  to  gain  new  clients  and 
it  is  tryinp  not  to  keep  it  a 
secret. 

“Our  new  business  sijjn  is 
showing  and  we  wouldn’t  mind 
your  spreading  the  word,’’  Neal 
O’Connor,  the  41-year  old  presi¬ 
dent  of  the  75-year  old  agency, 
told  reporters  March  14. 

O’Connor,  who  probably  has 
the  shortest  job  resume  of  any 
agency  president,  having  come 
up  through  the  Ayer  ranks,  said 
most  of  the  “new  business’’  pre¬ 
sentations  are  emanating  from 
New  York  where  several  organi¬ 
zational  changes  have  l)een  made 
since  the  sudden  loss  of  the  S30 
million  Plymouth  account.  The 
agency’s  headquarters  is  still  in 
Philadelphia,  but  O’Connor 
spends  only  about  30' t  of  his 
time  there. 

The  major  change  is  the  trans¬ 
fer  of  the  creative  facilities  from 
Philadelphia  to  New  York.  The 
research  department  has  l)een 
streamlined  by  bringing  the 
various  services  under  one  senior 
executive.  Computers  are  l)eing 
installed  to  help  in  media  plan¬ 
ning  and  analysis  work  and  a 
“math  model”  is  available  to  take 
some  of  the  guesswork  out  of 
new  product  introductions. 


“This,”  O’Connor  pointed  out, 
“will  l)e  a  major  selling  point” 
in  bids  for  new  accounts. 

The  agency,  O’Connor  said,  is 
planning  to  expand  overseas  and 
it  has  applied  for  meml)ership 
in  the  American  Association  of 
Advertising  .\gencies  to  end  its 
longtime  holdout  in  both  areas. 

O’Connor  said  the  agency  was 
especially  anxious  to  serve  an 
automobile  account  and  some 
airline  business.  It  would  also 
like  to  expand  its  food  line  and 
move  into  the  soap  and  toiletries 
field.  In  view  of  the  pi'oblem  of 
product  conflicts  at  other  agen¬ 
cies,  O’Connor  said  he  saw  “re¬ 
markable  growth  opportunities” 
for  .\yer. 

During  a  showing  of  current 
campaigns  by  the  agency,  it  was 
announced  that  .\merican  Tobac¬ 
co’s  new  ,")0-50  cigarette  brand 
was  lieing  introduced  in  Roch- 
e.ster.  Two  days  later,  O’Con¬ 
nor  said  the  agency  was  being 
assigned  to  handle  some  Alberto- 
Culver  Co.  products  and  the 
Army’s  reciuiting  account. 

• 

20()-Paj:o  Edition 

Ha.sti.ngs,  Neb. 

The  HitKtinff.f  Daily  Trihune'x 
annual  Tapeline  Edition  March 
7,  unlike  other  years,  was  one 
which  traced  Nebraska’s  history 
over  the  past  100  years.  The 
200-page  edition  of  the  62-year- 
old  Tribune  included  nearly  20,- 
000  inches  of  display  advertising 
plus  seven  full  pages  of  classi¬ 
fied.  In  previous  years  Tapeline 
has  been  a  progress  I'eport. 


For  the  Record 


By  Jerry  Walker  ,|r. 

JACK  K.4UFFI.1AN,  president  of  the  Bureau  of  Advertising,  is 
breathing  a  sigh  of  relief  over  a  report  by  Promotion  Manager 
Sandy  Thomson  that  543  papers  are  running  that  big-face  “News¬ 
paper  Sell”  campaign.  The  papers  represent  59%  of  U.S.  and 
Canadian  daily  circulation.  The  number  is  only  57  short  of  the 
GOAL  set  by  BOA  Chief  Executive  Officer  Charles  T.  Lipscomb 
Jr.,  who  is  getting  a  sun  tan  in  Nassau  before  meeting  w’ith  pub¬ 
lishers  in  New  York  next  month.  The  Bureau’s  “first  team”  of 
Jack  Kauffman,  Leo  Bogart,  Mark  Arnold,  Frank  Kilcheski,  .Anton 
Bondy,  Sandy  Thomson,  Charles  Kinsolving  Jr.  and  Steve  Sohm- 
ner  met  with  newspaper  representatives  last  week  to  report 
“Wh.at’s  New  at  the  Bureau.”  Kauffman  left  the  impression  that 
BOA  is  STEPPING  UP  its  program  to  REDUCE  its  biggest 
EXPENSE  —  payroll.  'I’he  new  policy  is  to  hire  “FEWER  PEO¬ 
PLE  —  frankly  at  higher  salaries  —  but  spend  a  smaller  peicen- 
tage  of  t.’e  budget  on  payroll  and  more  on  presentations.”  The 
cui-ro"t  oo<  rating  budget  is  $2.7  million  and  the  numbei'  enqjloyed 
by  the  Burci'u  is  123.  The  budget,  Kauffman  noted,  is  three  times 
great; :  ‘ban  w’hat  it  was  in  1957  and  the  staff  has  lieen  reduced 
from  128.  He  Laid  51''r  of  the  budget  now  goes  for  salaries,  com¬ 
pared  to  C-8'/,  c  decade  ago.  1,349  piesentations  were  made  in 
1966.  Tho  new  n'ovie  pi-esentation  for  automobile  accounts  has 
put  a  “R’L\t,  SQl^EhiZE  on  the  budget”  and  has  necessitated  a 
trimmi»’<v  o’  'alesm^n’s  expense  slips.  It’s  costing  $12l),000  not 
.$10(),()00  as  reported  here  last  week.  Steve  Sohmnei-,  who  did  the 
“Creative  NewsjjaiJer”  project,  is  in  charge  of  the  film.  ...  No 
mention  was  made  of  t>is  to  the  reps,  but  the  marketing  group 
teams  organized  by  BOA  *8  GM  Leo  Bogart  have  been  disbanded 
and  Jack  Raymond  and  -Andy  Bondy,  “little  bureau”  leaders, 
have  NEW  ASSIGNMEN'l'S.  Raymond  returns  as  New  York 
sales  manager;  Bondy  is  in  ci’-^irge  of  agency  relations. 

*  *  » 

Sealtest  is  making  plans  for  I'ts  1968  preprint  color  promotion 
and  the  next  45  days  are  CRUCl  AL  ONES  for  new’spapers.  Ac- 
coi  ding  to  Kauffman,  much  depends  on  w'hether  more  half-page  co- 
sponsois  are  signed  up.  Pall  Mall  Is  only  one  to  sign  up  since 
Kimbeily-Clark  ran  in  the  Omaha  tes't  ...  A  total  of  300  papers 
have  purchased  one  share  of  stock  each  in  New’spaper  Preprint 
Corporation,  leaving  200  shares  to  go  fvN’  initial  financing  pro¬ 
gram.  The  sale  to  date  has  been  DISCOUl?.^  AGING.  No  trouble  had 
been  anticipated  in  getting  100%  pr’'‘icipE.L,nn  .  .  .  Network  tele¬ 
vision  billings  for  the  first  two  months  of  196.^  ai’e  UP  1.5.3%  . .. 
Grey  Advertising,  the  master  at  sweepstakes,  h  ns  one  planned  for 
the  Kool-Aid  Division  of  General  Foods  this  weel. '  i'l  Sunday  comic 
sections. 

«  *  * 

.  .  .  Some  “zany”  ad  copy  run  by  Hallmark  Car(.'«  ^'as  inoved 
“most  effective,”  the  company  says,  in  recruiting  col.'^.T^  seniors. 
Tested  in  five  college  newspapers  last  spring,  the  ad  p  uded  more 
than  double  the  number  of  inquiries  from  students  that  pievious, 
conventional  ads  had  drawn.  As  a  result,  it  will  appear 
100  college  papers  this  year,  according  to  William  P.  ^  Harsh, 
vicepresident  of  personnel.  The  Bureau  of  Advertising  me  ^ 
presentation  to  Hallmark  a  couple  weeks  ago  in  Chicago  in 
attempt  to  get  this  company  to  campaign  in  the  dailies.  This  ^ 
suit  story  might  lie  just  the  thing  to  turn  the  trick. 

.  .  .  Newspapers  in  the  Million  Markets  group  are  iireparing  a 
DR.AMATIC  demonstration  of  ROP  color  printing.  Some  will 
run  a  “house  ad”  in  conventional  stereotyping  and  nickel-plating 
processes  while  others  show  how  the  same  copy  will  look  when 
printed  direct  from  the  plastic  i)lates  (Poly- Autoplate)  developed 
by  the  ANPA  Research  Institute,  Wood  Newspaper  Machinery 
Corp.  and  Reichold  Chemical  Co.  One  man  who  isn’t  worried  about 
the  outcome  of  the  experiment  is  Tom  Bruno,  who  moved  from 
ANP.A'RI  some  months  ago  to  direct  the  new  products  develop¬ 
ments  at  Wood.  He  says  the  daily  press  runs  with  Poly-Autoplate 
have  PLEASED  the  scores  of  production  experts  who  have  seen 
them  on  visits  to  the  Wood  factory  in  Plainfield,  N.J.  Poly-Auto- 
l)late,  he  believes,  w’ill  giv'e  ROP  color  a  big  boost. 
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K  Mart  Asks  Help 
With  Roto  Sections 
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Charlkston,  S.C. 

The  choice  for  a  major  retail 
store  proup  today  lies  between 
colorpravui’e  sections  in  news¬ 
papers  and  direct  mail  pieces, 
with  color  television  lurking 
around  the  corners. 
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Members  of  the  Newspaper 
Advertising  Executives  Asso¬ 
ciation  of  the  Carolinas,  meet¬ 
ing  here  last  week,  got  this  pic¬ 
ture  as  painted  by  J.  H.  Hollis, 
advertising  coordinator  for  the 
K  mart  Division  of  S.  S.  Kresge 
Company. 

He  said  he  couldn’t  see  why 
more  newspapers  do  not  consider 
the  roto  insert  section  as  a  part¬ 
ner  rather  than  a  competitor. 

Speaking  for  a  store  organiza¬ 
tion  that  spends  98%  of  its  ad¬ 
vertising  dollars  in  newspapers, 
Hollis  said  he  evaluates  the  pre¬ 
printed  rotogravure  and  “high 
j  ijualitq  offset”  sections  as  “the 
perfect  substitute  for  growing 
interest  in  color  tv  retail  adver¬ 
tising.” 

“We  do  not  believe,”  Hollis 
said,  “that  in  the  next  five  years 
there  will  be  any  choice  on  the 
part  of  the  mass  merchant  as  to 
whether  he  should  use  color  sec¬ 
tions  or  color  tv  commercials. 
The  age  of  high  quality  color 
advertising  has  arrived  for  all 
markets,  but  the  newspapers 
must  bring  their  costs  into  line 
or  “we  must  consider  the  pos¬ 
sibilities  of  color  tv  or  mail.” 

Because  of  price  variations, 
Hollis  related,  his  company  has 
recently  scheduled  gravure  in¬ 
erts  for  56  markets  while  go¬ 
ing  to  mail  in  41  other  markets. 
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In  five  years,  Hollis  noted, 
die  K  mart  operation  has  moved 
Irom  16th  largest  general  mer- 
rhandiser  in  the  United  States 
to  No.  6,  with  37%  of  the  stores 
in  the  South  and  all  of  them 
working  with  40,000-inch  news¬ 
paper  contracts. 

“K  mart,”  he  stressed,  “is  a 
rery  good  newspaper  space  cus¬ 
tomer,  but  we  do  need  help  from 
of  you  in  attaining  our 
nroper  amount  of  space  and 
ocal  activity  for  your  market.” 
Hollis  gave  the  admen  a 
Jttle  background  of  the  Kresge 
■ompany  and  its  expansion  into 
die  concept  of  K  mart.  He  said, 
»  part; 
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“TTie  S.  S.  Kresge  Company 
^  founded  by  Sebastian  S. 
frssge  in  1899,  opening  its  first 
•and  10<  store  in  Detroit.  Mr. 


Kresge  expanded  his  company 
rapidly  from  this  first  dime  store 
into  a  publicly  owned  corpora¬ 
tion  in  1914.  We  operated  and 
grew  in  the  variety  store  indus¬ 
try,  increasing  our  stores  to 
more  than  750  at  the  time  our 
first  K  mart  store  opened  5 
years  ago  this  week  in  1962. 

“Our  first  Southern  K  mart 
which  was  opened  in  October, 
1962,  in  Greenville,  South  Caro¬ 
lina.  This  was  the  fifth  K  mart 
store  in  the  company  and  at  the 
time  of  its  opening  was  the  larg¬ 
est. 

“The  principle  of  K  mart  is  a 
simple  one  —  concentrate  on  a 
percentage  of  return  on  total 
investment  rather  than  a  per¬ 
centage  of  profit  on  sales.  The 
K  mart  building,  location,  fix¬ 
ture  layouts  and  even  advertis¬ 
ing  has  all  been  designed  to  per¬ 
mit  maximum  efficiency  with 
the  lowest  possible  operating 
expense.  Our  advertising  is  de¬ 
signed  and  geared  to  show  cus¬ 
tomers  a  look  in  advertising 
which  resembles  our  stores. 

“We  use  a  considerable 
amount  of  white  space  around 
ads.  We  want  our  customers 
when  reading  K  mart  ads  to 
sense  the  same  crisp,  clean  mer¬ 
chandising  technics  as  they  find 
in  our  stores. 

“By  using  the  unit  system, 
any  store  may  make  up  any  size 
ad  or  change  any  ad  coming 
from  the  Central  Layout  Office 
in  Detroit.  Many  stores  working 
with  local  newspapers  greatly 
increase  our  programs. 

“One  example  would  be  our 
advertising  office  in  Charlotte, 
North  Carolina.  Last  year  with 
the  help  of  the  Charlotte  Ob¬ 
server  and  News  we  ran  in  the 
Observer  alone  in  excess  of  94,- 
000  inches  from  a  basic  plan  of 
45,000. 

Our  basic  program  is  planned 
around  a  strong  weekly  news¬ 
paper  program,  advertising  at 
the  peak  periods  of  each  week 
plus  at  least  one  or  more  sec¬ 
tion  or  tabloid  per  month.  For 
High  Point,  North  Carolina,  this 
calls  for  an  8-page  section 
weekly.  For  Asheville,  North 
Carolina,  an  extra  strong  push 
on  local  events  and  tourist 
spending. 

“The  two  Christmas  section 
covers  designed  and  produced  by 
Southeastern  Newspapers  were 
so  well  accepted  our  company 
used  them  in  15  markets. 
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Agency  Goes 
Self-Sell  in 
TvPromotion 

By  Tony  Brenna 

Using  three  prongs — newspa¬ 
pers,  television  and  direct  mail 
— of  the  promotional  tuning 
fork,  Gilbert  Advertising  Agen¬ 
cy  has  taken  a  new  tact  in  beat¬ 
ing  the  bushes  for  billings. 

Richard  Gilbert,  boss  of  the 
Manhattan  shop  which  produced 
the  Renault  ads  admitting  that 
in  the  past  all  had  not  been  well 
with  his  client’s  autos,  was 
equally  candid  as  to  why  he’s 
buying  television  time  to  say 
how'  good  his  agency  has  be¬ 
come. 


and  particularly  to  the  “deci¬ 
sion-makers  of  some  100  com¬ 
panies  which  we  consider  prime 
prospects  for  our  services,”  tell¬ 
ing  them  to  watch  the  commer¬ 
cials. 

Turning  its  creative  depart¬ 
ment  loose  on  its  own  behalf, 
Gilbert  has  produced  a  fast- 
paced,  60  -  second  commercial 
which  is  a  composite  of  ads,  for 
six  of  its  clients  —  ads  which 
mostly  came  off  well  in  print, 
but  lose  out  badly  with  the  speed 
of  the  spot  announcement  in 
which  they’re  couched  for  tv. 

Gilbert  said  at  a  press  confer¬ 
ence  that  his  “agency’s  daring 
venture  into  television  advertis¬ 
ing  to  sell  itself  might  create 
a  stir  in  the  industry.”  He  noted 
that  while  most  of  his  billings 
were  in  print  media,  he  wanted 
to  skim  off  more  creative  kudos 
via  broadcast  media. 


“For  too  long,  we  have  been 
damned  with  faint  praise  as  an 
unusually  creative  shop,  which 
in  Madison  Avenue  parlance  is 
supposed  tc  mean  we’re  fine  for 
smaller,  more  sophisticated  ac¬ 
counts.  That’s  poppycock,”  he 
declared. 

Gilbert  Advertising  regularly 
earned  kudos  as  a  “top-notch 
ci’eative  agency,”  but  not  enough 
kudos,  said  Gilbert.  Clients  such 
as  Renault,  Guerlain  perfumes, 
London  Fog  Rainwear,  Berlitz 
School  of  Languages,  Israel  Gov¬ 
ernment  Tourist  Bureau  and 
Movado  watches,  all  benefited 
from  Gilbert  campaigns,  but  not 
enough  prestige  brushed  off  on 
Gilbert. 

Fair  of  Spots 

Thus,  the  agency  is  embarking 
on  a  “bold  drive  for  new  busi¬ 
ness  by  broadcasting  its  own 
merits,”  starting  Sunday  (March 
19).  A  pair  of  one-minute  spots 
will  sandwich  the  hour-long  in¬ 
terview  of  Marshall  McLuhan  to 
be  aired  on  WNBC.  On  the  fol¬ 
lowing  Monday  night,  the  Gil¬ 
bert  commercial  will  be  shown 
in  conjunction  with  the  11  p.m. 
newscast  on  WCBS. 

And  just  to  make  sure  that 
the  right  people  see  this  “un¬ 
precedented”  promotion,  “for 
the  purpose  of  establishing  our 
identity  with  dramatic  impact,” 
Gilbert  Advertising  last  week 
began  a  series  of  teaser  ads  in 
newspapers.  This  “no-pussyfoot¬ 
ing”  bid  for  new  clients  has 
really  zeroed  in  on  prospects  via 
a  mailing  which  went  out  gen¬ 
erally  to  500  Gilbert  prospects. 


Soft  Sell  Content 

He  also  said  “If  it’s  any  com¬ 
fort  to  our  conservative  col¬ 
leagues,  our  move  into  self-sell 
tv  may  be  a  hard-sell  technique, 
but  the  content  of  the  Gill^rt 
commercial  is  definitely  soft- 
sell:  We  merely  show  a  few 
samples  of  our  creative  output, 
and  let  the  product  speak  for 
us.” 

Gilbert  described  his  agency 
as  “small,  but  moving  up,”  and 
said  that  during  the  past  year 
he  had  turned  down  $3-million 
in  billings,  “mostly  textiles  and 
soft  goods  which  did  not  have 
enough  excitement,  creative  po¬ 
tential — you  know’,  it’s  awrfully 
easy  to  get  typed  with  such  ac¬ 
counts.”  He  put  total  billings 
for  1967  at  between  $5  and  Id- 
million. 

Asked  how  much  the  “self- 
sell”  tv  campaign  would  cost, 
Gilbert  said  it  would  be  about 
$15,000 — “and  if  its  successful 
we’ll  repeat  it.” 

A  Gilbert  executive  inter¬ 
jected:  “If  it  had  cost  $50,000 
we  would  still  have  gone  ahead 
with  this  test!”  Gilbert,  survey¬ 
ing  the  reporters,  had  the  last 
word:  “If  the  cost  had  been  that 
much,  we’d  be  going  around 
with  a  hat  today.  .  .  .” 

• 

Grant  for  History 

Professor  John  W.  Tebbel  of 
New  York  University’s  depart¬ 
ment  of  journalism  was  awarded 
a  $25,000  Ford  Foundation  grant 
for  preparing  a  history  of  book 
publishing  in  America. 
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CLASSIFIED  CLESiC 

Screen  Claims,  Build 
Reader  Confidence 

By  Stan  Finsiie^H 

(^\M,  ProvidfiM-e  (K.l.)  Joiiriial-ltulirtiii 


Burt  P.  Schwarz,  CAM  of  the 
Mobile  (Ala.)  Press-Register, 
sends  these  comments  regarding: 
a  recent  E&P  column,  and 
they’re  well  worth  looking  into: 

“I  don’t  like  to  pick  a  bone 
with  a  good  classified  advertiser 
who  obviously  isn’t  trying  to 
mislead  anyone,  but  I  must  take 
issue  with  the  ‘most  productive’ 
Viviane  Woodard  recruiting  ad 
cited  in  Classified  Clinic  (Feb. 
25): 

‘LBJ  says  $1.60  per  hour  in 
1968.  Viviane  Woodard  says 
$4.00  per  hour  now.  We  have 
openings  for  two  conscien¬ 
tious  ladies.  Apply  P.O.  Box 
17318  or  telephone  935-9582.’ 

“In  my  opinion,  hypothetical 
earnings  figures  have  no  place  in 
commission  offers.  No  one  knows 
what  the  commission  agent  is 
going  to  make  .  .  .  and  I  think 
new’spapers  have  a  big  stake  in 
the  readers  who  fail  to  make  a 
go  of  commission  endeavors  and 
return  to  reading  the  employ¬ 
ment  columns. 

Speculative  Figure 

“In  this  ad,  the  $1.60  men¬ 
tioned  is  a  bona  fide  figure 
(although  not  applicable  to  com¬ 
mission  agents).  The  $4.00  fig¬ 
ure  is  simply  speculative  and  no 
doubt  will  lead  to  some  disap¬ 
pointments. 

“Few  readers  perceive  the 
fallacies  in  this  sort  of  adver¬ 
tising,  but  I  think  these  dis¬ 
appointments  tend  to  diminish 
rapport  between  readers  and 
newspapers.” 

Well  put,  Mr.  Schwarz,  but 
let  me  add  a  thought  or  two: 
first,  in  reporting  the  Viviane 
Woodard  success  story  on  their 
use  of  classified  for  recruiting, 
I  did  not  intend  to  pass  on  the 
acceptability  or  the  classifying 
of  the  copy.  What  each  CA>I 
does  is  his  own  business  and, 
usually,  these  decisions  are 
based  on  precedent,  the  need 
(or  lack  of  it)  to  “protect”  the 
reader,  the  CAM’s  own  personal 
diligence  and  his  philosophies. 
The  reputation  of  the  adver¬ 
tiser  enters  in  each  situation  as 
well. 

As  a  matter  of  fact,  many 
newspapers  will  not  accept  the 
ad  you  refer  to  under  the  “Jobs 
for  Women”  column,  but  they 
would  run  it  in  the  “Saleswomen 
Wanted”  classification.  Some 


newsi)apers  would  ask  that  the 
copy  be  altered  even  if  the  ad 
were  to  run  in  the  sales  column. 
I  refer  to  the  “$4.00-per-hour” 
claim  appearing  in  an  employ¬ 
ment  ad  involving  commissions 
vs.  a  salaried  or  hourly-rated 
job  in  the  non-sales  classifica¬ 
tions. 

Policy  .Staled 

Here,  for  example,  is  a  policy 
statement  that  appears  regularly 
above  the  sales  classifications  of 
the  Providence  Journal: 

All  advertisements  in  the 
Sales  classifications  in  Jour- 
nal-Btilletin  Classified  Adver¬ 
tising  must  indicate  the 
nature  of  the  sales  work  and 
the  type  of  merchandise  or 
serv’ices  to  be  sold.  Statements 
regarding  amount  of  hourly, 
weekly  or  monthly  earnings 
arc:  not  acceptable  in  the 
Salesmen  Wanted  or  Sales¬ 
woman  Wanted  Columns. 

In  order  to  maintain  the 
high  degree  of  reader  accept¬ 
ance  of  Classified  Adver¬ 
tising,  we  ask  that  any  pos¬ 
sibly  misleading  or  exagger¬ 
ated  statements  or  claims  or 
any  other  possibly  unethical 
or  questionable  business  prac¬ 
tices  be  reported  by  writing 
to  or  telephoning  the  Provi¬ 
dence  Journal-Bulletin  Clas¬ 
sified  Advertising  Depart¬ 
ment.  It’s  best  that  you  fur¬ 
nish  your  name,  address  and 
telephone  number,  so  we  may 
more  effectively  investigate. 

Write  the  Providence  Jour¬ 
nal-Bulletin  Classified  Adver¬ 
tising  Department,  75  Foun¬ 
tain  Street,  Providence, 
Rhode  Island.  Or  call  331- 
2800. 

This  kind  of  screening  neces¬ 
sitates  a  lot  of  work.  Sometimes 
some  fairly  tense  situations  with 
wounded  advertisers  develop.  In 
terms  of  reader  confidence, 
though,  it’s  probably  well  worth 
while. 

*  «  * 

AUTO  PROMOTION  PLAN 
Reminiscent  of  the  highly  suc¬ 
cessful  “You  Auto  Buy  Now” 
promotion  which  did  so  much  to 
revive  sagging  auto  sales  in  the 
early  Spring  of  1958,  a  new 
plan  for  a  city-wide  auto  sales 
promotion  has  been  created  by 
the  MacDonald  Classified  Serv¬ 
ice. 


The  theme  of  the  promotion 
is  “GET  a  good  thing  GOING”, 
and  in  the  first  week  since  an¬ 
nouncements  of  the  idea,  news¬ 
papers  in  104  cities,  including 
such  major  markets  as  Des 
Moines,  Akron,  St.  Louis,  Tampa 
and  Seattle,  have  indicated  their 
intention  to  stage  the  promotion. 

Commenting  on  the  new  pro¬ 
motion  idea,  Ted  JIacDonald 
said,  “It’s  too  early  to  be  cer¬ 
tain,  but  it  looks  like  this  may- 
catch  on  the  way  ‘You  Auto 
Buy  Now’  did  nine  years  ago. 
We  were  first  to  furnish  news¬ 
papers  across  the  country  with 
details  and  suitable  art  and  lay¬ 
out  material  on  the  ‘You  Auto 
Buy  Now’  idea,  which  was  orig¬ 
inated  by  a  group  of  Cleveland 
dealers,  simply  because  we  were 
lucky  enough  to  have  had  a  man 
in  Cleveland  when  the  idea 
broke. 

‘.Similar  Condition’ 

“At  that  time,  we  had  a  good 
chance  to  observe  the  beneficial 
results  of  the  promotion. 
Sensing  a  similar  condition  in 
the  market  now,  and  in  response 
to  requests  from  several  of  our 
clients,  we  came  up  with  ‘GET 
a  good  thing  GOING’.  We 
worked  out  full  details  and  put 
it  all  in  a  package  which  went 
out  to  all  our  592  client  papers. 
Within  a  week,  we  received  re¬ 
quests  from  over  100  cities  for 
the  mats.  If  all  these  cities 
actually  get  off  the  ground,  the 
impact  could  be  national  in 
scope.  We  are  delighted  with 
the  way  it  is  going!” 

The  MacDonald  package  in¬ 
cludes  emblems,  teaser  promo¬ 
tion  ads,  a  full  page  announce¬ 
ment  ad,  other  ad  layout  ideas, 
page  streamers  and  suggestions 
on  conducting  the  city-wide  co¬ 
operative  promotion.  Mats  are 
furnished  for  use  of  material  in 
either  black  and  white  or  color. 

• 

Day  Newspapers  Win 
Classified  Award 

Chicago 

Day  Publications  of  Arling¬ 
ton  Heights,  Ill.,  has  been 
awarded  the  Harrison  C.  Mac¬ 
Donald  gold  cup  for  its  use  of 
color  and  orginality  in  classified 
advertising  display. 

The  award  is  made  by  the 
Mississippi  Valley  Classified  Ad¬ 
vertising  Managers’  Association. 
It  adjudged  the  Day’s  unique 
format  as  “the  best  building 
idea”  of  1966  among  newspapers 
of  over  25,000  circulation. 

Winner  of  the  MacDonald 
award  in  the  25,000-100,000 
circulation  category  was  the 
Rockford  (Ill.)  Register-Repub¬ 
lic.  The  Minneapolis  (Minn.) 
Star  and  Minneapolis  Tribune 
won  in  the  over-100,000  class. 


HOWARD  NICKS  has  been  named 
acting  advertising  manager  of  the 
Daily  Oklahoman  and  Oklahoma 
City  Times  to  fill  the  vacancy  left 
by  the  death  of  Charles  E.  Hoover, 
advertising  director. 

Edward  L.  Gaylord,  eiecutive 
vicepresident  of  the  Oklahoma 
Publishing  C«.,  said  Nicks  will 
supervise  retail,  national  and  clas¬ 
sified  advertising  activities  of  the 
papers  as  well  as  the  advertising 
dispatch,  marketing-research  and 
creative  services  departments. 

Nicks  became  promotion  man¬ 
ager  for  the  newspapers  a  year 
ago.  He  had  worked  in  retail  and 
classified  advertising  since  joining 
the  Oklahoman  and  Times  in  1958. 

He  was  graduated  from  the 
University  of  Oklahoma  in  1949 
with  a  degree  in  journalism  and 
began  his  newspaper  career  as 
managing  editor  of  the  Wefumka  i 
(Okla.)  Gazette.  He  worked  in  j 
retail  advertising  for  the  Pampa 
(Texas)  Daily  Spokesman,  in  : 
classified  advertising  for  the  | 
Lorain  (Ohio)  Journal  and  as  ! 
classified  advertising  manager  of  ( 
the  Meridan  (Miss.)  Star.  j 


Scaliest  Hi-Fi  Ads  j 
Win  Bronze  Plaque 

Sealtest’s  1966  Hi-Fi  color  j 
campaign  in  newspapers  con¬ 
tinues  to  bring  credit  to  both  | 
advertiser  and  agency.  ! 

Sealtest  Foods  Division  of  j 
National  Dairy  Products  Corp.  ? 
and  N.  W.  Ayer  &  Son  Inc.,  | 
jointly  received  a  Bronze  Plaque  e 
(Media  Techniques  Classifies-  “ 
tion)  in  the  annual  awards  spon-  i 
sored  by  Media/ Scope.  * 

Advertiser  and  agency  won  ; 
the  plaque  “for  their  use  of  Hi-  j> 
Fi  newspaper  advertising  as  the 
basic  medium  for  a  continuity 
campaign,  as  well  as  the  explor¬ 
ation  of  new  techniques  for  Hi- 
Fi,  such  as  half-page  and  back- 
to-back  advertisements  .  .  .” 

Another  winner  in  the  con¬ 
test  was  Dr.  Leo  Bogart,  execu-  | 
tive  vicepresident  and  general  | 
manager.  Bureau  of  Advertising,  . 
ANPA,  whose  article  “Is  It  ^ 
Time  to  Discard  the  Audience  : 
Concept?”  took  the  Bronze 
Plaque  in  the  “Public  State-  j 
ments”  category. 
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Forget  who. 

Arid  what,  whenLand  where. 
Copley  News  Service  reports 
the  why  of  the  news. 


Wise  old  editors  are  very  much  aware  that 
who,  what,  when  and  where  are  absolutely 
necessary  to  today’s  newspaper  readers  — 
and  they  know,  too,  that  the  why  of  the  news 
is  just  as  important.  Copley  News  Service 
covers  who,  etc.,  but  the  prime  emphasis  is 
always  on  why.  CNS  reports  describe  world 
happenings  — but  also  explain  why  they  hap¬ 
pened!  That’s  very  important  to  the  people 
who  depend  on  newspapers  for  the  whole 
story.  Radio  and  TV  reportage  is  fast,  furious. 


and  often,  remiss  with  some  of  the  facts. 

Copley  News  Service  is  first  with  the  why 
of  the  news  —  informative,  up-to-the-minute 
analyses  of  important  world  events  — that 
makes  news  meaningful  to  today’s  well- 
informed  newspaper  readers.  CNS  offers 
editors  concentrated  coverage  of  the  stories 
behind  the  headlines.  Copley  News  Service 
also  makes  available  to  subscribers— by  their 
own  selection  —  many  extra  features  for  a 
bright,  exciting  newspaper. 


CNS  is  the  true  supplementary  news 
service.  All  CNS  features  are  available  by 
mail  or  leased  wire.  For  complete  informa¬ 
tion,  prices  and  sample  reports,  contact  — 
Rembert  James,  Editor,  Copley  News  Service, 
940  Third  Avenue,  San  Diego,  Calif.  92112. 
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Mini  Sports  Edition  Sent  To  Vietnam 


Louisville,  Ky. 

The  Courier-Journal  and  the 
Louisville  Times  are  making 
their  contribution  to  the  upkeep 
of  morale  among  Kentucky  and 
Southern  Indiana  servicemen  in 
Vietnam  by  way  of  a  special 
sports  section  for  military  per¬ 
sonnel  stationed  there. 

Soon  after  announcement  of  a 
mini-sized,  no-advertising  “spe¬ 
cial”  was  made  last  month,  more 
than  2,000  servicemen’s  names 
were  sent  to  the  newspapers. 

The  week’s  top  sports  stories 
are  clipped  and  pasted  up  in  full 
page  format  and  then  reduced 
for  offset  reproduction.  Two  11- 
by  17-inch  sheets  are  printed 
front  and  back.  The  section  is 
heavj’  with  local  high  school  and 
college  basketball  results. 

Mailed  first  class  to  Vietnam 
the  section  is  delivered  four  or 
five  days  after  it  leaves  Louis¬ 
ville.  The  idea  started  when 
Courier-Journal  sports  editor 
Earl  Ruby  received  a  letter  from 
a  Kentucky  sailor  in  Vietnam. 
“I  am  sitting  here  aboard  ship 
somewhere  off  Vietnam.  I  am 
thinking  about  all  the  folks  back 
home  and  especially  the  athletes 
and  teams  and  fans.  I  find  my¬ 
self  thinking  how  great  it  would 
be  to  pick  up  the  paper  and 
read  the  sports  section.  We 
aboard  ship  were  wondering  if 
maybe  you  there  at  the  Courier- 
Journal  could  possibly  run  off  a 
few  extra  copies  of  your  great 
Louisville  sports  section  and 
then  possibly  send  them  by  mail 
to  us  .  . 

Ruby  and  Donald  B.  Towles, 
director  of  public  service,  dis¬ 
cussed  the  idea  with  Barry  Bing¬ 
ham  Jr.,  assistant  to  the  pub- 
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lisher.  Bingham  agreed  to  a  re¬ 
duced-size  offset  section. 

Ruby,  Towles  and  artists  from 
the  public  service  department 
gathered  soon  after  for  the  job 
of  clipping  and  pasting  items 
from  the  Sunday  and  daily 


WORCESTER 

-BOSTON 


sports  sections  of  both  papers. 
Within  a  few  hours  they  had 
compiled  four  pages  of  local 
sports  news.  The  engraving  de¬ 
partment  made  negatives  for 
offset  plates  which  were  made 
in  reduced  size.  While  the  edition 


VnS  Sales  and  Marketing  Area. 

District  sales  offices,  major  chain  warehouses,  all  food 
brokers,  airline  sales  offices,  and  most  sales  forces, 
serving  Boston,  are  the  same  ones  that  cover  both 
Worcester/ Boston. 


Entire 

Market 


Newspaper  Markets 


Newspaper 

Markets 


Daily  newspaper  coverage  of  Worcester  County  house¬ 
holds 

•  Worcester  Telegram  &  Gazette .  79% 

•  Boston  Herald  Traveler .  3% 

•  Boston  Globe .  3% 

Reach  the  Entire  WORCESTER/BOSTON  Market. 

Include  the  WORCESTER  TELEGRAM  &  GAZEHE. 

Most  Advertisers  Do! 

WORCESTER  TELEGRAM  &  GAZETTE 

Combined  Daily  over  155,000  /  Sunday  over  105,000 

President  and  Publisher,  Richard  C.  Steele— Represented  by  Moloney.  Regan  and  Schmitt 
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was  printed,  a  typing  crew  pre¬ 
pared  labels  for  envelopes  in 
which  the  section  was  mailed. 
By  the  time  the  second  issue  of 
the  section  came  off  the  press, 
mailing  plates  had  been  pre¬ 
pared  for  faster  dispatch. 

The  newspapers  report  enthu¬ 
siastic  regional  response  to  the 
project.  One  Kentucky  post¬ 
master  hailed  the  idea  and  sent 
names  of  every  serviceman  from 
his  town.  An  industrial  concern 
posted  a  notice  on  the  bulletin 
board  asking  for  names  of  men 
in  Vietnam. 

Hundreds  of  cards  and  letters 
have  subsequently  applauded  the 
section  which  will  be  published 
indefinitely,  produced  and  dis¬ 
tributed  through  the  newspa¬ 
pers’  public  sei-vice  department 
in  cooperation  with  both  sports 
staffs. 


New  Press 
Airlifted 
To  Hawaii 

Hilo,  Hawaii 
The  Hawaii  Tribune-HeraU 
received  its  new  offset  press 
from  Los  Angeles  via  United 
Air  Lines  on  March  4. 

The  five-unit  Goss  Urbanite 
has  a  40-page  capacity  and  color 
flexibility.  It  is  part  of  a  half-a- 
million-dollar  modernization  pro¬ 
gram  at  the  newspaper  of  11,500 
circulation  which  is  owned  by 
the  Donrey  Media  Group. 

United  Air  Lines  airlifted  the 
press  units  in  two  flights  from 
Los  Angeles  to  Honolulu,  where 
the  shipments  were  combined 
and  put  aboard  a  DC-8F  jet 
freighter  for  Hilo,  200  miles 
away,  on  the  Island  of  Hawaii. 

At  87,000  pounds,  the  ship¬ 
ment  was  the  largest  single 
cargo  ever  airlifted  to  Hilo  Air¬ 
port  by  a  commercial  plane. 

Donald  W.  Reynolds  pur¬ 
chased  the  then  Hilo  Tribune- 
Herald  in  January,  1964,  from 
the  Honolulu  Star-Bulletin.  The 
name  of  the  newspaper  was 
later  changed  to  Hawaii  Trib¬ 
une-Herald  to  reflect  its  island¬ 
wide  coverage  and  service.  The 
newspaper  serves  the  largest 
island  and  the  second  largest 
city  in  the  State  of  Hawaii.  The 
island  has  a  population  of  61,000 
and  the  city  26,000, 

Forerunners  of  the  newspaper 
were  the  Hilo  Tribune,  a  weekly 
established  in  1895,  and  the 
Hawaii  Herald,  also  a  weekly, 
established  in  1896.  They  were 
merged  in  1923. 

Lou  Pujalet  is  general  man¬ 
ager  of  the  Hawaii  Tribune- 
Herald  and  Ray  Yuen  is  editor. 
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who  sells  the  lion’s  share 
of  news  web  offset  inks? 


The  answer  is  easy.  United  States  Printing  Ink  Corporation.  Why?  Because  U.S.  has  a  special 
way  with  web  offset.  A  particular  way  of  making  inks  that  will  work  specially  for  your  press 
and  your  stock.  Black  or  color,  non-heatset  or  heatset,  daily  newspaper  or  commercial 
plant,  U.S.  web  offset  inks  perform  best.  If  you  are  not  already  using  U.S.  inks,  write  or  call 
for  a  sample  kit  designed  for  your  press  and  paper  stock.  Run  it  and  see  for  yourself  why 
U.S.  gets  the  lion's  share  in  the  field. 


343  Murray  Hill  Parkway,  Ea$t  Rutherford,  N.J.  •  Branches  in:  Cincinnati,  Ohio;  Charlotte,  N.C. 


Pistol  Helps 
Brown  Get 
The  Story 

By  Frank  Murray 

Jacksonville,  Fla. 

Lloyd  Brown  is  a  pistol-pack¬ 
ing  police  reporter  who  makes 
his  own  news. 

In  the  past  five  months  Brown 
recovered  25  stolen  vehicles,  ar¬ 
rested  six  young  men  and  re¬ 
ceived  the  “Friend  of  the  Po¬ 
lice”  award  from  Jacksonville’s 
F ratemal  Order  of  Police  lodge. 

Brown,  27,  has  covered  the 
police  beat  for  the  Jacksonville 
Journal  for  six  years.  He  makes 
rounds  from  city  police  head¬ 
quarters  to  Duval  County  Sher¬ 
iffs  Dept,  and  covers  breaking 
police  stories  in  a  car  equipped 
with  a  radio  that  monitors  city 
and  county  police  radios  and 
another  radio  tying  him  to  city 
desk. 

His  last  foray  into  police  work 
came  at  7  a.m.  one  recent  day. 

“.4  yellow  car  passed  me  as  I 
was  driving  to  headquarters. 
The  license  tag  was  the  same  as 
one  I’d  seen  on  a  wanted  dis¬ 
patch  15  minutes  earlier  at  the 
Sheriff’s  office,”  Brown  said. 

Brown  made  a  quick  U-turn 
and  radioed  his  desk.  Photogra¬ 
pher  Rocco  Morabito  relayed 
the  message  to  police  headquar¬ 
ters  by  phone  as  Brown  fol¬ 
lowed  the  yellow  car. 

Guided  lo  Pursuit 

With  directions  relayed  to 
headquarters,  squad  cars  were 
guided  to  the  pursuit.  One 
flipped  on  a  siren  and  red  light 
and  the  yellow  car  sped  away 
with  police  and  Brown  in  pur¬ 
suit.  ' 

On  an  Expressway  curve  the 
yellow  car  hit  another,  slowed 
and  was  pulled  to  the  curb.  Po¬ 
lice  pulled  up  on  the  driver’s 
side,  Brown  on  the  passenger 
side. 


Lloyd  Brown 


“1  bumped  their  car,  skinning 
paint  and  chrome  on  the  com¬ 
pany  car.  1  tried  to  block  the 
passenger  door  to  keep  the  guy 
inside,”  Brown  said. 

The  two  men  ran  in  opposite 
directions,  the  passenger  squirm¬ 
ing  free  and  vaulting  the  hood 
of  Brown’s  car.  Police  ran  after 
the  driver.  Brown  chased  his 
man  and  pulled  him  to  the 
ground  25  yards  away. 

Draws  Gun 

Brown  pulled  out  the  .38 
Smith  and  Wesson  he  carries 
(with  a  permit)  and  held  his 
prisoner  until  other  officers  ar¬ 
rived.  Police  caught  the  other 
man  two  blocks  aw’ay. 

When  police  took  over  the 
prisoners.  Brown  grabbed  his 
camera  and  made  pictures  of 
the  arrest  which  ran  in  the 
Journal  with  his  story. 

“That’s  the  first  time  I’ve 
ever  pulled  a  gun  on  a  prisoner,” 
Brown  said. 

Once  he  caught  two  juveniles 
riding  a  stolen  motorcycle. 
“They  were  just  little  fellas  and 
I  held  them  in  my  car  until  po¬ 
lice  came,”  Brown  said. 

The  other  two  were  caught 
separately.  Brown  said.  One  re¬ 
cently  received  a  three  year 
prison  sentence. 

Brown  said  he  just  remem¬ 
bers  car  descriptions  and  license 
numbers,  jotting  down  those 
numbers  “too  difficult  to  re¬ 
member.” 


Everything  in  Baltimore  revolves  around  The  Sun 


.  •  .  that’s  why  Baltimore 
]Vew  Car  Dealers  place 
77%  of  their  display 
advertising  in  The  Sunpapers! 


THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Rapraaantativas:  Craamor,  Woodward,  O'Mara  «•  Ormabaa 
New  York.  San  Francisco.  Los  Angeles.  Chicago.  Detroit.  Atlanta.  Philadelphia.  Minneapolis 


Last  week  when  Mayor  Louis 
Ritter  finished  swearing  in  a 
new  class  of  graduates  from  the 
police  academy  the  mayor 
turned  to  Asst,  Police  Chief 
Robert  Hobbs  and  said,  “I  might 
as  well  swear  in  Lloyd  while  I’m 
here.” 


Dramatic  Rescue 
Story  Is  Covered 
With  Radio  Outfit 


Brown  is  5  feet  six,  140 
pounds.  Regulation  size  for  pa¬ 
trolmen  in  Jacksonville  is  five 
feet  eight  and  160  pounds. 

Flurry  of  Arrests 

The  flurry  of  arrests  and  re¬ 
coveries  began  shortly  after 
Florida  Publishing  Co.,  publish¬ 
ers  of  the  Journal  and  the  Flor¬ 
ida  Times-Union,  installed  two 
way  radios  in  company  cars. 

Once,  three  years  earlier,  an 
unarmed  Brown  aided  a  beat 
natrolman  disarm  and  arrest  a 
holdup  man  downtown.  The  man 
scuffled  but  was  unable  to  pull 
his  gun. 

Whv  does  Brown  risk  injury 
to  make  arrests? 


San  Diego 
When  two  college  students 
were  lost  during  a  mountain 
climbing  expedition  in  the  Baja 
California  wilderness,  the  San 
Diego  Union  established  its  own 
communications  network  to 
transmit  the  story  of  the  com¬ 
plex  rescue  operation. 

When  Ogden  Kellogg  Jr.,  21, 
and  Eleanor  Dart,  20,  Claremont 
College  students,  were  miracu¬ 
lously  found  alive  at  separate 
locations  March  1  and  2  after 
surviving  more  than  two  weeks 
without  food  on  snowclad  Devil’s 
Peak,  130  miles  south  of  San 
Diego,  first  word  of  their  dis¬ 
covery  was  dispatched  by  short 
wave  radio  to  the  newspaper. 

Gear  Flown  In 


“When  I  come  across  cars  I 
just  try  to  let  the  police  know 
about  them,”  he  replied.  “This 
last  time  the  guys  were  getting 
away.  It  was  either  drop  out  or 
help.” 

Brown  said  the  understaffed 
auto  theft  bureau  appreciates 
his  help.  Recently  when  a  car 
theft  ring  inyolying  a  deputy 
sheriff  was  cracked,  officers  tel¬ 
ephoned  Brown  during  the  night 
at  home  to  tip  him. 

Earned  Respect 

There  is  a  great  deal  of  re¬ 
spect  for  Brown  among  Jackson¬ 
ville’s  350  police  and  the  coun¬ 
ty’s  deputies,  although  he  has 
worked  on  exposes  and  reports 
of  criminal  activity  during  re¬ 
cent  police  scandals  in  the  city. 

Brow'n’s  recovery  average 
might  be  higher  but  the  police 
find  some  cars  themselves.  On 
March  6  Brown  radioed  that  he 
had  found  a  blue  sedan  that  was 
on  his  list. 

He  heard  officers  at  headquar¬ 
ters  radio  back  that  the  car  had 
been  recovered  and  returned  to 
its  owner  earlier  in  the  day. 

How  does  city  editor  Dick 
Bussard  feel  about  Brown’s 
sleuthing? 

“He  doesn’t  seem  to  mind,” 
Brown  said.  “He  did  kid  re¬ 
cently  about  cancelling  my  group 
insurance.” 


FRE 
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During  the  search  by  experi¬ 
enced  mountain  climbers,  the 
Union  arranged  to  fly  an  ama¬ 
teur  radio  operator  to  the  base 
camp  at  th.'  3,500-foot  elevation 
of  the  10,154-foot  mountain. 

He  needed  portable  equipment 
and  a  battery  to  power  it.  Re¬ 
porter  Jim  McVicar  at  mid¬ 
night  aroused  an  employe  of  a 
radio  supply  firm,  and  persuaded 
him  to  get  the  portable  gear 
from  his  store.  The  battery  was 
purchased  from  a  service  station. 

Reporter  Lew  Scarr  and  pho¬ 
tographer  Dan  Tichonchuk,  ac¬ 
companied  by  Wes  V.  Novotny, 
the  ham  operator,  flew  to  the 
base  camp  with  the  portable  rig 
and  battery.  At  Novotny’s  home, 
his  son,  John,  20,  manned  the 
receiving  end. 

Developments  from  the  search 
scene,  including  the  drama  of 
the  discovery  of  the  lost  pair, 
were  radioed  in  a  steady  seri« 
of  bulletins  to  the  Novotny  resi¬ 
dence,  from  where  they  were 
relayed  by  phone  to  Joe  Brown, 
reporter,  in  the  Union  News¬ 
room. 

• 

Legislature  Sets  Up 
Radio  News  Service 

Concord,  N.  H. 

A  “packaged  news”  service 
which  has  been  set  up  by  New 
Hampshire  legislative  leaders  is 
competing  with  other  news  serv¬ 
ices  and  newspapers  that  cover 
State  House  activities  here. 

The  service,  operated  with 
state  funds,  is  particularly  help¬ 
ful  to  radio  stations  that  do  not 
cover  the  Legislature.  Legisla¬ 
tive  attaches  reportedly  are 
being  paid  at  least  $18  a  day  for 
operating  the  radio  news  service. 
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flfr.mrrington 
”  knows... 


Chesterfield,  LiM  and  Lark  cigarettes  have  used  effective 
,  .  .  newspaper  advertising  for  many  years.  And.  newspapers 

have  played  an  important  role  in  helping  J»B  Rare  Scotch  Whisky 

and  the  Alpo  line  of  all-meat  dog  foods  to  gain  sales  leadership 
^  in  their  fields.  Newspapers  are  timely,  flexible  and 

highly  merchandisable;  they  deliver  fast  action  from  both  the 
wholesale  and  retail  trade. as  well  as  the  consumer" 

NEWSPAPERS  SELL! 


Mihon  E.  Harrington,  President  of  Liggett  &  Myers  Tobacco  Company. 


Prepared  by  the  Bureau  of  Advertising.  ANPA 


industry  by  Editor  &  Publisher, 
tor  information  on  this  series,  please  iiTite  to  E&P  or  the  Bureau  of  Advertising,  ANPA. 
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Circulation  Group 
Is  50  Years  Old 


Chicago  apolis  Star,  a  past  president  of 

To  be  born  in  the  shadow  of  CSCMA,  was  president  of  ICMA 
World  War  I  might  not  augur  last  year.  Other  CSCMA  mem- 
I  too  auspicious  a  l)eginning  for  l)eis  who  have  been  ICMA  pres- 
!  the  Central  States  Circulation  idents  are  Walter  Andrews, 
I  Managers  Association.  Ernie  Schwartz,  Roliert  Taylor, 

But  that  was  the  time  a  few  Walter  Aronoff,  E.  R.  Hatton, 
stalwart  circulation  managers  Charles  Payne  and  J.  N.  Eisen- 
chose  to  band  together  for  the  lord, 
common  benefit  of  all. 

Thus,  in  1917,  the  Illinois  Cir- 

culation  Managers  Association  Each  year  and  decade  brings 
came  into  being  in  Chicago  under  new  sets  of  problems  that  chal- 
the  organizing  hands  of  George  lenge  the  members  to  solve.  It 
Galloway  and  a  Mr.  Van  Cleave,  is  iron 
both  circulation  managers  of  manag( 
the  newspapers  in  Rockford,  Ill.  ways  ol 
Van  Cleave  was  elected  president  attract 
and  Galloway  liecame  secretary-  early  1 
treasurer.  opposit 

The  first  regular  meeting  was  induce 
held  the  following  year  in  Chi-  after  t 
cago.  Next  week  (March  19-21)  from  h 
CSCMA  is  holding  its  golden  CSC! 
anniversary  meeting  in  Chicago,  new  id« 
where  most  of  the  semi-annual  ous  nev 
sessions  have  been  held,  although  Sevei 
many  have  been  in  cities  in  the  started 
nine-state  area  of  CSCMA.  advisor 

War-Time  Distribution  J 

What  topics  of  discussion  at  record  < 
the  1918  meeting  were  is  not  too  look  ba 
clear,  but  it’s  a  certainty  that  lishmen 
distribution  of  newspapers  under  mon 
war-time  conditions  was  in  the  With  a 
forefront. 

In  1919  Indiana  and  Iowa 
were  invited  to  join  the  Illinois 
group,  signalling  the  start  of  the 
Three  I  Circulation  Managers 
Association. 

During  the  early  20’s  Michi¬ 
gan,  Kentucky,  Wisconsin  and 
Minnesota  came  into  the  group 
to  make  up  what  is  now  known  and 
as  CSCMA.  A  few  years  later 
North  and  South  Dakota  were 
added  to  complete  the  nine  state  ordered 
area.  Don  Bowker,  circulation  compute 
manager  of  the  Fargo  (N.  D.)  tjon  pr 
Forum,  presently  holds  the  office  panies. 
of  president.  The 


WILLIAM  D.  WAGNER  was 
named  as  circulation  manager  of 
the  New  Brunswick  (N.J.)  Homt 
News  to  succeed  William  Shipa, 
who  resigned  to  become  circula¬ 
tion  director  of  the  Wilmingfot 
(Del.)  News  Journal.  Wagner,  who 
moves  up  from  circulation  depart¬ 
ment  supervisor,  has  been  with  the 
Home  News  since  1947.  Shipa, 
who  has  been  with  the  Home  News 
since  1963,  came  from  the  Hacken¬ 
sack  (N.J.)  Record  where  he  was 
assistant  circulation  manager.  At 
Wilmington,  he  succeeds  Jamas  E. 
Bonneau,  who  left  to  be  circulation 
director  of  the  Tampa  (Fla.) 
Tribune.  Shipe  was  with  the 
Staunton  (Va.)  News  Leader  four 
years. 


WILL  BE 

PLEASED 


with  our  Carrier  Promotion 
Program  ...  the  same  in-depth 
circulation  promotion  that  has 
achieved  effective  results  for 
newspapers  across  the  nation. 
Just  what  does  Church,  Rick¬ 
ards’  Carrier  Promotion  do?  It 
trains  your  circulation  person¬ 
nel  ..  .  produces  sales  .  .  , 
reduces  carrier  turnover  .  .  . 
developes  personnel  enthusi¬ 
asm  . . .  and  helps  create  par¬ 
ent  goodwill.  All  these  benefits 
are  developed  through  news¬ 
paper/magazine  combination 
sales.  Sound  interesting? 
Write  or  phone  for  details, 
today! 


Subii^;ription  Facilities  these  days. 

Combined  By  Firms  Circulation  Director  Grover  J. 

Friend  said  the  publishing  com- 
Chicago  pany,  Bristol  Printing  Co., 
Church,  Rickards  &  Company  owned  by  S.  W.  Calkins  and 
— J  Whitlock  and  Company,  Murray  C.  Hotchkiss,  purchased 
Inc.,  have  formed  a  subscription  the  fleet  of  VW’s  and  leased 
fulfillment  division  and  have  them  back  to  the  men  for  per- 
a  new  IBM  System  360  sonal  as  well  as  business  use. 
r  to  handle  the  subscrip-  The  cars  are  equipped  with  two- 
oduction  of  both  com-  way  radio  systems. 

“So  far,”  said  Friend,  “the 
building  presently  system  is  working  fine  and  has 
Whitlock  is  being  re-  proved  to  be  more  economical  to 
to  accommodate  the  operate  than  paying  a  car  allow- 
tion  production  facili-  ance.” 


EFFECTIVE 
CIRCULATION 
PROMOTION . 


>  vf-CHURCH, 
RICKARDS 
&  COMPANY 


35  EAST  WACKER  DRIVE 
CHICAGO,  ILLINOIS  60601 
TELEPHONE:  STate  2-1750 


How  to  make  an  impression  on  Detroit's  cosmetic  users 

In  the  metropolitan  Detroit  market  alone,  more  than  700,000  families 
get  The  Detroit  News  at  home  daily  .  .  .  more  than  800,000  on  Sunday. 

Over  half  a  million  of  them  do  not  get  Detroit’s  second  newspaper. 

In  this  big-volume  marketing  area.  The  Detroit  News  daily  reaches 
two-thirds  of  the  households  that  shop  Detroit’s  major  drug  store  chains 
. . .  three-fourths  of  them  on  Sunday. 

To  make  an  impression  on  them,  just  use  The  News. 

The  Detroit  News 

Offices  In  NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  SAN  FRANCISCO  •  MIAMI  •  DALLAS  •  TORONTO 
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Politicians’  Puzzle: 
Space  for  News  Media 


By  Luther  A.  Huston 

Washington 

When  William  Jennings 
Brj’an  talked  his  way  into  a 
nomination  for  President  with 
his  “cross  of  gold  and  crown  of 
thorns”  speech  at  the  Demo¬ 
cratic  national  convention  at 
Chicago  in  1896,  making  ar¬ 
rangements  to  take  care  of  the 
press  meant  merely  providing 
working  space  for  a  small  force 
of  editors  and  reporters  who 
wrote  most  of  their  copy  in  long 
hand. 

There  were  no  tape  recorders, 
no  walkie-talkies,  no  portable 
typewriters  and,  above  all,  no 
radio  or  television.  Bryan  didn’t 
even  have  a  loud  speaker  nor 
did  he  need  one.  The  stentorian 
voice  of  the  “Boy  Orator  From 
The  Platte”  needed  no  amplifica¬ 
tion  to  reach  the  rafters  of  the 
convention  hall. 

Those  were  simple  times,  by 
comparison,  but  the  times  most 
decidedly  have  changed.  And  the 
principal  reason  is  the  advent 
of  electronic  journalism. 

The  Republican  National 
Committee  met  in  Washington 
recently  to  receive  the  requests 
of  the  news  media  for  space  and 
accommodations  at  the  forth¬ 
coming  national  convention.  In 
the  aggregate  they  asked  for 
more  space  than  would  be  re¬ 
quired  for  a  landing  field  at  a 
jet  airport  and  credentials  and 
hotel  accommodations  for  enough 
reporters,  cameramen,  technical 
crews  and  top  executives  to  staff 
a  battleship. 

The  writing  press  was  com¬ 
paratively  modest  in  its  re¬ 
quests.  Lucien  Warren,  Chair¬ 
man  of  the  Standing  Commit¬ 
tee  of  Correspondents,  told  Ray 
Bliss,  the  GOP  national  chair¬ 
man,  that  1,000  seats  in  the 


press  section  would  suffice  for 
the  representatives  of  the  daily 
papers.  He  said  27,000  square 
feet  of  work  space  would  be  re¬ 
quired  for  the  general  press 
room.  This  represented  little  in¬ 
crease  over  the  requirements  for 
the  1964  convention. 

Representatives  of  the  peri¬ 
odical  press  were  also  relatively 
modest,  asking  only  some  8,500 
square  feet  of  working  space 
and  credentials  for  about  150 
oeople. 

Spokesmen  for  Columbia 
Broadcasting  System,  National 
Broadcasting  Company,  the  Mu¬ 
tual  network  and  independent 
radio  and  tv  stations,  groups 
that  were  not  in  the  picture  until 
about  20  years  ago  but  whose 
requirements  increase  with  each 


House  Group 

Washington 

The  first  revision  of  the  copy¬ 
right  laws  in  58  years  is  em¬ 
braced  in  a  bill  that  has  been 
approved  by  the  House  Judiciary 
Committee  and  awaits  Congres¬ 
sional  enactment.  The  bill  was 
introduced  January  17  by  Rep¬ 
resentative  Emmanuel  Celler, 
New'  York  Democrat,  who  is 
chairman  of  the  Judiciary  Com¬ 
mittee. 

The  55-page  bill  retains  but 
up-dates  the  basic  provisions  of 
the  existing  Copyright  Law.  It 
uses  broad  language,  however, 
to  project  copyright  protection 
into  the  future.  Section  102, 
says: 

“Copyright  protection  sub¬ 
sists,  X  X  X  X  in  original  works 
of  authorship  fixed  in  any  tan¬ 
gible  medium  of  expression,  now 


Written  with  character... 
competence. .  .color. 
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quadrennial  meeting,  requested 
working  space  and  facilities  that 
obviously  will  present  problems 
for  the  arrangements  commit¬ 
tee. 

Their  space  requirements  in 
the  convention  hall  and  head¬ 
quarters  hotel  aggregated 
nearly  60,000  square  feet.  They 
asked  working  credentials  in  the 
convention  hall  for  some  700 
persons. 

They  want  50  parking  spots 
in  the  lot  adjacent  to  whatever 
hall  or  arena  houses  the  conven¬ 
tion. 

The  electronic  media  has  me¬ 
chanical  problems  not  faced  by 
the  wrriting  press.  It  needs  large 
areas  of  space  for  its  equipment 
and  access  to  the  convention  hall 
weeks  before  convention  time  to 
install  wires,  booths  and  other 
facilities.  This  is  particularly 
true  of  color  tv. 

The  tv  men  said  they  would 
need  access  to  the  hall  six  weeks 
before  the  convention  opened 
in  order  to  have  their  equip¬ 
ment  ready  when  the  opening 
gavel  falls.  They  said  it  would 


require  large  crews  of  tochni. 
cians  to  install  and  cost  more 
than  $50,000. 

W’hen  asked  whether  their  op 
eration  would  interfere  with  t 
baseball  game  if  Houston  were 
selected  and  the  convention  held 
in  the  Astrodome,  they  seemed 
to  think  that  was  a  problem  for 
the  Astros. 

Chairman  Bliss  and  other 
members  of  the  committee  lis¬ 
tened  patiently  to  the  represent¬ 
atives  of  the  news  media  and 
carefully  noted  their  requests. 
The  questions  they  asked  indi¬ 
cated  some  concern  over  the 
magnitude  of  the  problem.  Ob¬ 
viously  the  availability  of  hall 
and  hotel  space  wdll  be  a  factor 
in  selecting  the  convention  city. 
There  was  not  the  slightest  in¬ 
dication,  however,  that  ample 
facilities  would  not  be  provided 
for  reporting  the  proceedings  of 
the  convention  by  newspapers, 
news  magazines,  radio  and  tv 
to  the  millions  who  will  read  and 
'isten  as  the  Republicans  select 
their  presidential  candidate. 


OKs  Change 

known  or  later  developed,  from 
which  they  can  be  perceived, 
reproduced  or  otherwise  com¬ 
municated,  either  directly  or 
with  the  aid  of  a  machine  or 
device.” 

Original  works  of  authorship 
listed  in  the  bill  are  literary 
works;  musical  w’orks,  including 
any  accompanying  words;  dra¬ 
matic  works,  including  any  ac¬ 
companying  music;  pantomimes 
and  choreographic  works;  pic¬ 
torial,  graphic,  and  sculptural 
works;  motion  pictures  and 
other  audiovisual  works,  and 
sound  recordings. 

Question  in  Court 

One  section  of  the  bill  relates 
to  a  controversy  pending  in  the 
courts  over  the  right  of  govern¬ 
ment  officials  to  copyright 
speeches.  The  section  declares 
that  “copyright  protection  is  not 
available  for  any  work  of  the 
United  States  government,  but 
the  United  States  government  is 
not  precluded  from  receiving 
and  holding  copyrights  trans¬ 
ferred  to  it  by  assignment,  be¬ 
quest,  or  otherwise.”  A  “w’ork 
of  the  United  States  Govern¬ 
ment”  is  defined  as  a  work  “pre¬ 
sented  by  an  officer  or  employe 
of  the  United  States  Govern¬ 
ment  as  part  of  his  official 
duties.”  That  is  an  issue  in  the 
Admiral  Rickover  case,  awaiting 
decision  in  a  Federal  District 
Court  in  Washington. 

Several  sections  of  the  meas¬ 
ure  place  limitations  upon  ex¬ 
clusive  rights.  One  of  them  pro- 


In  Copyright 

vides  that  it  is  not  an  infringe¬ 
ment  of  copyright  to  make  use 
by  reproduction  of  a  copyrighted 
work  “for  such  purposes  as  criti¬ 
cism,  comment,  news  reporting, 
teaching,  scholarship,  or  re¬ 
search.” 

Under  the  title  “Duration  of 
Copyright”,  the  bill  provides 
that  copyright  in  a  work  cre¬ 
ated  after  January  1,  1969,  “en¬ 
dures  for  a  term  consisting  of 
the  life  of  the  author  and  fifty 
years  after  his  death.”  In  the 
case  of  a  joint  work,  the  copy¬ 
right  endures  through  the  life 
of  the  last  surviving  author  and 
50  years  after  his  death. 

Applies  to  Juke  Boxes 

Fifty-eight  years  ago  juke 
boxes  were  not  a  medium  for 
the  reproduction  of  copyrighted 
works;  now  they  are.  Conse¬ 
quently  the  pending  bill  provides 
in  great  detail  the  terms  and 
conditions  under  which  a  “coin- 
operated  phonorecord  player" 
may  acquire  the  right  to  “per¬ 
form  publicly”  a  copyrighted 
musical  work. 

The  bill  defines  a  “coin-oper¬ 
ated  phonorecord  player”  as  a 
device  or  machine  that  is  “em¬ 
ployed  solely  for  the  perform¬ 
ance  of  non-dramatic  musical 
works  by  means  of  phonorecoi^ 
upon  being  activated  by  the  in¬ 
sertion  of  a  coin.”  The  device 
must  be  located  in  an  establish¬ 
ment  that  does  not  charge  ad¬ 
mission  and  must  be  incapable 
of  transmitting  the  performance 
beyond  the  establishment. 
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The  Bonnier  Group  Announces: 

A  new  advance 
in  materials  handling 
equipment:  the  Improved 
Metro  Stackmaster. 


by  IDAB  of  America  Inc. 

(Division  of  the  Bonnier  Group) 

and  Milgo  Electronic  Corp. 

(A  Leader  in  Electronic  Production  totalizing  devices) 

Joining  together  to  design,  engineer,  market  and  service 
Material  Handling  and  Newspaper  Production  Control  Systems. 


IDAB  OF  AMERICA.  INCORPORATED /PALISADES  PARK.  NEW  JERSEY 
MILGO  ELECTRONIC  CORPORATION /MIAMI,  FLORIDA 


Ordinarily, 

UPI  reports  news. 

Today, 

UPI  makes  news. 


Early  in  APRIL,  UPI  will  begin 
field-testing  its  new  communica¬ 
tions  system  for  gathering  and  de- 
I  livering  the  news.  It  represents  an 
'  historic  and  pioneering  effort  by 
UPI  of  benefit  to  the  entire  U.S.  communica¬ 
tions  industry,  and  is  the  culmination  of  three 
years  of  intensive  planning  and  research. 

Called  the  UPI  Sked-4  News  Network,  the 
system  creates  22  two-way  Teletype  and  Tele¬ 
typesetter  circuits  within  the  bandwidth  or  fre¬ 
quency  range  of  one  voice-grade  (telephone 
quality)  AT&T  channel.  A  voice-grade  channel 
used  in  this  manner  is  called  a  Schedule-4  data 
circuit;  hence  the  name  of  the  new  UPI  system. 

Initially  the  new  UPI  Sked-4  News  Network 
will: 

1 .  Help  hold  the  line  on  rising  communica¬ 
tions  costs  that  are  already  scheduled  to  go  into 
effect  May  1,  1967  with  the  demise  of  some  Tel- 
pak  pricing  and  increases  in  other  private  line 
rates. 

2.  Provide  a  faster,  more  efficient  system  of 
collecting  and  transmitting  news. 

3,  Reduce  printer  and  wire  trouble. 

Among  its  long-range  benefits  will  be  the  ex¬ 
tension  of  UPI’s  news  services  into  areas  it  has 
been  economically  impossible  to  serve  before. 

UPI  has  been  aware  for  a  long  time  that  there 
were  great  advantages  to  such  a  system.  But  his¬ 
torically,  channeling  or  multiplexing  was  pro¬ 
hibited  to  private  customers  through  FCC  tariff 
restrictions. 


IN  1964,  UPI  found  what  appeared  to  be 
an  ambiguity  in  the  tariff,  and  it  was 
through  UPI’s  efforts  that  changes  were 
made  that  permit  UPI,  as  well  as  other 
AT&T  customers,  to  use  the  new  system. 
UPI’s  communications  department  and  its 
electronic  consultants  conceived  and  designed 
equipment  for  the  transmission  of  all  UPI’s  basic 
domestic  news  circuits  on  a  single  voice-grade 
AT&T  channel.  A  3,000-mile  test  system  was 
set  up  and  operated  over  a  period  of  several 
months.  It  was  demonstrated  to  AT&T,  whose 
engineers  confirmed  its  soundness.  AT&T  then 
volunteered  to  file  a  new  tariff. 

Western  Union  filed  objections  and  as  a  result 
the  FCC  did  not  finally  approve  the  tariff  modi¬ 
fication  until  late  in  1966.  Western  Union  sub¬ 
sequently  modified  its  data  tariff  to  conform  to 
AT&T’s. 

The  Sked-4  principle  may  be  compared  to  a 
radio  station  signal.  But  instead  of  one  signal 


over  a  single  frequency,  the  UPI  network  will 
broadcast  up  to  22  two-way  signals  (or  news 
circuits)  into  a  single  voice  channel.  In  effect, 
this  means  it  will  have  44  one-way  circuits  dis¬ 
tributing  news  around  the  country.  For  example, 
newswires  filed  exclusively  out  of  New  York 
will  utilize  one  side  of  a  circuit  to  receive  news 
from  outlying  bureaus  while  the  other  side  is 
transmitting. 


Each  circuit  win  have  its  own 
transmitting  frequency  keyed  by 
electronic  devices  called  “subsets.” 
I  These  are  activated  by  Teletype 
signals.  Matching  subsets  at  sub¬ 
scriber  and  UPI  bureau  points  will  be  “tuned” 
to  that  precise  frequency  for  the  reception  of 
only  that  particular  Teletype  or  Teletypesetter 
service. 

The  heart  of  the  UPI  network  is  a  unique  and 
tested  electronic  component  called  the  “splitting 
module,”  developed  to  UPI’s  specifications.  This 
electronic  “traffic  cop,”  operating  via  frequency 
filters,  has  enabled  UPI  to  set  up  a  nationwide 
network  without  recourse  to  the  traditional  and 
expensive  Teletype  test-board  operation. 

The  system  has  built-in  safeguards  insuring 
continuity  of  service  on  all  channels  in  the  event 
of  power  failures  or  local  cable  breaks. 

The  UPI  Sked-4  News  Network  will  operate 
from  a  “backbone”  linking  New  York  and  Wash¬ 
ington,  D.C.,  with  division  headquarters  in  Bos¬ 
ton,  Pittsburgh,  Atlanta,  Chicago,  Dallas,  and 
San  Francisco.  Regional  networks  will  connect 
with  the  “backbone”  at  division  headquarters. 
In  general,  one  network  will  serve  each  state  and 
as  many  states  as  possible  will  be  served  through 
individual  division  headquarters. 

The  main  terminal  for  the  entire  Sked-4  News 
Network  was  established  at  UPI’s  New  York 
headquarters  on  Feb.  10,  1967  when  Lenkurt 
Electric  Company  delivered  new  25A  frequency 
division  multiplexing  (FDM)  channelizing 
equipment. 


Additional  equipment  is  now  being 
installed  throughout  New  Jersey, 
test  state  for  the  new  system  which 
will  be  extended  progressively 
Jik.  throughout  the  country  over  the 
next  18  months. 

Now  in  its  60th  year,  UPI  continues  to  pio¬ 
neer  in  the  field  of  news  communications. 


news-people 


ANNE  WILLAN  is  itie  Wash¬ 
ington  Evening  Star's  new  food 
editor.  Miss  Willan  is  a  native  of 
England  and  former  associate 
editor  of  Gourmet  Magazine.  She 
studied  cookery  at  the  famous 
Cordon  Bleu  school  in  Paris  and 
later  taught  at  the  London  school. 
She  succeeds  Violet  Faulkner  at 
the  Star,  who  has  retired  after  20 
years  as  food  editor. 


Fedoryszyn  Appointed 

Edward  F.  Fedoryszyn  has 
been  appointed  product  manager 
of  the  new  FedCo  Division  of 
Imperial  Metal  &  Chemical  Com¬ 
pany.  FedCo  was  the  former 
Fedoryszyn  Associates  Inc.,  re¬ 
cently  acquired  by  Imperial.  The 
product  is  Composing  Room 
Patented  No-Lube  FedCams. 


Product  Manaiser 

Harold  Sigler  has  been  ap¬ 
pointed  product  manager  of 
Scan-A-Color  and  Dycril  proc¬ 
essing  equipment  for  Fairchild 
Graphic  Equipment,  a  division 
of  Fairchild  Camera  and  Instru¬ 
ment  Corp.  His  new  responsibili¬ 
ties  include  coordinating  sales, 
engineering  and  service  of  these 
two  products.  He  will  report  to 
Howard  Carstensen,  manager  of 
marketing  and  sales. 


Chinn  Ho,  chairman  of  the 
l)oard  of  the  Honolulu  Star 
Bulletin — elected  to  the  board  of 
directors  of  World  Airways  Inc. 

«  *  * 

Lee  Gillette,  onetime  carrier 
l)oy  and  news  photographer — 
now  credit  manager  of  News¬ 
paper  Printing  Corp.,  Tulsa, 
Okla.  He  succeeds  R.  R.  Rhine 
who  retired  after  50  years  of 
service  to  the  Tulsa  newspapers. 

*  *  * 

George  E.  Coffield — to  circu¬ 
lation  manager  of  the  Sidney 
(Ohio)  News,  from  carrier 
counsellor,  Dayton  (O.)  Daily 
News. 

*  *  * 

James  J.  Shannon — from  re¬ 
porter,  Hammond  (Ind.)  Times, 
to  associate  editor,  Chicago  Con¬ 
struction  News,  a  McGraw-Hill 
publication. 

*  *  * 

John  G.  Wentw'orth — pro¬ 
moted  to  assistant  sports  editor. 
New  Britain  (Conn.)  Herald. 

*  *  * 

John  deGroot — on  leave  of 
absence  from  the  Akron  (0.) 
Beacon  Journal  staff  to  make  a 
motion  picture  on  boat  racing. 

*  *  * 

Ed  W.  Thompson — from  man¬ 
aging  editor  to  editor  of  the 
Coshocton  (O.)  Tribune. 

*  *  » 

Jim  Lavghlin — to  managing 
editor,  Coshocton  (O.)  Tribune, 
from  copy  editor,  Medina  (0.) 
Gazette  Leader  Post. 

*  *  * 

Mike  Dungjen — to  sports 
editor,  Coshocton  (O.)  Tribune, 
from  sports  editor-photographer. 
North  Shore  Group  of  New’s- 
papers. 

•  «  « 

Diane  Lorenz — from  reporter 
to  assistant  woman’s  editor, 
Coshocton  (0.)  Tribune. 
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J.  A.  Blefhen 


W.  J.  Pennington 


H.  H.  Cahill 


John  A.  Blethen  Named  Publisher 


Seattle 

John  A.  Blethen,  48,  was 
elected  publisher  of  the  Seattle 
Times  by  the  board  of  directors 
of  the  Seattle  Times  Co.  He  suc¬ 
ceeds  his  brother,  William  K. 
Blethen,  who  died  Feb.  28. 

The  directors  also  elected  W. 
J.  Pennington,  48,  as  president 
of  the  Times.  He  succeeds  the 
Blethens’  brother,  F.  A.  Blethen, 
who  died  Jan.  26. 

Pennington,  who  has  been 
vicepresident  and  business  man¬ 
ager,  also  was  elected  to  the 


board  of  directors. 

W.  K.  Blethen  had  been  pub¬ 
lisher  since  1949  and  J.  A.  Ble¬ 
then  has  been  associate  pub¬ 
lisher  since  1964. 

H.  H.  Cahill  was  elected  a 
vicepresident  of  the  Times  and 
will  continue  as  general  man¬ 
ager  and  as  a  director  of  the 
Times. 

Thomas  F.  Gleed  retains  his 
position  as  presiding  director  of 
the  board.  Charles  H.  Todd  will 
continue  as  secretary  and  as  a 
director  of  The  Times. 
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Type  Directors  Award 
Medal  to  Hermann  Zapf 

The  first  medal  of  the  Type 
Directors  Club  of  New  York  was 
presented  recently  to  Hermann 
Zapf,  the  German  type  designer, 
in  recognition  of  outstanding 
achievement  in  typography. 

Zapf  has  designed  many  out¬ 
standing  typefaces  throughout 
his  career.  His  typefaces  Op¬ 
tima,  Melior  and  Palatino  are 
now  international  standards.  To¬ 
day  he  advises  Linotype  G.m.b.H. 
and  D.  Stempel  AG,  subsidi¬ 
aries  of  Mergenthaler  Linotype 
Company,  on  typographic  de¬ 
sign. 

• 

Award  For  Siebert 

Carbondale,  Ill. 

An  annual  service  award  for 
journalism  education  has  been 
created  at  Southern  Illinois  Uni¬ 
versity. 

First  recipient  of  the  award 
will  be  Frederick  S.  Siebert  who, 
in  43  years  of  college  teaching 
has  headed  the  journalism  fac¬ 
ulties  at  the  University  of  Illi¬ 
nois  and  Michigan  State  Uni¬ 
versity.  He  will  receive  the  cita¬ 
tion  at  a  springtime  meeting  on 
the  SIU  campus,  according  to 
Howard  R.  Long,  journalism 
chairman. 


Les  Helgeland — to  executive 
editor,  Yankton  (S.  D.)  Prm 
and  Dakotan,  from  news  service 
director,  Mitchell  (S.  D.)  Doily 
Republic.  Byron  Taft,  man¬ 
aging  editor  of  the  Press  and 
Dakotan  since  1946,  will  be  as¬ 
sociate  editor. 

«  «  * 

Stuart  D.  Gross,  city  editor 
of  the  Saginaw  (Mich.)  News— 
to  director  of  public  affairs  at 
Saginaw  Valley  College. 

*  *  * 

William  Wineska  —  named 
advertising  manager  of  the  Sm 
Clemente  (Calif.)  Daily  Sua- 
Post;  formerly  with  Ward 

Griffith  Co. 

*  *  * 

Richard  H.  Leonard,  editor  of 
the  Milwaukee  (Wis.)  Journal— 
elected  to  the  board  of  directors 
of  the  Journal  Company. 

«  *  * 

Charles  A.  Caldwell,  former 
Memphis  (Tenn.)  Press-Scim- 
tar  staffer — now  assistant  direc¬ 
tor  of  information  for  the  Labor. 
Management  Relations  division, 
U.S.  Department  of  Labor. 

«  *  * 

Jack  E.  Cressman,  a  former 
UPI  reporter  in  Chicago  and 
financial  editor  of  the  Pasade** 
(Calif.)  Independent — now  in 
public  relations  department  at 
Lear  Siegler  Inc. 
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Point-to-point 

speed... 


Reporter  Examines 
Public  Aid  Program 

San  Bernardino,  Calif. 

The  Sun-Telegram  has  pub¬ 
lished  a  .series  of  nine  articles 
under  the  theme,  “What’s  Ahead 
in  Welfare.” 

The  topic  is  of  particular 
news  value  in  San  Bernardino 


18  persons  is 


some 

^ort'of  welfare  aid,  and  where 
^2.9  million  has  been  budgeted 
to  the  County  Welfare  Depart- 


The  series  of  articles 


was 

aimed  at  reaching  for  some  in¬ 
sight  into  what  the  future  might 
hold  for  the  property  owner 
(who  carried  the  burden  in  pay¬ 
ing  the  county’s  share  of  the 
budget)  and  the  needy. 

Harvey  Feit,  who  has  been 


Person-to-person 
service . . . 


Sro  Gruber — named  sports  ed¬ 
itor  of  the  Monrovia  (Calif.) 
Daily  News-Post,  succeeding 
0.  L.  (Skip)  Reager,  who  re¬ 
signed. 

*  *  « 

Michael  J.  Jackson — ap¬ 
pointed  administrative  execu¬ 
tive,  Newspaper  Relations  for 
This  Week  supplement. 


PRESS  CONFERENCE — L!z  Carpenter,  press  secretary  to  Mrs. 
Lyndon  B.  Johnson,  chats  with  Maryland  Comptroller  Louis  L.  Gold¬ 
stein  at  the  winter  meeting  of  the  Maryland-Delaware  Press  Asso¬ 
ciation.  Goldstein  is  publisher  of  the  weekly  Calvert  Journal-Gaiette 
at  Prince  Frederick,  Md. 

Stanley  Meisler,  former  Elanor  Holder — named  news 

Peace  Corps  administrator  and  editor  of  the  Colbert  County 
Associated  Press  correspondent  (Ala.)  Reporter. 
in  Washington,  D.C. — appointed 
chief  of  the  Los  Angeles  Times 
news  bureau  in  Nairobi,  Kenya. 

He  succeeds  Don  Shannon — 

transferred  to  the  Times  Tokyo 
bureau  following  two  years  in 
Leopoldville,  The  Congo.  The 

Leopoldville  office  has  been 

closed. 


J.  A.  Sharpe  Jr.,  Lumberton 
Robesonian  —  elected  president 
of  the  North  Carolina  Asso¬ 
ciated  Press  Club. 


Emily  Asbvry,  editor,  Jeffer- 
m  Reporter,  Louisville,  Ky. — 
to  promotion  manager  and  as¬ 
sistant  to  the  publisher,  Cincin¬ 
nati  Suburban  Newspapers  Inc, 


You  get  both 
on  DELTA! 

Delta’s  got  the  routes,  the 
Jets  and  the*  people  to  get 
you  where  you  want  to  go  in 
a  hurry.  Equally  important, 
you  get  a  bonus  in  cheerful, 
personal,  extra  thoughtful 
service  every  jet-quick  mile 
of  the  way. 


James  Ney — appointed  head 
of  Dubuque,  Iowa  news  bureau 
of  the  Des  Moines  Register  and 
Tribune. 


J-Student8  Profit 
From  Assignments 

Austin,  Tex. 
For  16  students  in  the  funda- 
Ernest  a.  Salvatore — named  mental  feature  writing  class  at 
Sunday  sports  editor,  Hunting-  the  University  of  Texas,  the 
(W.  Va.)  HeraldrAdver-  course  meant  profit  as  well  as  a 
tiler,  succeeding  Fred  C.  Burns,  grade.  They  placed  36  articles 
^tired.  in  newspapers  and  magazines. 

♦  •  •  Other  sales  were  pending  when 

James  Jackson — named  cir-  the  semester  closed,  and  several 

•Ration  manager  of  the  Forest  of  the  students  have  been  com- 
HUls  (Ohio)  Journal,  a  subur-  missioned  to  write  additional 
l>an  weekly.  He  succeeds  De-  magazine  articles. 

Wayne  Shonk,  who  joined  the  One  student,  Eva  Matula, 
weekly  Amherst  (N.Y.)  Bee  as  placed  the  six  features  she  wrote 
t:rculation  manager.  in  the  class  in  such  publications 

*  *  *  as  the  Swinger,  Commercial 


Robert  Kistler  — 
joined  reporting  staff  of  the 
Des  Moines  Register  from  the 
Denver  Post. 
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the  air  line  with  the  BIG  JETS 


PROMOTION 


All-Star  Selections 
Score  With  Youth 

By  George  Wilt 


“We  think  that  the  way  to 
score  with  the  youth  of  the  New 
York  metropolitan  areas  is 
through  sports,”  said  Joe  Coyne, 
circulation  promotion  manager 
of  the  \'ew  York  Xews. 

The  scene  was  Madison  Square 
Garden,  where  the  News  was 
making  presentations  to  players 
and  coaches  of  15  All-Star 
basketball  teams  from  New 
York  City,  Newark,  N.  J.,  and 
suburban  areas  in  Long  Island, 
Westchester  and  Rockland 
Counties,  N.  Y.,  Nassau  and 
Suffolk  Counties  on  Long  Island, 
and  Passaic-Bergen,  Hudson, 
and  Central  New  Jersey  areas. 

From  a  field  of  well  over  5,000 
boys  on  570  high  school  teams. 
News  regional  edition  sports 
writers  had  selected  fifteen  All- 
Star  teams  and  coaches. 

The  75  young  athletes  and 
their  coaches  were  guests  of  the 
News  last  week  at  a  pro  game 
between  the  New  York  Knicks 
and  the  Philadelphia  76ers.  The 


young  All-Stars  were  presented 
to  the  packed  Garden  prior  to 
the  pro  loop  game,  when  News 
sports  editor  Bob  Anderson  and 
circulation  manager  Jack  Under¬ 
wood  presented  the  15  All-Star 
coaches  with  plaques  during  pre¬ 
game  ceremonies. 

In  11  Regional  Editions 

The  morning  of  the  game,  the 
front  page  of  Second  Sections 
of  11  regional  editions  of  the 
Sunday  News  featured  stories 
and  pictures  of  the  All-Star 
teams  from  that  area,  as  selected 
by  the  News  writers. 

Following  the  game,  the  All- 
Star  squads,  coaches,  along  with 
sports,  circulation  and  promo¬ 
tion  staffers  from  the  News, 
were  guests  at  a  presentation 
banquet  at  Leone’s.  Joe  Lap- 
chik,  former  Knick  and  St. 
John’s  coach,  was  guest  speaker, 
and  with  Coyne  and  Undei^vood, 
he  presented  individual  awards 
to  the  All-Stars  as  they  filed  past 


the  speakers  table. 

Another  highlight  of  the  oc¬ 
casion,  many  of  the  high  school 
stars  posed  for  photos  with  the 
pro  basketballers,  including  Bill 
Cunningham  of  the  76ers  and 
Fred  Crawford  of  the  Knicks, 
l)oth  former  News’  All-Stars. 

Prior  to  the  game,  each  of 
the  scholastic  sports  writers  w’as 
given  identification  badges  for 
the  group  from  his  area,  admis¬ 
sion  tickets  for  the  game,  and 
$10  to  cover  the  cost  of  refresh¬ 
ments  for  his  group  during  the 
game. 

.4t  the  dinner,  where  the  75 
players  and  their  coaches  put 
away  mountains  of  antipasto, 
chicken  cacciatore  and  veal  par- 
miagana,  the  players  had  a 
chance  to  get  better  acquainted 
with  News  writers  and  sports 
cartoonist  Bill  Gallo.  Copies  of 
the  special  stories  on  the  All- 
Star  teams  w’ere  mounted  on 
easels  on  each  table. 

According  to  Coyne,  the  News 
sponsors  similar  All-Star  pres¬ 
entations  in  both  baseball  and 
football  throughout  the  paper’s 
circulation  area. 

The  selection  of  the  school 
boys  to  All-Star  teams  by  the 
nation’s  largest  circulation  news¬ 
paper  obviously  made  the  boys 
feel  like  they  were  ten  feet  tall. 

Which  is  something,  even  for 
basketball  players. 

*  *  * 

AHEADLINES  —  The  Bur¬ 
lington  (Vt.)  Free  Press  has 
published  a  brochure,  “Ahead- 
lines  from  Burlingrton,  Vt., 
fastest  growing  market  of  its 
size  in  the  U.S.”  It  utilizes  news 
story  headlines  to  document  the 
growth  that  has  taken  place 
recently  in  its  market.  Bar 
graphs  also  show  five-year 
growth  in  income,  retail  sales 
and  Free  Press  circulation. 

«  «  * 

LAMB  COOKING— The  Ari¬ 
zona  Republic,  in  cooperation 
with  the  Arizona  Public  Service 
Co.,  co-sponsored  a  Lamb  Cook¬ 
ing  School  in  Phoenix  in  co¬ 
operation  with  the  American 
Lamb  Council.  Republic  food  edi¬ 
tor  Dorothee  Poison  coordinated 
the  sessions  on  preparing  lamb 
with  citrus,  vegetables  and  sour¬ 
dough  bread.  The  90-minute  ses¬ 
sions  were  promoted  with  in¬ 
paper  promotion. 

•  «  * 

EDUCATION  —  The  Chris¬ 
tian  Science  Monitor  has  pub¬ 
lished  in  a  brochure,  “Black¬ 
board  Revolution :  what  Johnny’s 
going  to  learn,”  a  series  by 
Cynthia  Persons,  Monitor  edu¬ 
cation  editor.  The  series  had 
appeared  in  the  Monitor  in  late 
1966  and  early  1967. 

•  *  * 

APARTMENTS  —  A  tur- 
quoise-and-yellow  brochure  from 
the  Washington  (D.  C.)  Star 


heralds  the  Star’s  Spring  Ai)art- 
ment  Section,  to  be  published 
April  21.  The  folder  outlines 
editorial  content,  including  a 
“location  map,”  and  describes 
pre-publication  promotion  on 
local  radio  stations.  | 

*  •  •  I 

DAY-GLO  —  Newsday,  (Gar-  j 
den  City,  L.  L,  N,  Y.)  features 
three  day-glo  colors  and  “psy¬ 
chedelic”  art  in  a  new  news¬ 
stand  poster  promoting  colum¬ 
nist  Erma  Bombeck,  with  copy 
reading,  “What  Erma  Says 
Glow's.” 

*  *  * 

PLAY  BALL— The  Washing¬ 
ton  Post  announced  a  special 
“1967  Baseball  Guide,”  to  be 
published  Sunday  April  9,  with 
a  jumbo  postcard  mailing.  The 
oversized  card  points  out  the 
Post’s  Sunday  circulation. 

*  *  * 

GLEN  PL.4ID — .4n  oversized 
promotion  booklet  from  the  New 
York  Times  promotes  the  19- 
year-long  advertising  program 
in  the  Times’  magazine  by  GGG 
Clothes.  Intriguing  headline  of 
the  promotion,  ovei’printed  on  a 
photo  reproduction  of  a  plaid 
suit,  reads:  “For  53  years,  GGG 
Clothes  got  along  with  The  New 
York  Times  Magazine.”  Prior 
to  1948,  the  suit  manufacturer 
had  used  other  media  before 
switching  to  the  Times.  Four 
sample  page  ads  are  reproduced 
in  the  folder,  which  also  credit’s 
GGG’s  agency,  Pesin,  Sydney  & 
Bernard  Advertising. 

*  *  * 

MAGIC  MILLION— A  mail 
promotion  for  the  Rockford 
(Ill.)  Morning  Star  and  Regis- 
ter-Republic  features  a  center- 
spread  of  headlines  describing 
various  market  growth  activi¬ 
ties.  An  unusual  feature,  the 
body  copy  under  the  heads  con¬ 
sists  of  bendayed  Chinese  type 
characters.  W  rite  promotion 
manager  Gordon  Wolfley  for  a 
copy. 

*  * 

Promotion  Services 
Office  Broadened 

Ft.  Worth,  Tex. 

William  G.  Fairley,  formerly 
promotion  manager  of  the  Star- 
Telegram,  has  been  named  pro¬ 
motion  director. 

Named  to  fill  the  post  of  as¬ 
sistant  promotion  director  is 
Tom  Stevenson,  formerly  circu¬ 
lation  promotion  manager. 

As  a  result  of  the  re-organi¬ 
zation,  the  promotion  depart¬ 
ment  will  function  as  an  inde¬ 
pendent  department,  instead  of 
a  subsidiary  of  the  advertising 
department  and  will  be  avail¬ 
able  to  serve  all  departments 
w'ithin  the  company. 

Fairley  has  been  employed  by 
the  Star-Telegram  for  16  years. 
Stevenson  joined  the  staff  of  the 
Star-Telegram  in  June,  1966. 


TO  BETTER  SERVE  THE 
GRAPHIC  ARTS  EXCLUSIVELY 


IMPERIAL  METAL  &  CHEMICAL  COMPANY 


Chicacu  aoeso 


Philadelphia  10134 


New  York  10007 
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Thanks 

for  dropping 
our  name 
...right 

Over  the  years,  news  and  publicity  media 
have  been  generous  with  their  references 
to  our  products.  We  appreciate  the  valuable 
contribution  this  has  made  to  our  growth 
and  leadership.  Here  is  a  little  reminder 
that  will  help  you  keep  on  providing  your  readers 
with  correct  information  about  our  products: 

FORMICA®  is  a  brand  name  (not  a  type 
of  material).  Whenever  new  opportunities  arise, 
we’ll  appreciate  your  continuing  to 
drop  our  name  .  .  .  right  .  .  . 
as  FORMICA®  brand  laminated  plastic. 


There  are  other  brands  of 
laminated  plastic, 
but  only  one 


FORMICA 


lamina-teci  pl£ist:ic 


c  irvft.  jvr  X  x> 


FORMICA  CORPOR.VriON  •  Cincinnati,  Ohio  45232  •  subsidiary  of 


iMJs  CHEAP 

AND  WFRE  HELPINE  TO 


KEEPn 

THAT  WAY 


Right  along  with  the  marvel  of 
the  telephone  is  the  marvel  of 
the  telephone  directory.  But 
most  people  (even  farsighted 
ones)  are  so  close  to  the  fine 
print  that  they  never  see  the 
page.  Our  page.  Great  Northern 
makes  the  paper  that  makes  it 
possible  for  hundreds  of  phone 
companies  to  furnish  up-to-date 
directories  as  part  of  their  serv¬ 
ice.  We’re  the  nation’s  biggest 
expert  on  papers  for  printing  on 
...and  on.  Newspapers.  Mass 
magazines.  Catalogs.  Paperback 
books.  All  kinds  of  papers  that 
carry  printed  words  to  all  kinds 
of  people.  Making  paper  for  peo¬ 
ple  is  the  business  of  Great 
Northern. 


The  first  telephone  directory  published  in 
America  was  issued  by  the  New  Haven  Dis¬ 
trict  Telephone  Company  in  1878.  It  had 
only  one  page  and  listed  only  21  subscrib¬ 
ers.  Today,  the  alphabetical  directory  for 
the  Borough  of  Manhattan  in  New  York 
City  contains  812,000  listings  and  weighs 
nearly  5  pounds.  *  Today's  classified  busi¬ 
ness  directories,  “the  yellow  pages"  list 
over  4,000  categories  and  carry  subscrib¬ 
ers  in  4,400  areas.  *  For  phone  books. 


Great  Northern  produces  thousands  of 
tons  of  paper  every  year.  ★  Wood  to  make 
all  this  paper  comes  from  our  tree  farms- 
forests  that  are  selectively  cut  and  re¬ 
grown  after  each  harvest.  Most  Great 
Northern  lands  are  open  to  the  public  for 
recreation  all  year. 


GREAT  NORTHERN 

PAPER  COMPANY 


For  a  free  copy  of  “A  New  Look  at  Great  Northern,"  illustrated  with  photographs  of  scenes  from  Maine  and  Georgia, 
write  us  on  your  business  letterhead.  Dept.  B2C4,  522  Fifth  Ave.,  N.Y.,  N.Y.  10036 
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WOOD 

REELS 

TENSIONS 

AUTOPASTERS 


Models  to  meet 
your  exact 
requirements. 
Flying  pastes 
made  at  press  run 
speeds.  In  plant 
demonstrations 
available  in  your 
area. 

Call  201  -  756  5700 
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Reporter  Wins 
Note  for  Saving 
Our  First  Army 


Christmas  is  fur  kids  ~  they  make  the  best  of  it 


Newark,  N.  J. 
Warren  H.  Kennet,  military 
affairs  reporter  for  the  A^  worit 
News,  has  received  an  informal 
citation  that  he  treasures  as 
much  as  the  French  Legion  of 
Honor  he  won  in  World  War  II. 

The  citation  was  a  letter  of 
thanks  from  Col.  Helmuth  0. 
Froeschle,  information  officer  for 
the  First  United  States  Army. 

“Your  efforts  on  behalf  of 
First  .Army  are  appreciated,” 
Col.  Froeschle  wrote.  “It  isn’t 
often  we  find  a  man  who  can 
say  he  saved  an  entire  .Army." 

That  is  exactly  what  Kennet 
did — through  a  Nov.  29,  1964, 
story  in  the  News.  He  saved 
the  First  .Army  from  death 
thi  ough  de-activation  in  1964.  In 
so  doing,  he  preserved  on  the 
military  rolls  a  unit  name  with 
a  gallant  history  and  a  list  of 
commanders  ranging  from  Gen. 
John  J.  Pershing  to  General  of 
the  Army  Omar  N.  Bradley  and 
Gen.  Courtney  H.  Hodges. 

“Back  in  1964,”  Kennet  re¬ 
calls,  “when  Defense  Secretary 
McNamara  ordered  the  First  and 
Second  armies  merged  at  Fort 
Meade,  Md.,  I  asked  the  Penta¬ 
gon  what  the  Second  Army 
would  be  called.  First  or  Second 
At  the  same  time,  heads  sizes  The  reply  was  Second  Army.  \ 
were  upped,  column  rules  were  “So  I  wrote  a  story  that  the  ^ 
pulled,  catchlines  added  to  pic-  oldest  Army  was  passing  out  of 
tures  and  news  of  unusual  inter-  existence  and  being  replaced  by 
est  to  women  was  run  in  this  an  .Army  that  had  seen  little  if 
section  instead  of  ROP.  any  combat.  First  Army  Head- 

A  new  section  logo  was  de-  quarters  on  Governors  Island 
signed  .  .  .  but  I  still  find  it  sent  over  to  the  News  for  about 
wanting.  The  primary  element  100  copies  to  flood  the  Pentagon, 
in  such  a  logo  should  be  the  It  worked.  The  Historical  De¬ 
name  of  the  paper,  not  of  the  partment  of  the  Army  got  into 
section.  the  act,  along  with  high-ranking 

Note  the  downstyle  heads,  officers  who  had  served  in  First 
(Huzzahs  in  the  background!)  Army,  and  there  xvas  a  quick 
.And  the  headings  on  regular  change  of  plan.  The  merged 
columns,  pleasant  and  consistent.  Army  would  be  called  the  First 
But  most  of  all,  look  at  the  Army.” 

Bodoni  heads.  There  is  no  loss  Kennet  was  among  the  first  to 
of  femininity,  distinction  or  hit  Normandy  Beach  on  D-Day, 
beauty  by  using  the  regular  June  6,  1944,  when  he  weit 
headletter,  is  there?  ashore  with  the  102nd  Essex 

Troop  Cavalry  from  New  Jersey, 
ARNOLD’S  ANCIENT  AXI-  an  assault  unit.  For  that,  be 
OM :  Women’s  pages  should  have  received  the  Legion  of  Honor 
faces  as  pretty  as  their  readers’,  from  President  Auriol  of  France. 


Sty-if*.  attnrhnt 

f[ir^  ii^M  fH  M/  tu 


Hbfnen  may  be  recruited 
by  three  armed  services 


Ri|!  |M>  sowtine 
in  linaiips  «>«rk 


Oiris  centre  at  omtriHersy 


Restyling  Ends  Head  Difference 


The  Standard  of  Haotify' 
in  the  Industry 


We  huUd 
the  future 
todau 


Public  Affairn  Desk  Gives  Area  Coverage 

Hackensack,  N.  J.  and  editor,  as  Public  Affairs 
A  Public  .Affairs  Desk  has  Editor. 

Ireen  created  at  the  Record  here  On  the  staff  are:  David 
and  will  also  serve  the  affiliated  Schmerler,  political  editor;  Leon 
Morning  Call  of  Paterson,  N.  J.  Zimmerman,  Trenton  Bureau 
Greater  emphasis  will  be  chief;  Richard  Benfield,  politics 
placed  on  a  regional  approach  columnist;  Murray  Zuckoff,  Pas- 
to  government  news  in  the  area,  saic  County;  Beverly  Dolai 
said  Assistant  Publisher  Mai-  O’Shea,  private  agencies;  Victor 
colm  Borg,  who  designated  Rob-  de  Picciotto,  Bergen  County, 
ert  Comstock,  political  writer 
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To  us-ti  in  hlhui. 

1  ^  .A 

t  .S.  study  pntres 
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M<-*K 

The  new,  automatic  Mamiya  C33. 

Only  the  lenses  are  different.  They’re 
interchangeable.  Any  of  them  can  be 
used  on  the  same  camera.  Fact  is,  only 
Mamiya  makes  twin-lens  reflexes 
with  interchangeable  lenses. 

The  C33  is  the  latest  of  these  cameras, 
and  the  most  advanced.  Has  shutter- 
cocking  film  crank,  automatic  parallax 
compensation,  automatic  exposure- 


factor  indicator  and  a  host  of  other 
features.  Price  is  $285  with 
80mm  f2.8  lens. 


There  is  also  a  new  standard  C22 
Without  some  of  the  automatic  C33 
features,  but  with  all  of  the  fast¬ 
handling  characteristics  which  have 
made  Mamiya  reflexes  so  popular  with 
the  pros.  The  C22  with  80mm 
f2.8lens  is  $219.50. 


Both  cameras  have  provision 
for  using  220  roH  film  as  well 
as  120,  and  also  accept  sheet 
film/plate  adapter  back. 

Ask  your  dealer  about  the  many  other 
Mamiya  twin-lens  reflex  accessories, 
or  write:  Mamiya  division  of 
‘  Ehrenreich  Photo-Optical  Industries, 
Inc.,  Garden  City,  N.  Y.  11533 


Same  camera, 
all  five  of  them 


( 

I 
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PHOTOGRAPHY 


Frank  Charman's  first  place  in  Royal. 


Another  Aberfan  picture  from  the  winning  portfolio  of 
Chris  Smith,  "British  Press  Photographer  of  the  Year." 
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Melville  Parry's  first  place  in  News. 


Pictures  of  Aberfan 
Win  in  British  Contest 


By  Rick  Fried  man 


Photographs  of  the  Aberfan  School  disaster  took  two  of  the 
eight  first  place  awards  and  were  in  the  winning  portfolio  in  the 
“British  Press  Pictures  of  the  Year”  competition  for  1966. 

Chris  Smith,  the  Sun,  was  named  “British  Press  Photographer 
of  the  Year.”  His  prize-winning  portfolio  of  10  photographers  was 
drawn  from  entries  in  Feature,  News,  Sport  and  Royal  categories. 
Smith’s  picture  of  the  Aberfan  tragedy  is  shown  below. 

Smith  received  a  silver  replica  of  the  John  Davis  Trophy  and 
100  Guineas  ($294).  He  will  hold  the  actual  trophy  for  one  year. 

Melville  Parry,  Merthyr  Express,  took  first  place  in  News  for 
his  shot,  upper  left,  showing  a  child  being  carried  out  of  Aberfan 
School  w’reckage. 

Frank  Charman,  Sunday  Mirror,  took  first  in  Royal,  for  his 
shot,  below  left,  of  the  Queen  and  Duke  of  Edinburgh  with  the 
Aberfan  schoolmaster  who  lost  his  wife  and  two  children  in  the 
disaster. 

Derek  Millward,  Press  Association  Ltd.,  took  first  in  Sport  for 
his  shot,  opposite  page,  of  Eusebio,  Portugal’s  star  player,  weep¬ 
ing  after  his  team  lost  in  the  World  Soccer  Cup  semi-final  at 
Wembley. 

Geoffrey  White,  Daily  Sketch,  w’on  first  in  Feature  for  his  shot, 
opposite  page,  depicting  a  sidelight  on  military  life  in  Yemen. 

I)avid  Ilavies,  Daily  Mail,  took  first  in  Black  &  White  Sequence 
for  a  sei  ies  of  seven  pictures,  one  of  which  is  shown  on  the  opposite 
page,  depicting  the  trials,  spills  and  hazards  of  motor  racing. 

Larry  Burrows,  Life  magazine,  took  the  two  first  in  colour. 
His  winner  in  Colour  Single  w’as  a  picture  of  Mrs.  Shastri  mourn¬ 
ing  the  death  of  India’s  late  premier.  His  winner  in  Colour  Sequence 
was  for  a  series  of  eight  photographs  on  the  air  war  in  Viet  Nam. 

(A  few  weeks  ago,  Burrows  was  named  “Magazine  Photogra¬ 
pher  of  the  Year”  for  1966  in  the  U.S.’s  version  of  the  “Best  Pic¬ 
tures  of  the  Year.”  He  took  first  in  this  contest’s  Magazine 
News /Documentary  for  his  Viet  Nam  war  pictures,  a  second  in 
the  same  category  for  his  shot  of  Shastri’s  funeral  and  a  second 
in  Magazine  Picture  Story  for  his  series  on  the  Viet  Nam  air  war. 
Burrow'S,  a  native  of  London,  was  the  only  photographer  to  win 
awards  in  both  the  1966  British  and  American  contests.) 

John  Waterman,  Fox  Photos,  took  first  in  Commercial  &  Indus¬ 
trial  for  a  shot  which  showed  a  teacher  making  a  point  by  the  aid 
of  an  8mm  technicolor  loop  film  projector. 

The  first  award  winners  in  each  category  received  50  Guineas 
in  cash  and  a  silver  medal.  Runners-up  received  25  Guineas  and 
bronze  medal.  Honorable  mentions  received  a  diploma. 


The  British  contest  parallels  the  “Pictures  of  the  Year”  compe¬ 
tition  sponsored  in  the  United  States  by  the  National  Press  Photog¬ 
raphers  Association,  University  of  Missouri  and  World  Book 
Encyclopedia  Science  Service  (See  E&P,  March  4,  Page  26).  It 
has  been  held  annually  since  1947  and  is  open  to  press  photogra¬ 
phers  in  Great  Britain,  the  Commonwealth  and  the  Republics  of 
South  Africa  and  Ireland.  The  Rank  Organisation  took  over 
sponsorship  from  the  Encyclopedia  Britannica  in  1965. 

Some  150  pictures  —  award  winners  and  a  selection  of  other 
outstanding  entries  —  are  now  being  exhibited  at  Rank  Organisa¬ 
tion  theaters  in  the  United  Kingdom  for  the  entire  year. 

A  total  of  3,758  photographs  and  transparencies  were  entered 
in  the  nine  categories.  They  were  submitted  by  482  press  photog¬ 
raphers  from  61  newspapers,  7  magazines,  38  agencies  and  36 
freelance  and  other  sources. 

There  were  78  picture  portfolios,  and  subsequent  to  these  being 
judged  and  placed  in  other  categories,  651  news  pictures,  381 
sports  pictures,  825  feature  pictures,  202  royal  pictures,  80  colour 
pictures,  282  colour  sequence  pictures,  503  black  and  white  se¬ 
quence  pictures,  54  commercial  and  industrial  pictures. 

♦  *  • 

WAR  PHOTOS 

An  interesting  reader  sidelight  to  photographers  such  as  Larry 
Burrows  winning  numerous  honors  for  Viet  Nam  war  shots  came 
to  light  on  Feb.  27  in  the  Middletown  (N.Y.)  Times  Herald-Record, 
a  33,000  offset  daily  with  a  reputation  for  playing  photographs 
well. 

A  letter  from  a  reader  protested  the  printing  of  pictures  show¬ 
ing  the  dead  and  wounded  in  Vietnam  because  such  pictures  “must 
enrage  those  who  oppose  the  war,  make  it  difficult  for  those  trying 
to  understand  it,  and  harrowing  for  the  families  of  those  who  have 
sons  and  husbands  in  Vietnam.” 

A.  N.  Romm,  the  editor,  printed  the  letter  and  his  signed  reply. 
Here  is  part  of  his  answer  for  the  benefit  of  other  editors  who  face 
the  same  complaint  from  readers: 

“Your  comment  goes  to  the  very  heart  of  journalistic  ethics  .  .  . 
Accept  the  concept  that  ONE  news  story  or  series  of  events  like 
the  Vietnam  war  can  be  tailored  into  a  less  grisly  affair,  and  you 
as  a  reader  never  could  be  certain  how  much  cosmetic  is  applied 
to  every  report  you  read  .  .  . 

“Let’s  presume  we  did  eliminate  pictures  of  the  dead  and 
wounded  in  Vietnam,  as  you  suggest.  What  might  various  groups 
of  readers  say  to  that? 

“Those  opposed  to  the  war,  who  were  enraged  by  the  pictures 
we  ‘formerly’  published,  might  accuse  us  of  presenting  a  Holly¬ 
wood  image  of  the  war,  with  a  view  of  propagandizing  the  public 
and  subduing  the  peace  movement. 


One  of  the  pictures  from  David  Davies'  first  place  award 
in  Black  &  White  Sequence. 


“Those  trying  to  understand  the  war,  who  found  it  difficult  to 
do  so  when  we  ‘used  to’  present  battlefield  pictures,  might  say 
we’ve  now  made  it  impossible  for  them,  or  anyone  to  truly  under¬ 
stand  it. 

“The  families  of  those  with  husbands  or  sons  in  Vietnam,  for 
whom  it  was  harrowing  to  see  the  photographs  we  have  theoreti¬ 
cally  eschewed  using,  might  feel  we  ai’e  downgrading  their  men’s 
contribution,  peril  or  sacrifice  .  .  . 

“Eliminate  or  even  sugar-coat  the  fact-providing  function  of  a 
newspaper  and  you  eliminate  the  need  for  a  newspaper  .  .  . 

“Let  me  assure  you,  too,  that  it  is  no  more  pleasant  for  us  at 
the  Times  Herald-Record  to  present  graphic  battle  scenes  from 
time  to  time  (instead  of  sure-fire  pictures  of  kids,  animals  or 
pretty  girls)  than  it  is  for  you  and  every  other  reader  to  see  it 
staring  out  at  you  in  the  morning.” 

The  Times  Herald-Record  ran  a  picture  on  its  front  page,  show¬ 
ing  a  U.S.  marine  carrying  a  wounded  Vietnamese  woman.  Above 
it  was  the  line:  “Why  use  war  photos?  —  Editorial,  page  34.” 


Right,  Geoffrey  White's  first  place  in 
Feature.  Below,  Derek  Millward's  first 
place  in  Sport. 
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2-Year  J-Course 
Intended  to  Help 
Smaller  Papers 

Vincennes,  Ind. 

Establishment  of  four  $1,000 
scholarships  in  journalism  at 
Vincennes  University  recently 
gave  reco^ition  to  the  junior 
college’s  terminal  program. 

The  two-year  course  leads  to 
graduation  from  V.U.  with  the 
Associate  in  Applied  Science 
(A.A.S.)  degree.  Its  primary' 
goal  is  to  prepare  and  place 
journalists  in  the  small  and 
medium-sized  daily  and  weekly 
newspaper  fields.  The  program 
now  has  four  students. 

The  terminal  program  does 
not  shut  the  door  on  eventual 
pursuit  cf  the  bachelor’s  degree. 
Many  of  the  courses  i*equired  in 
the  terminal  program  will  trans¬ 
fer  to  the  four-year  college. 

The  terminal  curriculum 
seems  particularly  fitted  to 
women  who  do  not  want  four 
years  of  school,  plan  to  get  mar¬ 
ried,  help  hubby  through  school, 
and  work  to  supplement  the 
family  income  later,  says  Fred 
Walker  Jr.,  former  Indiana 
newspaperman  who  teaches  the 
journalism  classes. 

V.U.’s  terminal  program  re¬ 


quires  the  student  to  study  in 
several  academic  areas  which 
offer  an  enriched  background 
for  the  news  reporter-writer. 
These  include  formal  courses  in 
journalism  and  in  English,  gov¬ 
ernment,  history,  geography, 
literature,  and  the  natural  sci¬ 
ences.  Beyond  these,  the  pro¬ 
gram  is  heavily  laced  with  news¬ 
paper  training  courses. 

The  students  spend  several 
hours  a  week  in  a  journalism 
laboratory  that  involves  all 
phases  of  producing  the  V.U. 
weekly  newspaper,  the  Trail- 
blazer,  and  the  Valley  Advance, 
a  University-owned,  24-page, 
tabloid  weekly  of  general  circu¬ 
lation. 

• 

Papers  Conduct 
Career  Seminars 

Lawrence,  Kans. 

Fifteen  University  of  Kansas 
juniors  in  journalism  were  hon¬ 
ored  at  a  dinner  given  by  the 
Harris  Group  newspapers  and 
i-adio  stations  March  10. 

About  25  Harris  executives  at¬ 
tended  the  dinner  to  discuss  ca¬ 
reer  possibilities.  On  Saturday, 
the  Harris  personnel  and  faculty 
members  in  the  William  Allen 
White  School  of  Journalism  con¬ 
ducted  seminars  in  news  and 
a<lvertising. 


Last  call  for  entries: 

JAMES  WRIGHT  BROWN  AWARD 

for  ''distinguished  journalistic 
accomplishment  in  the  New  York 
metropolitan  area  in  the  general 
field  of  public  service/' 

Entries  may  be  submitted  by  daily  newspapers  and 
wire  services  in  the  contest  area.  The  competition 
perpetuates  the  memory  of  the  late  publisher  of 
EDITOR  &  PUBLISHER. 

Award:  $500  cash  gift  and  engraved  plaque 
Deadline:  March  3^  1967 

Send  entries  to:  Deadline  Club  Awards, 
c/o  Robert  McDevitt,  Arthur  Young  &  Co.,  23rd  floor, 

277  Park  Avenue,  New  York,  N.  Y.  10017 


LEADING  JOURNALISTS — Winners  in  the  1967  Journalism  Writing 
Contests  sponsored  by  the  American  Newspaper  Publishers  Asso¬ 
ciation  and  Columbia  Scholastic  Press  Association  display  their 
plaques  after  presentation  by  Herbert  Kamm,  eiecutive  editor  of 
the  World  Journal  Tribune:  From  left — Ted  Cady,  Norwalli,  Ohio, 
sports  story;  Laura  Munder,  White  Plains,  N.Y.,  special  feature; 
and  Howard  Lemberg,  Far  Rockaway,  N.Y.,  editorial.  (Greg  John¬ 
son,  Indianapolis,  won  the  feature  story  division). 


Students  Urged  to  Dig 
Into  Research  Projects 


Syracuse,  N.  Y. 

Warren  Engstrom,  research 
director  for  the  Milwaukee  Jour¬ 
nal,  told  graduate  students  at 
Syracuse  University’s  School  of 
Journalism  last  week  that  “we 
are  in  the  midst  of  a  communi¬ 
cations  revolution.” 

Speaking  to  Dr.  Jack  Haskins’ 
seminar  on  applied  communica¬ 
tions  research,  Engstrom  dis¬ 
cussed  new  frontiers  of  com¬ 
munications  research  performed 
by  mass  media,  particularly 
newspapers.  He  stressed  the  im¬ 
portance  of  research  for  learn¬ 
ing  new  techniques  to  solve  pub¬ 
lishing  problems,  and  urged  that 
universities  supply  a  steady  flow 
of  “provocative  research  mate¬ 
rial”  to  professional  journals. 

“Basic  communications  re¬ 
search  should  be  done  in  univer¬ 
sities,”  Engstrom  said,  “because 
business  firms  have  little  time 
to  spare  for  such  projects.”  Be¬ 
sides,  he  said,  during  an  econ¬ 


omy  squeeze  “researchers  are 
the  first  to  go  in  the  busineji| 
world.” 

Engstrom  ti-aced  the  begin*  ] 
ings  of  newspaper  research  to! 
newspaper  promotion  depart*  I 
ments  wishing  to  get  nationalj 
advertising.  “A  researcher’s  job 
in  those  days  was  like  an  atto^‘ 
ney’s,”  he  said,  “gathering  eco¬ 
nomic  and  demographic  data  to 
build  a  strong  case  for  his  edk' 
tor.” 

Today’s  newspaper  resear 
ers  are  faced  with  more  comple 
problems  in  meeting  present  de-] 
mands,  Engstrom  said,  such  ai 
finding  more  readers  for  tht 
morning  paper  when  most  pe<h 
pie  go  to  work  at  7  or  8,  or  in-' 
creasing  teenage  readership 
Engstrom  blamed  television  fori 
the  steady  decline  of  younf| 
newspaper  readers. 


Circulation  Bounty 


AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
in  Australia. 


To  kooB  la  taach  with  aiarkotlns. 


advartlolns.  sakllthiRS  and  srashfi 
arts  In  ABitriUla  rtad 


NEWSPAPER  NEWS 


PMUhad  fmnmighdy 

Annual  Subscription  to  U.  S.  $9 


Corntr  Butt  B  CIUsll  SU.,  Surry  Hilk, 
Sydniy,  Australia 


Another  area  to  research  if 
circulation,  he  said.  “Nothini 
revolutionary  has  been  develo] 
in  the  last  40  years  to  imp: 
circulation,”  said  Engstrom. 

Relating  one  experiment  tried 
by  the  Milwaukee  Journal  !»•’ 
cently,  Engstrom  told  how  ead 
carrier  boy  was  paid  ten  cent! 
for  every  non-reader’s  name  he 
could  get. 

The  circulation  departm( 
followed  up  by  sending  free 
copies  of  the  Journal  and  mail-^ 
ing  pieces  to  the  newly  ac¬ 
quired  names.  After  two  weeks 
the  Journal  discovered  an  "11 
percent  increase  in  subscribers" 
as  a  direct  result  of  the  test 

Advising  would-be  researchers 
entering  the  field,  Engstrom  told 
students  to  “think  ahead”  and 
“be  prepared  for  such  startlintT 
changes  as  the  publishing  of 
newspapers  in  the  home 
means  of  electronics.” 
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How  will  we  feed,  clothe,  and  house 
a  second  world? 


Cubed  hay  offers  an  efficient  way  to  feed  meat-producing 
animals.  It’s  easy  to  store,  transport,  and  feed . . .  but, 
today  we  can  cube  hay  only  in  certain  areas  of  the  coun¬ 
try.  In  other  areas  cubes  crumble.  Why?  What  forces 
keep  some  hay  cubes  from  becoming  mere  handfuls? 
Scientists  at  John  Deere  probe  for  answers.  They  control 
moisture,  temperature,  and  pressure . . .  then  test,  analyze, 
and  dissect  sample  cubes.  When  they  find  an  answer, 
more  beef  producers  will  gain  an  efficient  way  to  feed 
cattle  .  .  .  and  the  world  will  gain  another  step  in  the 
race  against  hunger. 


If  you  need  information  for  your  farm  story,  write: 
Public  Relations  Department,  Deere  &  Company, 
Moline,  Illinois  61265  or  telephone  309/792-4181 
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Mills  Retiring, 
Street  Joining 
News  American 

Baltimore,  Md. 

The  retirement  of  William  H. 
Mills  from  general  managership 
of  the  News  American,  has  been 
announced  by  publisher  Mark 
F.  Collins  together  with  the 
news  that  Wilson  Melvin  Street 
will  join  the  newspaper  as  bus¬ 
iness  manager. 

Mills  is  closing  out  a  news¬ 
paper  career  spanning  nearly 
four  decades  of  continuous  serv¬ 
ice  with  the  Hearst  Organiza¬ 
tion.  He  plans  to  enjoy  his  re¬ 
tirement  in  Charlotte,  North 
Carolina  where  his  daughter  is 
the  wife  of  Perry  Morgan,  man¬ 
aging  editor  of  the  Charlotte 
News. 

Street,  42,  was  born  in  Balti¬ 
more.  He  began  his  newspaper 
career  as  a  carrier  boy  for  the 
News-Post  and  Sunday  Amer¬ 
ican  (now  the  News  American). 
He  holds  a  Bachelor  of  Science 
Degree  in  Public  and  Business 
Administration  and  a  Bachelor 
of  Law  degree. 

After  military  service,  he  re¬ 
sumed  his  newspaper  career  in 


Mel  Street  Wm.  Mills 

1948,  serving  in  the  circulation 
department  of  The  News  Amer¬ 
ican.  In  1951  he  was  promoted 
to  the  business  office. 

In  1956,  Mr.  Street  became 
general  manager  of  the  New 
York  State  Publishers  Associa¬ 
tion.  He  is  the  current  president 
of  the  Newspaper  Association 
Managers. 

• 

Now  on  Wednesday 

The  Ticonderoga  (N.  Y.) 

Sentinel  has  switched  from  an 
almost  100-year  publishing  date 
of  Thursday  to  Wednesday  pub¬ 
lication.  Reason  given  for  the 
change  is  to  accommodate  the 
large  food  stores  who  in  recent 
years  have  been  gearing  adver¬ 
tising  to  Wednesday  as  a  shop¬ 
ping  day.  Also,  many  readers 
requested  publication  on  Wednes¬ 
day  in  order  to  receive  the  paper 
by  mail  in  distant  places  before 
the  end  of  the  week. 


/  HOW  CAN  I  TELL\ 
^  WHAT'S  GOING  ON  J 
t  IN  THE  NEWSPAPER/ 
V  BUSINESS?  / 


/  LOOK  IN  \ 
!  E&P.  HONEY.  » 
I  I’M  NO  FORTUNE  * 
TELLER. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  SSO  Third  Avenut.  New  York,  N.  Y.  10022 

Dear  Editor  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


Nature  of  Business . . 

□  Remittance  enclosed 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 


0^  Thoughts  While  Reading 


AW,  C’MON! — We  can’t  report  much  progress  in  our  one-man 
crusade  against  long  handles  on  people’s  names.  In  fact,  the  one 
to  top  them  all  appeared  in  the  Port  Chester  (N.Y.)  Daily  Item. 
The  story  began:  “Beech-nut  Life  Savers  Inc.  Port  Chester  Plant 
Manager  James  Ford  today  confirmed.  .  .  .’’ 

*  *  * 

BREATHE  DEEPLY — After  perusing  dozens  of  those  shrunken 
10-pica  column  newspapers,  it’s  like  taking  a  stretch  when  you 
open  up  the  Asbury  Park  (N.J.)  Evening  Press,  a  nine-column 
job. 

*  *  * 

COMING  EVENT? — Headline  in  the  Montgomery  (Ala.)  Ad¬ 
vertiser:  “Comedian  Auer  Dies  Sunday.’’ 

*  ♦  « 

BY  THE  DOZEN — Although  it  has  a  rather  crowded  look, 
there’s  no  denying  that  the  Youngstown  (Ohio)  Vindicator  pre¬ 
sents  a  newsy  front  page  when  it  packs  24  separate  stories  on  it, 
not  to  mention  a  couple  of  pictures.  Eight  of  the  main  stories 
jumped  to  an  inside  page. 

*  *  * 

BIG  AND  BOLD — The  Des  Moines  (Iowa)  Register  uses  its 
blockbuster  type  on  a  daily  schedule.  Recent  front  page  had  this 
96-point  gothic  banner:  LETTERS  TO  ‘DEAD’  HUSBAND,  and 
lead  page  in  peach  sports  section  carried  an  84-point  gothic  line: 
BIG  TEN  ULTIMATUM  TO  ILLINOIS. 

*  *  * 

WHAT  NOW,  BROWN  COW? — That  was  a  pretty  picture  (in 
color)  of  a  show  horse,  made  by  staff  photographer  Ludwig  Keaton, 
in  the  Phoenix  Republic.  But  what  was  it  doing  on  the  opening 
page  of  the  Food  section?  We  hastened  to  read  about  the  fourth 
annual  Aid  to  Zoo  National  Horse  Show,  with  a  battle  of  the 
bands  and  a  supper  menu  featuring  beef  Stroganoff. 

♦  «  « 

QUICK,  THE  ALKA-SELTZER!— Headline  in  the  Richmond 
(Va.)  Times-Dispatch :  “Petersburg  Board  to  Up  Lunch  Price." 

*  *  * 

CREDIT  DEPARTMENT — Full  page  house  ad  in  the  Beaumont 
(Tex.)  Enterprise  tells  readers  what  a  competent  photographer 
it  has  in  Jerry  Lynas,  chief  of  its  color  photo  shop.  Not  only  is 
he  an  idea  man  for  the  picture  staff  but  he  shoots  some  prize¬ 
winners  himself.  Got  a  lot  of  his  know-how  by  visiting  the  Min¬ 
neapolis  Star  and  Milwaukee  Journal  shops. 

*  *  * 

TIME  FOR  PAWS — A  refreshing  use  of  color  appeared  in  the 
Kingsport  (Tenn.)  Times-News,  with  red  paw-prints  walking 
across  the  page  featuring  a  story  about  the  local  dog-catcher. 

*  *  * 

CUTE  IDEA — The  Pittsburgh  (Pa.)  Press  invites  readers  to 
submit  names  of  new-born  babies  for  listing,  with  parents’  names 
and  addressess,  in  The  Press  Stork  Club. 

*  ♦  • 

THE  ANSWER  MAN — In  addition  to  an  Action  Man  feature, 
the  Baltimore  (Md.)  News  American  has  a  “Tell  Me,  Please” 
column  in  which  Paul  Pry  finds  the  answers  to  all  sorts  of  ques¬ 
tions  about  people  and  events.  How  many  calories  in  a  cup  of 
gelatin  (155),  How  big  is  the  Sahara  Desert  (over  3  million 
square  miles),  etc.,  etc. 

*  4* 

READ  IT  AGAIN — The  Galveston  (Tex.)  News  might  have 
been  proud  of  the  honor  paid  it  by  the  Governor  but  the  headline 
said:  “News  Given  Handicapped  (Citations.” 

*  *  * 

DEPARTMENT  OF  CORRECTIONS— If  an  apple  a  day  can 
keep  the  doctor  away,  what  does  a  correction  a  day  do  for  the 
well-being  of  the  New  York  Times?  Some  days  there  are  two  “A 
Correction”  items  to  keep  the  news  record  straight.  For  one  thing, 
it’s  a  protection  against  errors  creeping  into  the  New  York  Times 
Index.  While  most  papers  print  corrections  to  avoid  libel  suits,  the 
majority  of  them  in  the  Times  are  aimed  at  righting  reporters’ 
slips  or  omissions,  typo  errors  in  names,  and  makeup  mixups. 

•  *  * 

BOSOM  PALS — The  network  television  press  agents  are  having 
a  field  day  placing  cheesecake  art  in  the  newspapers’  tv  log  sec¬ 
tions,  or  so  it  seems  from  glancing  through  the  Atlanta  (Ga.) 
Journal’s  TV  Green  of  recent  date  .  .  .  J.H.W.  . 
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As  the  umpire  calls  "Safel",  he  verifies  the  scoring  capability  of  this  professional  team. 

Record  1966  sales  and  earnings  verify 
Eaton  Yale  &  Towne  financial  capability 
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In  business,  as  in  baseball,  capability  is  officially  verified.  For  Eaton  Yale  &  Towne, 
fiscal  1966  is  now  in  the  "record  book,”  our  new  1966  Annual  Report.  □  The  report 
shows  1966  sales  up  13.4%,  net  income  up  17.4%,  and  earnings  per  common  share  up 
16.9%  .  .  .  all  at  record  high  levels.  In  1966,  Eaton  Yale  &  Towne  continued  its  record  of 
quarterly  dividends  per  common  share,  uninterrupted  since  1904.  □  The  "record  book” 
For  mote  about  further  shows  new  highs  for  1966  in  investment  for  plant 

Eaton  Yale  &  Towne.  and  equipment  of  $43.5  million.  □  And,  expenditures  for 

ajop^oi'our  I  and  development  reached  a  record  $11.5  million 

1966  Annual  Report 


TOWN 


TESTED . . .  TRUSTED  PRODUCTS  SINCE  1868  •  Truck  &  Off  Highway  Cotnponenis  •  Materials  Handling  &  Consiruciion  Equipment  •  Control  Systems  &  General  Products  •  Passenger  Car  Products  •  Locks  &  Builders*  Hardwart 
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BOOKS  IN  REVIEW 

Press-Trial  Debated 
In  Two  More  Books 

By  Ray  Erwin 


FREEDOM  OF  THE  PRESS  AND 
FAIR  TRIAL:  F'inal  Rei>ort  With 
Recommendations.  Judice  Harold  R. 
Medina,  Chairman.  Columbia  Uni¬ 
versity  Press.  99  iiages.  13.75. 


FREE  PRESS.  FAIR  TRIAL.  By  Sid¬ 
ney  Zacri.  Chas.  Hallberi;  &  Co., 
110  W.  Grand  Ave..  Chieaito,  111. 
6<i610.  115  paires.  $3.50. 

Add  to  the  large  and  growing 
bookshelf  dealing  with  freedom 
of  the  press  and  fair  trial  two 
new,  small  books  offering  docu¬ 
mentary  evidence  that  both  oc¬ 
casionally  are  abused  in  the 
courts  of  the  land. 

The  first  of  these  books  offers 
the  final  report  with  recom¬ 
mendations,  b>  the  Special  Com¬ 
mittee  on  Radio,  Television,  and 
the  Administration  of  Justice  of 
the  Association  of  the  Bar  of  the 
City  of  New  York.  It  was  pub- 
lishe<l  Feb.  24.  Judge  Harold 
R.  Metlina  is  chairman  of  the 
committee. 

Judge  Medina  state®  the  the¬ 
sis  in  his  introduction: 

“As  we  are  now  of  the  opinion 
that  the  First  Amendment  guar¬ 
antee  of  free  speech  and  free 
press,  and  the  critical  impor¬ 
tance  of  the  concept  of  freedom 
of  communication  that  underlies 
this  guarantee,  preclude,  on 
both  constitutional  and  policy 
grounds,  direct  controls  of  the 
news  media  by  a  government 
scheme  of  legislative  or  judicial 
i-egulation,  the  general  theme  of 
this  Final  Report  is  to  evaluate 
and  state  the  steps  that  we  think 
should  be  taken  by  the  judicial 
establishment  ...  to  put  its  own 
house  in  order.” 

Outlook  for  Change 

In  a  section  on  “The  Outlook 
for  Change,”  the  committee  re- 
porte<l: 

“As  with  the  news  metlia  so 
with  the  police  and  law  enforce¬ 
ment  agencies  there  are  almost 
day-to-day  developments  in  the 
direction  of  a  more  realistic  at¬ 
titude  toward  publicity  that  may 
be  prejudicial  to  defendants  in 
criminal  cases.  Only  as  recently 
as  Oct.  10,  1966,  the  Kentucky 
State  Police  Director  and  the 
Louisville  Public  Safety  Di¬ 
rector  agreed  to  join  with  an 
existing  state  press-bar  commit¬ 
tee  to  establish  voluntary  guide¬ 
lines  for  reporting  crime  news. 

“We  do  not  expect  our  pro¬ 
posed  Code  of  Regulations  for 
Police  and  Law  Enforcement 
Agencies  to  be  adopted  out  of 
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hand.  But  we  hope  it  may  be 
received  in  the  spirit  with  which 
it  is  offered,  that  is,  as  an  ideal 
toward  which  progress  may  be 
made  and  as  suggestive  of  spe¬ 
cific  phases  of  the  subject  that 
deserve  further  discussion  and 
inquiry.” 

Incidentally,  Juilge  Medina,  in 
a  tv  talk  Feb.  26,  gave  this 
warning: 

Medina's  ^  arning 

“There  are  a  lot  of  judges 
just  itching  to  impose  i-ules  on 
how  much  news  the  police  can 
give  to  the  press  in  criminal 
cases.  When  the  *lay  comes 
when  we  have  judicial  censor¬ 
ship  of  the  press,  we  think  that 
will  be  a  ver>'  sorry  day  for  the 
American  people.” 

The  second  book  under  consid¬ 
eration  here  is  made  up  mainly 
of  eviilence  and  documents  in 
the  James  R.  Hoffa  trial  investi¬ 
gation  by  the  Senate  Judiciary 
Subcommittee. 

It  is  by  Sidney  Zagri,  a  civil 
libertarian,  formerly  with  the 
National  Labor  Relations  Board 
and  now  legislative  counsel  for 
the  1,700,000-member  Intema- 
tional  Brotherhood  of  Team¬ 
sters,  the  union  of  the  impri¬ 
soned  James  R.  Hoffa.  While 
such  legislation  no  longer  could 
affect  his  already  convicted  cli¬ 
ent,  Zagri  is  campaigning  for 
legislation  against  so-called 
“trial  by  newspaper,”  alleging 
injustice  by  the  Justice  Depart¬ 
ment  in  handling  the  Hoffa  case. 

The  premise  is  explained  in 
the  book’s  introduction  by  Philip 
B.  Kurland,  professor  of  law, 
I’niversity  of  Chicago  and  e<U- 
tor  of  The  Supreme  Court  Re¬ 
view. 

“I  don’t  mean  to  suggest  that 
Mr.  Zagri’s  fight  for  legislation 
aimed  at  curbing  the  abuses  that 
result  from  using  the  public 
press  to  influence  judicial  tri¬ 
bunals  was  totally  disinterested. 
Certainly  the  Teamsters — and 
Mr.  Hoffa — learned  of  the  prob¬ 
lems  the  hard  way,  as  Mr. 
Zagri’s  essay  reveals.  On  the 
other  hand,  it  should  be  noted 
that  any  legislation  that  might 
result  would  hardly  be  effica¬ 
cious  in  curing  whatever  in¬ 
juries  had  been  imposed  in  the 
past  by  the  derelictions  of  the 
Department  of  Justice  in  dealing 
with  the  Teamsters  and  Mr. 
Hoffa. 

“It  is  rare  that  a  litigant  who 


has  suffered  abuses  that  might 
be  prevented  by  legislation  takes 
up  the  cudgels  on  l^half  of  such 
legislation.  Legislation  is  ordi¬ 
narily  prospective  in  its  effect 
and,  therefore,  of  little  benefit.” 

The  appendix  reprints  several 
articles  by  Clark  Mollenhoff  in 
Look  Magazine  attacking  Hoffa 
as  part  of  Zagri’s  evidence 
against  “trial  by  newspaper.” 

Elaine  Shepard  Flies 
With  Viet  Warriors 

Elaine  Shepard,  intrepid  and 
colorful  correspondent,  while  in 
Viet  Nam  for  the  North  Ameri¬ 
can  Newspaper  Alliance  and 
Mutual  Broadcasting  System, 
decided  to  concentrate  on  the 
fighting  men,  particularly  the 
fliers. 

She  has  written  a  stirring 
book  about  the  daring  men  who 
fly  tiny  spotter  planes  by  night 
over  the  North,  the  only  fliers 
entitled  to  wear  the  “Doom 
Pussy”  patch,  featuring  an  evil¬ 
looking  cat  with  a  black  patch 
over  one  eye,  greedily  devouring 
one  of  our  planes.  The  legend 
around  the  animal,  translated 
from  the  Vietnamese,  means  “I 
have  flown  into  the  jaws  of  the 
cat  of  death.” 

The  book  is  “The  Doom  Pus¬ 
sy”  (Trident  Press.  300  pages. 
Illustrated.  $4.95). 

iliss  Shepard  knows  these 
men;  she  speaks  their  language. 
She  flew  with  them,  shared  their 
rations  and  their  gripes,  listened 
to  their  ribald  yarns,  kept  her 
mouth  closed  and  her  ears  open. 
War  is  never  a  funny  business 
but  the  humor  that  soldiers  de¬ 
velop  under  stress  can  be  brutal, 
bawdy,  comical.  The  author 
captured  it  on  paper. 

Her  earlier  book  was  “Forgive 
Us  Our  Press  Passes,”  a  light¬ 
hearted  story  of  a  reporter’s  ex¬ 
periences  behind  the  news 
scenes.  She  was  the  first  newspa¬ 
perwoman  into  the  Congo  battle 
area  in  1960  and  the  only  wom¬ 
an  among  83  men  reporters  to 
accompany  President  Eisen¬ 
hower  on  his  22,370-mile  trip  to 
11  countries  in  1959.  Bob  (ilon- 
sidine,  Hearst  columnist,  once 
described  Elaine  Shepard: 

“I’ve  seen  her  in  action  in 
Alaska,  Japan,  India,  Pakistan, 
Russia,  Afghanistan,  Iran,  Oki¬ 
nawa,  Tunisia,  Morocco  (also  El 
Morocco),  Formosa,  Egypt,  and 
as  the  only  girl  reporter  aboard 
the  U.S.S.  Essex.  She’s  the  only 
reporter  I  know  who  ever  askeil 
Castro  when  he  last  shaved;  had 
her  Hilton  credit  card  cancelled 
for  refusing  to  pay  for  a  bowl 
of  soup  that  never  arrive<l;  or 
who  was  ever  tear-gassed  with 
Eisenhower;  and  one  of  the  rare 
Americans  who  knows  the  first 
name  of  the  Lord  Mayor  of 
Katmandu.” 


iiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiuniinuiuiuiiDiiiyiiiiiiiiiigiiiiiii^^  'iimni 

Books  Of,  By 
Or  For  Newsmen 

iiiiiiiiiiiiuiiiiiiiiiiiiiiiiniiuniiiniinH^^^^ 

Mary  Wood,  Cincinnati  Post 
and  Times-Star  radio  and  tele¬ 
vision  editor,  has  sold  her  auto¬ 
biography,  “Just  Lucky,  I 
Guess,”  to  Doubleday. 

A  short  biography  of  the  late 
Sam  Fore  Jr.,  for  50  years  editor 
and  publisher  of  the  weekly 
Floresville  (Tex.)  Chronicle- 
Journal,  has  been  written  by 
Miss  Emily  Lamon  and  printed 
as  a  University  of  Texas  Jour¬ 
nalism  Department  public  affairs 
reporting  publication.  Its  title  is 
“Sam  Fore  Jr.  —  Community 
Newspaper  Editor.”  Fore,  who 
weighed  nearly  300  pounds,  was 
once  described  by  another  coun¬ 
try  editor  as  “a  combination 
country  editor,  political  listening 
post,  coach  of  powerful  civic  hall 
team,  and  partaker  of  large  sec¬ 
ond  helpings  of  all  barliecue 
south  of  San  Antonio.”  He  was 
a  close  personal  friend  of  Presi¬ 
dent  Johnson.  Miss  Lamon,  who 
holds  a  master’s  degree  from  the 
University  of  Texas,  is  with  the 
Corpus  Christi  (Tex.)  Caller- 
Times. 

Asia’s  emerging  press  is  docu¬ 
mented  and  described  in 
“Emerging  Estate”  (Published 
by  Orient  Longmans  Ltd.  for  the 
Press  Institute  of  India.  178 
pages.)  Papers  from  seminars 
held  by  the  Press  Institute  of 
India  and  the  International 
Press  Institute  make  up  this 
comprehensive  study  of  the 
.Asian  press  and  its  prospects. 

Newspaper  editors,  constantly 
called  upon  to  nin  down  rumors, 
will  be  interested  to  know  a  book 
about  the  subject  is  out.  It  is 
“Improvised  News:  A  Sociologi¬ 
cal  Study  of  Rumor”  (By  Dr. 
Tamotsu  Shibutani.  Bobbs-  Mer¬ 
rill). 

A  month-by-month  flashback 
of  the  news  that  made  history 
in  1966  is  given  in  “The  News 
That  Made  The  Year  1966:  The 
UPI — Random  House  News  An¬ 
nual”  (Random  House.  $5.95). 
Comprehensive  coverage  is 
given  of  the  lively  arts,  educa¬ 
tion,  science  and  technology,  as 
well  as  the  nation  and  the  world. 

Curtis  G.  Pepper,  chief  of 
Newsweck's  Rome  bureau  and 
formerly  with  the  Rome  Daily 
American  and  United  Press,  and 
who  studied  joumali.sm  at  the 
University  of  Illinois,  is  author 
of  “The  Pope’s  Back  Yard” 
(Farrar,  Straus  &  Giroux. 
March  15.  $4.50),  an  introduc¬ 
tion  to  the  Vatican  of  today. 
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Press  Taken 
To  Task  for 
Its  Failures 


Chicago 

“To  prevent  this  country  from 
becoming  a  de  facto  dictatorship, 
the  press  must  regain  its  viril¬ 
ity  not  only  to  print  information 
but  to  actively  seek  out  and 
develop  the  information  neces¬ 
sary  for  informed  public  opinion 
to  exist,”  a  Nobel  Prize-winning 
scientist  said  here  March  8. 

The  statement  was  made  by 
I.  I.  Rabi,  former  chairman  of 
President  Eisenhower’s  Science 
Advisory  Committee,  now  Uni¬ 
versity  Professor  at  Columbia 
University,  New  York,  in  re¬ 
marks  at  a  symposium. 

The  discussion  was  moderated 
by  Edward  W.  Barrett,  dean  of 
the  Graduate  School  of  Journal¬ 
ism  at  Columbia.  Other  partici¬ 
pants  were  Fred  W.  Friendly, 
former  president  of  CBS  News 
and  Edward  R.  Murrow,  Profes¬ 
sor  of  Journalism  at  Columbia, 
and  Adolf  A.  Berle  Jr.,  lawyer, 
economist  and  presidential  ad¬ 
viser,  now  Professor  Emeritus  of 
Law  at  Columbia. 

“As  a  broadcast  journalist  I 
think  I  would  have  to  give  my 
profession  bad  marks  in  crisis 
reporting  and  I  believe  our  col¬ 
leagues  in  the  more  traditional 
media  would  fare  no  better,” 
said  Friendly. 

Journalism,  he  said,  “should 
have  learned  by  now  that  in 
reporting  crises,  as  in  managing 
them,  we  can’t  wait  until  they 
explode  in  our  faces.  The  few 
blips  on  the  radar  screen  which 
triggered  the  Tonkin  Gulf  inci¬ 
dent  and  the  resultant  escalation 
of  the  war  in  Vietnam  were  his¬ 
tory  long  before  the  journalists 
had  a  chance  to  explain  to  his 
viewer  or  his  reader  that  a  new 
phase  of  the  Vietnam  War  was 
beginning. 

Taken  by  Surprise 

“Perhaps  we  over-respond  to 
crises,”  he  said,  “because  we 
ourselves  are  taken  by  surprise. 
We  do  not  investigate,  report 
and  analyze  the  policy  decisions 
that  condition  our  crises.” 

Berle  said  that  “in  two  Latin- 
American  crises — the  Brazilian 
revolution  of  April  1,  1964  and 
the  American  landing  in  Santo 
Domingo  on  May  1,  1965 — the 
American  press  was  caught  flat- 
footed  and  gave  a  false  picture 
of  what  happened.” 

He  said  that  in  Brazil  a  “pop¬ 
ular,  civilian  movement”  arose 
to  prevent  President  Joao  Goul- 
>rt  from  “making  himself  dicta¬ 
tor  with  Communist  support.” 


FAMILY  PORTRAIT — Throe  grandsons  of  George 
Brown,  founder  of  the  Toronto  Globe,  look  at  the 
portrait  of  their  ancestor  which  hangs  on  the  sixth 
floor  of  the  Globe  and  Mail  Building.  They  are  (from 
left);  John  M.  and  G.  Edward  Brown,  of  Edinburgh 


and  Argyllshire,  Scotland;  and  Ur.  (^eorge  Brown 
Barbour  of  Cincinnati.  The  Browns  and  relatives  of 
other  fathers  of  Confederation  attended  a  testimonial 
to  George  Brown  on  the  123rd  anniversary  of  the 
Globe. 


“No  news  of  the  civilian  move¬ 
ment  reached  the  United  States,” 
Berle  declared.  “At  the  last 
moment,  at  civilian  urging,  the 
army  moved  in  to  protect  the 
constitutional  regime.  Because 
of  complete  lack  of  information, 
the  American  press  interpreted 
this  as  an  army  seizure  of  power 
to  prevent  social  reform — a 
wholly  false  interpretation  of 
the  situation.” 

In  the  Dominican  Republic, 
Berle  stated.  President  Johnson 
“acted  first  to  save  American 
lives  and  then  to  prevent  a  take¬ 
over  actually  being  announced 
by  the  Cuban  radio”  of  forces 
“whose  leaders  had  been  trained 
in  Czechoslovakia  and  Cuba.” 

Berle  charged  that  “no  respon¬ 
sible  American  journalist  had 
been  in  the  Dominican  Republic 
for  months. 

“A  completely  erroneous  im¬ 
pression  was  given  the  Ameri¬ 
can  public — it  is  only  gradually 
l)eing  dispelled,”  Berle  asserted. 

Dean  Barrett  said  “the  press 
can  and  does  affect  the  formula¬ 
tion  of  foreign  policy,  including 
the  delicate  decisions  that  could 
lead  to  war  or  peace.” 

“The  press  can  foul  up  im¬ 
portant  negotiations  by  dis¬ 
closing  them  prematurely,”  he 
said.  “On  the  other  hand,  the 
press  sometimes  can  help  by 
floating  so-called  tentative  trial 
balloons.” 

• 

Section  About  Water 

Wenatchee,  Wash. 

The  Wenatchee  Daily  World 
published  March  6  an  80-page 
tabloid  section,  Bruce  Mitchell’s 
“Flowing  Wealth,”  the  story  of 
water  resource  development  in 
the  North  Central  Washington 
from  1870  to  1950. 


Roanoke  Papers 
Offer  Two  New 
Reader  Services 

Roanoke,  Va. 

Two  new  services  for  readers 
offered  by  morning  and  after¬ 
noon  newspapers  here  are  draw¬ 
ing  heavy  response. 

The  Roanoke  Times  has  ini¬ 
tiated  a  “Your  Opinion  Counts” 
poll  in  which  answers  from 
readers  are  solicited  to  questions 
concerning  important  issues  be¬ 
fore  Congress.  Responses  are 
tabulated  and  sent  to  all  Vir¬ 
ginia  members  of  the  Senate 
and  the  House  of  Representa¬ 
tives. 

The  first  poll,  published  (Sun¬ 
day,  Feb.  26)  drew  more  than 
1,000  replies  in  less  than  a  week. 
Average  net  paid  circulation  of 
the  Sunday  Times  is  102,476. 

Responding  readers  also  may 
comment  in  more  detail  with  a 
letter  accompanying  the  ques- 
tion-and-answer  box  clipped 
from  the  newspaper.  Signed  let¬ 
ters  considered  outstanding  by 
the  editors  are  being  published. 

The  first  poll  solicited  opin¬ 
ions  on  President  Johnson’s  pro¬ 
posed  federal  income  tax  in¬ 
crease;  whether  federal  spend¬ 
ing  should  be  decreased,  in¬ 
creased  or  kept  at  current 
levels;  whether  inflation  is  a 
greater  threat  to  this  country 
than  recession. 

The  second  innovation  came 
on  March  1  when  the  Roanoke 
World-News  (evening)  started 
a  Quickline  reader  information 
service.  Similar  to  the  Action 
Line  columns  of  many  newspa¬ 
pers,  this  service  aims  to  help 


readers  solve  community  prob¬ 
lems. 

More  than  100  telephone  calls 
are  being  received  daily  by 
Quickline,  with  questions  or 
problems  being  recorded.  The 
line  is  open  around  the  clock.  A 
staff  reporter,  in  collaboration 
with  the  editors,  selects  ques¬ 
tions  to  be  answered,  tries  to 
run  down  the  answers  or  tries 
to  stimulate  corrective  action  by 
authorities. 

The  first  Quickline  column 
appeared  March  8.  The  World- 
News  received  so  many  inquiries 
about  movie  and  television  stars 
and  others  in  the  entertainment 
field  as  well  as  questions  about 
sports,  particularly  fishing,  that 
separate  Quickline  columns  are 
to  be  published  in  the  weekly 
entertainment  section  and  on  the 
sports  pages. 


New  Company  Formed 
For  Perspectives 

Montreal 
A.  F.  Mercier,  president  of 
Perspectives  Inc.,  has  announced 
the  formation  of  the  company 
to  assume  the  publication  of  Per¬ 
spectives  magazine. 

Perspectives,  founded  in  1959, 
is  published  as  a  supplement  in 
the  weekend  editions  of  six 
French-language  newspapers  in 
Quebec  and  Ontario  with  a  cir¬ 
culation  in  excess  of  500,000. 

Shareholders  of  the  new  com¬ 
pany  are  Le  Soleil,  of  Quebec; 
La  Voix  de  VEst,  of  Granby;  Le 
NouveUiste,  of  Trois-Rivieres ; 
La  Tribune,  of  Sherbrooke;  Le 
Droit,  of  Ottawa;  Le  Dimanche- 
Matin,  of  Montreal;  and  Mon¬ 
treal  Standard  Publishing  Com¬ 
pany  Limited. 
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NEWSPAPER  LAW 

Court  Won’t  Ask  How 
Story  Was  Obtained 

By  Albert  Woodruflf  Gray 


An  application  by  Liberty 
Hobby  Inc.  for  an  injunction 
against  the  publication  of  con¬ 
fidential  correspondence  alleg¬ 
edly  taken  from  its  files  was 
denied  by  the  federal  court  in 
the  District  of  Columbia.  The 
action  was  against  Drew  Pear¬ 
son  and  Jack  Anderson.  (35 
U.S.  Law  Week  2382) 

The  complaint  alleged  that 
Pearson  and  Anderson  employed 
a  third  person  who  unlawfully 
copied  certain  letters  of  this 
corporation  which  were  confi¬ 
dential,  and  the  columnists  in¬ 
tended  to  publish  the  letters  or 
their  contents. 

“The  only  matter  that  the 
court  has  before  it  at  this  time,” 
said  Judge  Alexander  Holtzoff, 
denying  a  preliminary  injunc¬ 
tion,  “is  the  question  whether  it 
may  enjoin  newspapermen  from 
publishing  copies  of  documents 
or  information  contained  in  doc¬ 
uments  that  the  newspapermen 
consider  newsworthy  merely  be¬ 
cause  the  information  or  copies 
were  obtained  by  a  breach  of 
trust.  .  .  . 

“The  court  is  of  the  opinion 
that  freedom  of  the  press  that 
is  safeguarded  by  the  Constitu¬ 
tion  is  not  limited  to  such  in¬ 
formation  as  is  personally  ob¬ 
tained  by  newspapermen  by  ob¬ 
servation  or  from  official  state¬ 
ments  or  in  any  other  open  way. 

“The  mere  fact  that  a  news¬ 
paperman  obtained  information 
in  a  clandestine  fashion  or  in  a 
surreptitious  manner  or  because 
someone  unguardedly  and  un¬ 
wittingly  reveals  confidential  in¬ 
formation,  or  even  through  a 
breach  of  trust  on  the  part  of  a 
trusted  employe,  does  not  give 
rise  to  an  action  for  an  injunc¬ 
tion. 

“The  courts  may  not  review 
the  manner  in  which  a  newspa¬ 
perman  obtains  his  information 
and  may  not  restrain  the  publi¬ 
cation  of  news  merely  because 
the  person  responsible  for  the 
publication  obtained  it  in  a  man¬ 
ner  that  may  perhaps  be  illegal 
or  immoral. 

“It  would  be  a  far-reaching 
limitation  on  the  freedom  of  the 
press  if  courts  were  endowed 
with  power  to  review  the  man¬ 
ner  in  which  the  press  obtains 
its  information  and  could  re¬ 
strain  the  publication  of  news 
that  is  obtained  in  a  way  that 
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the  Court  does  not  approve.  If 
such  were  the  law,  we  would  not 
have  a  free  press;  we  would 
have  a  controlled  press.  Such, 
however,  is  not  the  law.” 

*  *  « 

Picture  Use  Stopped 

An  injunction  against  the  use 
of  a  picture  in  advertising,  al¬ 
though  not  under  the  protection 
of  the  patent  or  trademark  law, 
was  granted  by  the  U.S.  District 
Court  in  Illinois.  (259  F.S.  383) 

A  company  engaged  in  de¬ 
signing  and  constructing  swim¬ 
ming  pools  used  in  its  advertis¬ 
ing  the  picture  of  a  pool  which 
it  had  designed.  Employes  took 
the  picture  with  them  when  they 
left  that  company  and  organized 
their  own  competitive  business. 
They  published  the  picture  in  a 
sales  brochure. 

The  court  found  that  the  lan- 
g;uage  of  a  federal  law  was  suf¬ 
ficiently  broad  to  support  the 
claim  of  false  advertising. 

Said  the  court: 

“To  the  extent  that  this  com¬ 
peting  corporation  did  not  in¬ 
stall  the  pool  represented  by  the 
picture  of  this  company’s  pool, 
that  is  a  false  representation 
and  hence,  false  advertising,  if 
not  in  fact  a  false  designation 
of  origin,  and  this  company  as 
one  who  is  or  may  be  damaged, 
is  entitled  to  bring  this  ac¬ 
tion.  .  .  . 

“Congress  Intended  to  protect 
those  engaged  in  interstate  com¬ 
merce  from  the  kind  of  unfair 
competition  that  results  when  a 


manufacturer  has  identifying 
marks  misappropriated  by  an¬ 
other  in  an  effort  to  confuse  the 
public  as  to  the  true  source  of 
the  product  involved.” 

• 

Stan  Tretick  of  Look 
Wins  Photo  Contest 

Washington 

Stanley  Tretick,  of  Look  mag¬ 
azine,  won  the  Grand  Award  in 
the  24th  annual  White  House 
News  Photogn:apherS  photo  con¬ 
test  with  a  picture  of  Senator 
Robeyt  F.  Kennedy  campaigning 
last  year. 

Other  first  place  winners 
were: 

Tom  Defeo,  National  Ob¬ 
server,  in  the  picture  story,  per¬ 
sonalities  and  portfolio  cate¬ 
gories; 

John  Rous,  Associated  Press, 
in  the  presidential  class; 

Henry  Griffin,  Associated 
Press,  in  the  news  class; 

Frank  Hoy,  Washington  Post, 
in  the  picture-story  class; 

George  Mobley,  National  Geo¬ 
graphic,  in  the  color  picture- 
story  class; 

Albert  Moldvay,  National  Geo¬ 
graphic,  for  a  color  feature; 

Paul  Schmick,  Washington 
Star,  for  a  sports  picture; 

Francis  Routt,  Washington 
Star,  for  a  picture  of  Christmas 
shoppers  in  the  pictorial  class. 
• 

City  Circulator 

Portland,  Me. 

The  Guy  Gannett  Publishing 
Co.  has  named  Richard  Cousins 
city  circulation  manager  for  its 
three  newspapers,  Hayden  T. 
Davis,  circulation  manager  an¬ 
nounced.  Cousins,  37,  first 
worke<l  for  the  firm  as  a  mail 
room  helper  in  1943  and  has 
been  there  since  except  for 
Army  serv  ice  during  the  Korean 
conflict.  He  succeeds  Harold  W. 
Bulger,  who  retired  recently. 


Corbin  Times-Tribune 
Marks  75th  Year 

Corbin,  Ky. 

A  100-page  edition  of  the 
Corbin  Daily  Tribune  issued 
Feb.  23  and  priced  at  $1  a  copy 
celebrated  the  paper’s  75th  an¬ 
niversary  and  highlighted  the 
community’s  progress. 

Corbin  Times-Tribune  Inc. 
grew  out  of  the  Corbin  Enter¬ 
prise  which  began  publication  as 
a  weekly  in  1892.  Several  news¬ 
papers — the  Pathfinder,  the 
Campus,  the  Corbin  News,  the 
Good  News,  and  others — were 
lost  in  the  shuffle  of  changes, 
mergers  and  transfers  of  owner¬ 
ship  over  the  years.  The  com¬ 
pany  headed  by  J.  Springer 
Robinson,  James  0.  Crawford 
and  John  L.  Crawford  publishes 
the  Tribune,  a  daily  since  1934, 
and  the  Sunday  Times. 

Special  credits  for  the  anni¬ 
versary  edition  were  given  to 
the  following:  Kenneth  Mauney, 
mechanical  superintendent,  who 
managed  the  many  press  runs; 
James  O.  Crawford  and  Foley 
Ruggles,  with  assistance  from 
Katherine  Crawford,  for  the  ad¬ 
vertising  content;  Jim  Lee  Craw- 
ford,  for  makeup;  Jack  Thurs¬ 
ton  and  Terry  Joe  Davis,  for 
photographs. 

• 

Ailvisers  Plan 
European  Tour 

A  three-week  European  tour 
for  journalism  students  is  being 
sponsored  by  the  National  Coun¬ 
cil  of  College  Publications  Ad¬ 
visers.  The  tour,  which  begins 
on  July  19,  will  cover  seven 
countries.  Highlights  of  the  tour 
are  talks  with  government  offi¬ 
cials,  meetings  with  university 
students  and  faculty,  and  trips 
to  various  cultural  and  historical 
sites.  For  more  information 
write:  John  A.  Boyd,  TMU-401, 
Indiana  State  University,  Terre 
Haute,  Ind. 


EVERYTHING'S  FACTUAL — Newspapers  and  broad-  Martin  Ochs,  editor  of  the  Chattanooga  Tinnes,  and 

casters  are  working  together  in  Chattanooga  in  a  new  Norman  Bradley,  editor  of  the  affiliated  Chattanooga 

radio-television  "Face  the  Facts"  program.  Participants  Post.  There  is  no  common  ownership  of  the  station  and 

include,  from  the  left:  Dave  Patterson,  WDEF-tv;  newspapers. 
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Perhaps  no  other  syndicate  is 
housed  in  such  historic  surround¬ 
ings  as  the  Gordon  Langley  Hall 
N’ews  Service  &  Syndicate,  56 
Society  St.,  Charleston,  S.  C. 
That  address  is  the  famous  Dr. 
Joseph  Johnson  pink  brick  and 
stucco  mansion,  one  wing  of 
»hich  dates  to  1776.  Dr.  John¬ 
son  was  the  author  of  “Tradi¬ 
tions  of  the  American  Revolu¬ 
tion  in  the  South,”  published  in 
Charleston  in  1851. 

During  his  residence  at  the 
Dr.  Joseph  Johnson  House,  Gor¬ 
ton  Langley  Hall  has  written 
biographies  of  “Osceola,”  “Win¬ 
nie  Ream — the  Girl  Who  Sculp¬ 
tured  Lincoln,”  “Mr.  Jefferson’s 
Ladies,”  “Jacqueline  Kennedy” 
(with  co-author  Ann  Pinchot) 
and  his  current  “Lady  Bird  and 
Her  Daughters.”  He  is  w'orking 
on  a  series  biography  of  “Wil¬ 
liam  the  Silent,  Father  of  the 
Netherlands”  for  Rand-McNally, 
and  a  biography  of  “Mary  Todd 
Lincoln.”  Most  Hall  books  are 
made  available  in  serial  form 
to  newspapers  through  the  syn¬ 
dicate. 


“Moose,”  the  shiftless  comic 
.trip  character  created  by  car¬ 
toonist  Bob  Weber,  has  a  lot  of 
very  vocal  fans  in  Iowa.  When 
the  Davenport  Times-Democrat 
attempted  to  drop  the  strip  the 
reaction  was  quick  and  vocifer¬ 
ous.  “All  right,  we  goofed,”  de¬ 
clared  Executive  Editor  Forrest 
Kilmer  in  a  letter  to  King  Fea¬ 
tures  Syndicate  reordering  the 
feature.  “One  woman  called  to 
say  she  was  out  in  the  neighbor¬ 
hood  circulating  a  petition.  An¬ 
other  said  to  get  ‘Moose’  back 
or  forget  her  as  a  subscriber.  A 
third  wanted  to  put  it  to  a  vote. 
Anyway,  with  a  red  face  we 
dutifully  request  the  return  of 
Moose’. . . .” 

Weber’s  family  strip  has  been 
enjoying  marked  success  across 
the  country.  Launched  in  Sep¬ 
tember,  1965,  “Moose”  already 
has  passed  the  200  mark  in 
newspaper  outlets. 

Last  week,  Weber  appeared 
as  a  special  feature  of  the  43rd 
Annual  Columbia  University 
Scholastic  Press  Association 
Convention,  sketching  and  lec¬ 
turing  to  a  theater  full  of  high 
school  student  editors  and  car¬ 
toonists.  It  was  the  second  year 
in  a  row  that  Weber  has  spoken 
at  the  convention  and  during 
his  question-and-answer  period 
he  found  greatly  increased 
awareness  of  his  strip  among 
the  students  who  come  from  all 
parts  of  the  United  States.  “It’s 
like  an  in-person  survey,”  said 
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COMICS  COUNCIL  HONORED— U.  S.  Secretary  of  the  Interior 
Stewart  L.  Udall  (right)  presents  the  Operation  Golden  Eagle 
Award  to  the  Newspaper  Comics  Council,  represented  by  Alfred 
Andriola,  "Kerry  Drake"  cartoonist,  and  Avonne  E.  Keller. 


the  cartoonist.  “I  leant  more 
from  such  lectures  than  the  kids 
do.” 

• 

AP  Coliiniii  Explains 
Draft  Law  Changes 

A  new  column,  “Salute!” 
offered  by  Associated  Press 
New’sfeatures,  w’ill  inform  read¬ 
ers  about  the  constantly  chang¬ 
ing  rules  and  regulations  for 
military  service,  especially  the 
current  moves  to  change  the 
draft  laws. 

“Salute!”  is  a  weekly  article 
and  question  -  and  -  answer  box 
written  by  Jerry  T.  Baulch  who 
retired  last  year  as  a  colonel  in 
the  U.S.  Army  Reserve. 

An  AP  writer  in  Washington 
for  the  past  14  years,  Baulch  is 
well  acquainted  with  the  Penta¬ 
gon  and  the  officers  stationed 
there.  He  has  many  friends  in 
all  of  the  armed  forces,  and  is 
an  authority  on  the  Selective 
Service,  Veterans  Administra¬ 
tion,  and  the  Congressional  com¬ 
mittees  handling  military  affairs. 
• 

Debbie  Drake  Writes 
Beauty  Plan  Series 

Debbie  Drake,  exponent  of 
exercise,  has  written  a  24-part 
series,  “New  Thirty-Day  Beauty 
Plan,”  for  Chicago  Tribune-New 
York  News  Syndicate  release 
April  16. 

Miss  Drake  earlier  wrote  a 
series  for  the  syndicate  on 
“Thirty  Days  To  A  More  Per¬ 
fect  Figure.”  Newspapers  which 
used  that  series  may  run  the 
new  one  as  a  sequel  and  other 
newspapers  may  introduce  the 
writer’s  techniques  of  figure 
training  for  the  first  time. 

In  her  new  articles,  Debbie 
Drake  shows  how  to  avoid  the 
usual  1 -2-3-4-routines  so  boring 
to  most  women.  She  demon¬ 
strates  her  new  “dancerize” 
movements,  a  form  of  exercise 
blended  with  dance  movements. 
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Comics  Council  Wins 
Government  Honor 

Secretary  of  the  Interior 
Stewart  L.  Udall  and  Chief  of 
Forestry  Edward  Cliff,  acting  ! 
for  Secretary  of  Agriculture  I 
Orville  L.  Freeman,  presented  a 
sculptured  bronze  award  to  the 
Newspaper  Comics  Council. 

The  award  was  for  “outstand-  i 
ing  contributions”  to  Operation  i 
Golden  Eagle,  the  nation’s  pro¬ 
gram  to  add  revenues  to  the 
Land  and  Water  Conservation 
Fund  through  the  sale  of  annual 
$7  Golden  Eagle  Passports  and 
other  Federal  recreation  fees. 

The  citation  to  the  Comics 
Council  read  in  part:  “For  pro¬ 
viding  the  talents  of  nine  lead¬ 
ing  comic  strip  artists  for  Gold¬ 
en  Eagle  brochures  and  news¬ 
paper  announcements. 

“The  popular  characters  who 
added  a  light,  but  informative, 
touch  to  the  Operation  Golden 
Eagle  campaign  were:  Steve 
Canyon  by  Milton  Caniff,  Kerry 
Drake  by  Alfred  Andriola,  Pea¬ 
nuts  by  Charles  Schulz,  Dennis 
The  Menace  by  Hank  Ketchum, 
Mr.  Mum  by  Irving  Phillips, 
B.  C.  by  John  Hart,  Brother 
Juniper  by  Fr.  Mac,  Big  George 
by  Virgil  Partch  and  Beetle 
Bailey  by  Mort  Walker.” 

• 

Reader  empathy  with  a  syn¬ 
dicated  columnist  sometimes 
generates  unexpected  and  un¬ 
sought  response.  Example:  Dr. 
Peter  J.  Steincrohn,  “Stop  Kill¬ 
ing  Yourself”  health  columnist 
for  the  Bell-McClure  Syndicate, 
wrote  a  sympathetic  column 
about  the  struggles  and  prob¬ 
lems  of  a  poor  young  housewife 
with  small  children.  The  colum¬ 
nist  did  not  seek  and  could  not 
accept  gifts  of  money  for  an  in¬ 
dividual,  but  the  syndicate  had 
the  task  of  returning  many  such 
contributions  from  readers,  in¬ 
cluding  a  $100  check  from  an 
elderly  woman  living  on  a  small 
pension. 
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The  Weekly  Editor 

SUBURBAN  AIANAGEAIENT 


By  Kick  Frie«lman 

Discussions  of  management, 
markets,  personnel  and  free  cir¬ 
culation  combined  with  plant 
tours  for  a  busy  two-and-one- 
half  days  at  the  first  seminar  of 
the  suburban  newspaper  section 
of  the  National  Newspaper  As¬ 
sociation  March  6-8  in  Philadel¬ 
phia. 

Some  40  publishers  from  as 
far  away  as  Oregon  and  Cali¬ 
fornia  and  as  close  as  inside  the 
Philadelphia  city  limits  gathered 
at  the  Bellevoie-Stratford  Hotel 
in  downtown  Philadelphia. 

At  a  breakfast  meeting,  Wil¬ 
liam  E.  Strasburg,  Montgomery 
Publishing  Company,  Fort 
Washington,  Pa.,  who  is  the 
suburban  section  president, 
spoke  of  the  tremendous  changes 
going  on  today  in  suburban 
weekly  newspaper  publishing. 

“Suburban  Denver  is  about 
10  years  behind  us  in  Philadel¬ 
phia,”  he  claimed.  “Suburban 
Los  Angeles  is  10  years  ahead 
of  us.  What’s  happening  in  Chi¬ 
cago  could  be  happening  in  Phil¬ 
adelphia  in  two  or  three  years.” 

This  theme  of  change  was 
carried  forward  into  seminars. 

Economics 

R.  S.  Bosworth  Jr.,  Bristol 
(R.  I.)  Phoenix,  chairing  a  ses¬ 
sion  on  money  management, 
pointed  out  how  a  few  years  ago 
the  weekly  publisher  with  a 
rotary  press  in  his  plant  “was 
king  of  his  newspaper  kingdom” 
l)ecause  of  job  printing  con¬ 
tracts. 

“There  were  no  shoppers  and 
no  threat  of  dailies  moving  into 
the  weekly’s  circulation  area,” 
Bosworth  said.  “But  today  the 
economic  situation  defies  all  de¬ 
scription.  And  if  we  don’t  ad¬ 
dress  ourselves  to  this  urgent 
economic  situation,  we’ll  go  the 
way  of  the  trolley  car.” 

Bosworth  suggested  that  pub¬ 
lishers  considering  the  purchase 
of  equipment  or  plant  expansion 
should  consult  their  tax  lawyer 
or  accountant  first. 

Robert  F.  Bonagiira,  of  the 
accounting  and  management  con¬ 
sulting  firm  of  M.  S.  Kuhns, 
Lingley  and  Sinclair,  emphasized 
the  importance  of  long-range 
planning. 

“You  don’t  get  into  a  car 
without  any  idea  of  where  you 
are  going,”  he  said.  “Why  run 
your  newspaper  without  any 
idea  of  where  you  are  going? 
You  need  objectives,  goals,  time 
limits.” 


He  said  every  newspaper 
should  have  a  10-year  plan  and 
a  specific  five-year  plan.  “You 
want  a  new  press  in  three  years? 
Will  the  bank  know  who  you  are 
when  you  walk  in  and  ask  for 
a  loan?” 

Publishers  should  give  their 
bank  or  insurance  company 
yearly  financial  statements,  he 
said. 

Budgets 

Henry  Hogan,  Birmingham 
(Mich.)  Eccentric,  mentioned 
how  most  weekly  newspapers 
used  to  be  rural.  Then  the  sub¬ 
urbs  caught  up  with  them,  he 
said,  and  this  meant  a  switch  to 
more  sophisticated  management. 
“Unfortunately,”  Hogan  went 
on,  “too  many  weeklies  today 
don’t  reflect  that  development.” 

He  said  budgets  should  be  set 
up,  based  on  the  previous  year’s 
revenue  and  the  growth  rate  of 
the  national  economy.  Such 
budgets,  he  went  on,  should  pro¬ 
vide  for  cyclical  trends. 

Budget  planning  could,  he 
said,  tell  a  publisher  whether  he 
can  increase  his  staff  or  make 
a  down  payment  on  machinery. 

He  suggested  that  when  pub¬ 
lishers  want  to  make  a  large 
plant  expenditure  they  consider 
increasing  their  mortgage  rather 
than  negotiating  loans.  If  they 
have  a  decent  down  payment,  he 
said,  the  equipment  manufac¬ 
turer  may  finance  the  bulk  of 
the  expenditure  at  a  low  inter¬ 
est  rate. 

“But  you  always  need  front 
money,”  Hogan  continued.  “And 
sometimes  a  good  relationship 
with  a  bank  is  not  enough.  Here 
is  where  the  good  will  of  your 
newspaper  operation  can  be  a 
factor  if  you  can  determine  what 
your  operation  is  worth  in 
dollars  to  a  buyer.” 

“If  anybody  is  willing  to  pay 
a  certain  price  for  your  prop¬ 
erty,  the  bank  will  usually  lend 
you  up  to  50  percent  of  that 
figure,”  Hogan  advised. 

He  added  that  if  the  publisher 
was  unwilling  to  put  his  paper 
up  for  sale  this  way  he  can  hire 
an  appraiser  to  put  a  value  on  it. 

Professor  Kenneth  Byerly, 
University  of  North  Carolina, 
said  statistical  studies  he  has 
made  show  that  the  American 
press  is  not  fading.  “It’s  just 
getting  closer  to  the  people.  The 
small  city  and  suburban  dailies 
are  chalking  up  the  gains,”  he 
said. 


Byerly  urged  the  publishers  to 
expand  local  coverage,  even  to 
reporting  “the  cat  and  dog  fight 
on  Main  Street.” 

Plant  Tours 

On  Tuesday  afternoon,  the 
group  toured  Main  Line  plants 
to  see  offset  operations.  Sub¬ 
urban  Publications,  at  Wayne, 
Pa.,  15  miles  from  the  center 
of  Philadelphia,  publishes  three 
newspapers:  the  7,584  ABC 
Suburban  and  Wayne  Times;  the 
King  of  Prussia  Courier,  and 
the  Advertiser,  with  a  combined 
free  circulation  of  14,400.  Pub¬ 
lishers  Bill  and  Dan  Ehart  re¬ 
marked  that  the  Courier  and 
Advei’tiser  were  “complete  news¬ 
papers,  not  shoppers.” 

Suburban  Publications,  a 
family-owned  business  since 
1899,  averages  50-64  standard 
pages  each  week  for  “in-plant” 
production.  It  also  prints  10 
other  weekly  publications  and 
does  the  press  work  for  another 
central  plant  publisher. 

The  other  plant  was  that  of 
Philadelphia  Suburban  News¬ 
papers  at  Ardmore,  which  pub¬ 
lishes  the  Ardmore  Main  Lines 
Times;  Upver  Darby  News  of 
Delaware  County;  Germantown 
Courier;  Valley  Forge  Life;  The 
Advertiser,  circulating  in  the 
Roxborough  and  Manayunk  sec¬ 
tions  of  Philadelphia  and  its 
adjacent  suburbs;  and  Philadel¬ 
phia  West  Scene,  a  Negro- 
oriented  newspaper  covering  the 
area  adjacent  to  the  northwest 
suburbs.  Three  of  the  papers  are 
ABC-audited,  three  are  carrier 
delivered  on  a  voluntary  pay 
basis. 

At  a  dinner  meeting,  Joseph 
Burt,  executive  director  of  the 
group,  emphasized  the  changes 
taking  place  not  only  in  the  core 
city  but  in  the  suburbs  them¬ 
selves.  He  pointed  out  how 
Philadelphia  Suburban  News¬ 
papers,  in  the  area  since  the 
mid-1930s,  has  been  moving  not 
only  out  into  the  suburbs  but 
back  into  the  fringe  areas  of  the 
city  itself. 

One  example  of  this  was  Phil¬ 
adelphia  West  Scene  which  cir¬ 
culates  in  an  area  80  percent 
Negro  population.  Burt  said  the 
paper,  which  publishes  28  to  32 
tabloid  pages  each  week,  treats 
the  Negro  with  dignity  in  its 
news  coverage  “and  is  on  its 
way.” 

Labor 

David  J.  Winkworth,  Pub¬ 
lishers  Bureau  of  New  Jersey, 
told  the  group  that  the  present 
affluence  of  workers  is  producing 
new  attitudes.  “Years  ago,”  he 
said,  “they  wanted  more  money. 
And  they  needed  it.  Today,  other 
benefits  than  money  are  be¬ 
coming  more  important  to  the 
worker:  respect  from  his  fellow- 


employes  and  his  community;  joi, 
satisfaction ;  a  pleasant  place  to 
work.” 

Winkworth  claimed  publishers 
take  much  more  care  in  selecting 
a  press  than  they  do  in  hiring 
a  new  employe.  “Yes,”  he  pointed 
out,  “an  employe,  over  a  life- 
time  of  work,  can  cost  a  pub. 
lisher  a  quarter  of  a  million 
dollars  in  wages.  So  take  a  little 
time  in  selecting  people.” 

He  recommended  aptitude 
testing.  “This  is  not  infallible," 
he  admitted.  “But  it  eliminate 
people  who  can’t  do  the  job  and 
it  helps  in  selecting  better  people 
who  can.” 

Winkworth  also  suggested 
that  publishers  get  rid  of  pay 
differentials  for  the  same 
because  it  breeds  discontent  and 
the  unions  capitalize  on  it. 

John  J.  Fournier  Jr.,  Kent 
(Wash.)  News-Journal,  ex¬ 
plained  some  of  the  incentives 
his  company  uses.  One  is  to  put 
plant  personnel  in  uniform  and 
do  their  laundry  for  them.  The 
News-Journal  also  installed  a 
shower  in  the  plant. 

“The  shower  cost  us  about 
$600  but  it  was  worth  it  in  good 
will,”  Fournier  said.  “So  did 
purchasing  the  uniforms  and 
washing  them.  It  makes  the 
wives  of  our  men  pretty  happy 
they  don’t  have  to  clean  those 
dirty  clothes  at  home.” 

Fournier  also  suggested  let¬ 
ting  employes  set  up  the  system 
when  a  new  piece  of  equipment 
was  being  installed.  “You  let 
them  plan  it,”  he  claimed, 
“they’ll  make  it  work.” 

Other  suggestions  from  pub¬ 
lishers  present  included  spread¬ 
ing  out  bonuses  when  employes 
did  an  exceptionally  good  job 
rather  than  giving  bonuses  all 
at  once  at  Christmas;  profit- 
sharing;  and  paying  regular,  re¬ 
liable  personnel  when  they  are 
out  on  long  illnesses. 

The  meeting  ended  after  a 
tour  of  the  Montgomery  Publish¬ 
ing  Company  plant  in  Fort 
Washington.  Montgomery  pub¬ 
lishes  six  ABC  weeklies;  one 
Certified  Audit  of  Circulation 
weekly;  and  three  shoppers,  with 
a  total  circulation  of  103,015. 

The  papers,  all  letterpress, 
are  the  Ambler  Gazette;  Hat- 
boro  Public  Spirit;  Southamp¬ 
ton  Spirit;  Warminster  Spirit: 
Willow  Grove  Guide;  Jenkin- 
town  Times  Chronicle ;  Glermde 
News;  Huntingdon  Valley 
Globe;  Orelartd  Sun;  Norristown 
Montgomery  Post. 

Montgomery  Publishing  claims 
to  cover  93.8  percent  of  all  the 
homes  in  its  circulation  area  of 
Bucks  and  Montgomery  Counties. 
Richard  Shaw,  circulation  man¬ 
ager  of  the  group,  said  Mont¬ 
gomery  put  in  a  voluntary  pay 
carrier  system  for  the  Montgom¬ 
ery  Post  in  1963.  The  Post  is 
now  33,709  CAC. 
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Rupert  Davies, 
Publisher  and 
Senator,  Dies 

Toronto 

Senator  Rupert  Davies,  presi¬ 
dent  of  the  Kingston  Whig- 
Standard  and  a  former  president 
of  The  Canadian  Press,  died 
March  11  in  Wellesley  Hospital. 
He  was  87. 

His  newspaper  career  began 
in  1894  as  an  apprentice  printer 
with  the  Brantford  Expositor 
»nd  he  later  worked  as  a  printer 
in  Toronto  and  New'  York  be¬ 
fore  moving  into  publishing. 

Born  in  Wales,  Senator  Davies 
came  to  Canada  when  he  was  15 
and  made  his  fortune  as  a  news¬ 
paper  publisher.  He  returned  to 
Wales  in  1951  to  serve  for  a 
year  as  high  sheriff  of  his  native 
county,  Montgomeryshire. 

In  addition  to  the  Kingston 
Whig-Standard,  his  interests  in¬ 
cluded  the  Peterborough  Exam¬ 
iner,  w’hich  he  sold  in  1946  to 
his  three  sons,  and  radio  stations 
in  Kingston  and  Peterborough. 

For  three  years  early  in  the 
Second  World  War  he  w'as  presi¬ 
dent  of  The  Canadian  Press, 
national  news-gathering  co¬ 
operative  of  which  he  served  as 
a  director  for  20  years. 

Son  Is  Publisher 

The  senator  is  survived  by  his 
second  wife,  the  former  Mar- 
jiaret  Esther  McAdoo  of  Cal¬ 
gary,  whom  he  married  in  1950 ; 
two  sons,  Arthur  L.,  president 
and  part  owner  of  the  Examiner 
and  editor  and  publisher  of  the 
Whig-Standard,  and  Robertson, 
part  owner  of  the  Examiner  and 
since  1963  master  of  Massey 
College  at  the  University  of 
Toronto. 

A  third  son,  Fred  R.,  was 
killed  in  an  automobile  accident 
in  Nassau  in  1954. 

Senator  Davies  w'as  appointed 
to  the  Senate  by  the  late  Prime 
Minister  Mackenzie  King  Nov. 
j  19,  1942. 

Mrs.  F.  M.  Flynn  Dies; 
Wife  of  Publisher 

.Mrs.  Margaret  Barnes  Flynn, 
Bo,  wife  of  F.  M.  (Jack)  Flynn, 
publisher  of  the  New  York 
•Vfics,  died  March  13  after  a 
brief  illness. 

In  frail  health,  Mrs.  Flynn 
never  recovered  from  the  shock 
of  her  son’s  death  about  18 
months  ago  in  an  airline  crash. 
Jack  F.  A.  Flynn  then  was  an 
executive  with  the  News’  tele¬ 
vision  station. 

A  native  of  Jefferson  City, 
Mo.,  Margaret  Barnes  met  her 
future  husband  while  they  were 


students  at  the  University  of 
Missouri.  They  were  married 
July  21,  1924,  and  two  years 
later  moved  to  Japan  where  Mr. 
Flynn  was  general  manager  of 
the  Japan  Advertiser.  They 
came  to  New  York  in  1929  and 
Mr.  Flynn  went  to  w’ork  for  the 
News. 

*  *  * 

Ross  W.  Buck,  63,  president- 
publisher  of  the  weekly  Sewick- 
ley  (Pa.)  Herald;  March  11. 

*  *  * 

Georgk  W.  Eoman,  67,  for¬ 
mer  managing  editor  of  the 
Berkshire  Evening  Eagle  at 
Pittsfield,  Mass.;  March  9. 

*  4>  « 

Kirk  Price,  44,  a  regional 
editor  of  Garden  City  (N.Y.) 
Newsday ;  March  14. 

«  «  « 

Harlan  Page  Jr.,  69,  co-pub¬ 
lisher  of  the  Baraboo  (Wis.) 
News-Republic ;  March  10. 

*  *  * 

HERBiaiT  PONTING,  85,  retired 
vicepresident  and  general  man¬ 
ager  of  the  Detroit  (Mich.) 
News;  March  5. 

*  *  * 

John  G.  Stanley,  73,  editor 
of  the  Greenville  (Ala.)  Advo¬ 
cate;  March  5. 

*  *  * 

Maurice  B.  Mendoza,  84,  cir¬ 
culation  and  promotion  manager 
of  the  New  York  World  from 
1904  to  1931;  March  7. 

*  *  * 

Frank  G.  Hinman,  75,  re¬ 
tired  assistant  Sunday  editor 
of  the  Chicago  Tribune;  March 


Thomas  E.  Murphy,  65,  edi¬ 
torial  writer  for  the  Hartford 
(Conn.)  Courant;  March  8. 

*  «  w 

Paul  A.  West,  80,  pioneer 
newspaper  advertising  repre¬ 
sentative  in  the  West,  co-founder 
of  West-Holliday  Co.  and  later 
owner  of  Nelson  Roberts  &  As¬ 
sociates;  March  7. 

*  *  * 

Charles  Jardine,  60,  man¬ 
ager  of  the  display  division  in 
the  promotion  and  publicity  de¬ 
partment  of  the  Chicago  Trib¬ 
une;  March  2. 


Estes  Highway 

Longview,  Texas 
That  portion  of  State  High¬ 
way  149  extending  from  Long¬ 
view'  south  to  State  Highw'ay 
322  has  been  named  as  Estes 
Parkway  in  honor  of  Publisher 
Carl  Estes  “in  appreciation  of 
his  efforts  in  the  field  of  indus¬ 
trial  development  and  increasing 
the  importance  of  Gregg  County 
as  a  distribution,  marketing  and 
industrial  center.” 


Francis  J.  Daubel; 
Ohio  Publisher 

Fremont,  Ohio 

Francis  J.  Daubel,  82,  pub¬ 
lisher  of  the  Fremont  News- 
Messenger,  died  March  3  in 
Deerfield  Beach,  Fla. 

His  survivors  include  his 
widow  and  tw'o  sons,  Donald  F. 
and  Paul  G.,  w'ho  are  managers 
of  the  new'spaper,  and  a  daugh¬ 
ter. 

At  the  age  of  13,  Mr.  Daubel 
became  an  apprentice  machinist 
on  his  hometow'n  newspaper,  the 
Defiance  Evening  News  at  $1.50 
a  w'eek  for  six  12-14-hour  days. 
He  became  a  pressman  and 
acquired  stock  in  the  Fostoria 
(Ohio)  Times. 

In  1917  he  left  his  job  as 
business  manager  of  the  Times 
to  buy  control  of  the  Wooster 
(Ohio)  Daily  News  which  he 
sold,  after  about  three  years.  He 
joined  the  Lorain  Times-Herald 
of  the  Hoiles  group  as  business 
manager  and  in  1925,  w'ith  his 
brother-in-law,  he  bought  the 
Fremont  Messenger,  which  was 
failing  with  less  than  1,000  paid 
circulation.  By  1938  he  had  re¬ 
built  the  Messenger  to  leading 
position  and  he  absorbed  the 
New's.  Just  recently  the  News- 
Messenger  moved  into  a  modern 
publishing  plant. 

• 

$100,0CM)  For  Pool 

Chicago 

Chicago’s  American  Charities 
Inc.  recently  donated  $100,000 
for  construction  of  a  sw'imming 
pool  in  the  Henry  Horner  Boys 
Club.  Stuart  List,  publisher, 
said  the  American  Charities  last 
year  made  donations  of  more 
than  $200,000  to  119  organiza¬ 
tions  and  veterans  hospitals. 


Quick  Stop 
Put  on  Press 
News  Curbs 


Lansing,  Mich. 

Without  consulting  with  news¬ 
paper  and  broadcast  organiza¬ 
tions,  the  Michigan  State  Police 
announced  detailed  restrictions 
on  release  of  information  about 
crime  and  suspected  criminals. 

Upon  learning  of  the  restric¬ 
tion,  Gov.  George  Romney  im¬ 
mediately  ordered  a  temporary 
withdrawal  of  the  regulations. 

Col.  Fredrick  Davids,  state 
police  director,  said  the  Gover¬ 
nor  and  Atty.  Gen.  Frank  Kelley 
had  not  been  consulted. 

Norman  C.  Rumple,  president 
of  the  Michigan  Press  Associa¬ 
tion,  said  the  restrictions  appear 
to  be  “another  step  tow'ard  deny¬ 
ing  the  public  information  to 
which  it  is  entitled.  He  added 
the  police  should  have  consulted 
with  Romney  and  Kelley  before 
“arbitrarily  deciding  upon  a  set 
of  rules  attempting  to  govern 
the  public  communications  media 
of  the  state.” 

Davids  said  the  regulations 
were  not  “an  information  black¬ 
out,”  but  a  “considerable  depar¬ 
ture  from  our  past  practices,  but 
I  emphasize  it  is  based  upon 
what  we  feel  w'e  must  do.” 

He  said  that  although  news¬ 
papers  and  broadcast  organiza¬ 
tions  were  not  consulted  “we  are 
wide  open  for  suggestions.  We 
would  be  willing  to  talk  and 
listen  to  them  about  possible 
changes.” 

He  said  the  action  was  neces¬ 
sary  to  conform  to  U.S.  Supreme 
Court  rulings  concerning  news 
about  crimes  and  persons 
charged  with  committing  them. 


classified  section 
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ANNOUNCEMENTS 

Newspaper  Appraisers  ^ 

APPRAISALS  FOR  ESTATE.  TAX.  I 
partnership,  loan  and  insurance  pur-  | 
poses.  Sensible  fees.  Brochure.  Marion  1 
R.  Krehbiel,  Box  88.  Norton,  Kansas.  I 

Newspaper  Brokers 

I  ARIZONA  AND  WESTERN  PAPERS  ; 
Dean  Sellers,  Broker,  John  Ho<rue.  As-  ; 
sociate,  635  E.  Main  St.,  Mesa.  Ariz.,  i 
85201.  Ph:  (602)  964-2431  or  964-2952.  ' 

IT’S  NOT  THE  DOWN  PAYMENT  j 
that  buys  the  newspaper — it’s  the  per- 
I  sonality  and  ability  of  the  buyer.  This  | 
!  is  why  we  insist  on  personal  contact 
sellinir. 

LEN  FEIGHNER  AGENCY 
I  Box  189,  Mt.  Pleasant,  Mich.  48858  . 


ANNOUNCEMENTS 

Newspaper  Brokers 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
899  W.  Bonita,  Claremont.  Calif.,  91712 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.,  35902,  Phone  546-3357. 

R.  K.  T.  LARSON  &  ASSOCIATES. 
Inc.,  more  than  75  years  working  ex- 
l>erience  in  fast-growing  Zone  3  daily 
and  weekly  newspapers.  911  Westover 
Ave.,  Norfolk.  Virginia,  23607. 

Dial  (703)  627-7097  or  643-7816 

WESTERN  DAILIES,  WEEKLIES 
J.  A.  Snyder,  2234  E.  Romneya  Dr., 
Anaheim.  Calif.  (AC  714)  533-1361. 
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ANNOUNCEMENTS 


Newspaper  Brokers 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
Newspaper  Sales  Management, 
Appraisals.  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(205)  262-1761 


ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Newspapers  For  Sale 

Newspaper-Job  Shop  Printing 

WSaSSSBBMlS' 


CONFIDENTIAL  INFORMATION 
Daily  Newspapers  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif.  93001 

The  DI.\L  Agency,  1503  Nazareth. 
Kalamazoo,  Mich.  Phone  349-7422 
"America’s  No.  1  Newspaper  Broker" 

IF  YOU  WANT  A  NEWSPAPER  in 
the  South  or  Southeast,  write:  Newspa- 
l>er  Service  Company.  Inc..  P.  O. 
Drawer  12428,  Panama  City,  Florida 
32401. 

Newspapers  For  Sale 

FLORIDA  OFFSET  WEEKLY.  Well- 
estahlishe<l.  $5M  down  or  $10M  cash. 
$.50M  gross.  lOM  free  circulation;  10  to 
16  standard  pages:  printed  in  nearby 
plant.  Ideal  man  wife  operation. 
Phone  Mr.  Barry  (AC  813)  676-2571. 


CALIF.  EXCLUSIVE  WE^IKLY  in 
lovely  town,  fine  climate,  offset.  Good 
man/wife  paper.  Jos.  A.  Snyder,  News¬ 
paper  Bkr.,  2234  E.  Romneya  Dr.,  Ana¬ 
heim.  Calif.  92806. 

$7,000  DOWN  will  buy  a  good  East 
Iowa  weekly  grossing  almost  40M. 
D.  Griggs,  c/o  Frank  Lundin,  New 
London,  Iowa  52645.  Ph:  (319)  367- 
5412. 


PROFITABLE  CONN.  WEEKLY  and 
job  shop  available  for  average  yearly 
gross  of  190,000.  29%  down — terms  on 
balance.  Box  475,  Elditor  &  Publisher. 
— 

EXCLUSIVE  WESTERN  CO.  SEAT 
weekly — letterpress — isolated  from  com¬ 
petition,  earning  man/wife  team  over 
$20,000,  receivables  include  at  $25,000 
down.  Jos.  A.  Snyder,  Newspaper  Bkr., 
22.34  E.  Romneya  Dr.,  Anaheim,  Calif. 
92806. 

SMALL  WEEKLY  NEWSPAPER  in 
Catskill  resort  area.  Priced  right  for 
quick  sale.  Call  (AC  914)  294-6444. 


Kill  xtsTT-Hirw  I  CALIF.  EXCLUSIVE  WESIKLY  group. 

iVo'k  j  n  trio  ’  offset.  4-unit  Community  press.  Top  ad 

p  Buena  V.sta  Dr.  and  Dunlin  Fla  I  owner.  $25,000  down, 

has  several  quality  dailies  and  weeklies  •  ,  Rtr  9914 


available  in  the  Midwest  and  Southeast. 
PHONE:  AC  (8131  733-2966 

FOR  SALE:  4  unit  Suburban  web  off¬ 
set  installation  in  Zone  2.  Publishers 
of  3  directly  owned  weeklies;  print  2 
on  contract.  Large  volume  publica¬ 
tions  and  circulars  for  A-1  accounts. 
Continuous  record  expanding  volume  | 
an<l  profits.  1966  volume  $425,000.  Ex-  i 
cellent  profit.  Experienced  staff  of  30 
available.  Available  below  gross.  Reply 
Box  426.  Editor  &  Publisher. 

LONG-ESTABLISHED  California  week-  ! 
ly  in  fast  growing  area.  Available  for  j 
$100M  plus.  Financing  negotiable.  Re¬ 
plies  confidential.  No  brokers.  Box  438, 
Editor  &  Publisher. 

LOOKING  FOR  GOOD  WEEKLIES  in 
growing  Georgia  and  Florida  markets? 
Write  Coastal  Publishers,  Box  578, 
Green  Cove  Springs,  Fla.  32043.  Have 
clients  interested  in  other  states  of  the 
southeast.  What  have  you  to  offer? 

PROFITABLE  N.J.  WEEKLY  with  job 
shop  and  real  estate  in  Ocean  County 
seashore  community.  Wonderful  op¬ 
portunity  for  experienced  men.  Estab¬ 
lished  54  years.  Owners  retiring.  Ph: 
(AC  201)  793-0326. 


Jos.  A.  Snyder,  Newspaper  Bkr..  22.34 
E.  Romneya  Dr.,  Anaheim,  Calif.  92806. 


NEWSPAPER  SERVICES 
Mailing  Lists 

)S - -  - - - 

ENGINEERS' 
MAILING  LIST 

For  salt  or  rent.  Completely  Zip- 
coded.  200,000  names  in  all  discip¬ 
lines.  On  3  X  5"  cards  and  Speedau- 
mat  plates. 

Call  Larry  Hill 
(AC  309)  647-5100, 
or  write  P.O.  Box  499, 
Canton,  Illinois  61520 


- - ^ 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


PRES.S  TIME  AVAILABLE.  Fairchild 
Web  Offset.  Hot  or  cold  type.  Mailing 
facilities.  Color  available.  Newspapers, 
circulars,  etc.  Low  labor  costs  have 
allowed  us  to  win  all  bids,  yet  we  have 
kept  our  contracts.  Pioneer  Publishing 
Co..  Bemidji,  Minn.  66601,  Phone  751- 
3740. 

LOTS  OF  PRESS  TIME  AVAILABLE 
on  Goss  Community  Offset  press  at  The 
Recorder  Pub.  Co..  Morristown  Road. 
Bernardsville.  N.  J.  07924.  Also  com¬ 
plete  composition  facilities  available. 
Call  Mr.  Parker  or  Mr.  Schultz  at  201- 
766-3900. 

Press  Engineers 

Newspaper  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

56-59  Fourth  Street 
Brooklyn.  N.  Y.  11231 
(AC  212)  JAckson  2-6105 

PRINTING  PLANT  ENGINEERS 
Complete  Engineering  and  Design 
Service  for  Daily,  Weekly  and  Job 
Printing  Plants.  Small  Plants  a  Spe¬ 
cialty,  Nationwide.  Daniel  Koffler  and 
Associates,  Consulting  Engineers,  2214 
North  Market  St.,  Wilmington,  Dela., 
19802. 


EQUIPMENT  MART 

Complete  Plant 

Modern  Lithographic  Plant 
Up  State  New  York 
A-1  Multicolor  Printing 
Equipment  including  modem 
bindery,  GROSS  ANNUAL 
SALES  APPROXIMATELY 
$500,000  with  excellent  profit 
ratio. 

Owner  desires  retirement,  will¬ 
ing  to  remain  in  consulting  and 
sales  capacity. 

Reply 

Box  464,  Editor  &  Publisher, 

Composing  Room 

ALL  MODELS 
Linotype — Intertype — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
1.36  Church  Street,  N.  Y.,  N.  Y,  10007 
PHOTO  TYPOSITOR  (Mfd.  by  Visual 
Graphics  Corp.)  hardly  used;  excellent 
condition.  Must  sell.  Bantam  Match 
Corp.,  86  E.  Merrick  Rd.,  Freeport, 
N.Y.  11620.  (AC  516)  MA  3-6660. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  B.  Heavy  Duty  Newspaper 
Turtles— $92.26  to  $107.26,  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY.  111-113  W.  Market  St.. 
Elkin,  North  Carolina,  28621. 

_ _ Ph.  (AC  919)  836-1513 _ 

90  CHANNEL  INTERTYPE  upper  and 
lower  split  magazine  with  5%*  32 
mats.  $130  takes  all.  The  Parker  Press, 
Inc.,  Box  77,  Parker.  Colo.  80134. 

Mailroom  Equipment 

CUTLER-HAMMER  NEWSPAPER 
CONVEYOR  —  Heavy  Duty  —  AC  — 
Approx.  70'  Complete. 

DEXTER  INSERTING  MACHINE  — 
■AC  —  5  Sections  —  (^H  Delivery  — 
New  1960 

WIRETYER  BUNDLE  CONVEYOR 
40'  24"  Belt — 4/10'  Sections — AC 

JAMPOL  DOCK  CONVEYOR  50'  30" 
Belt — 4/12'  Sections — AC 

2— WIRE'TYER  TELESCOPIC  LOAD¬ 
ERS  —  Measure  12'  with  10'  Exten¬ 
sions — AC 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17  —  OX  7-4690 


FOR  SALE:  Six  TTS  Perforator  Acus 
tinet  sound-proof  cabinets,  3  @  tu 
each  and  3  @  $75  each,  f.o.b.  Elyria. 
All  equipped  with  fans.  Can  be  shipp«j 
knocked  down,  or  as  they  stand.  Can  Is 
inspected.  Leo  J.  Carle.  <3hronicle-Telfc 
gram,  Elyria,  Ohio  44035. 

CHIEF  29  good  condition — $3,500;  Lgo 
Harris — $500 :  Model  14  Linotype,  J 
Magazines— $2,000.  Tri-Stete  Publishin. 
Co.,  157  N.  Third  St.,  Steubenville 
Ohio  43952.  Ph:  (AC  614)  AT  3-3421 

INTERTYPE  G-4  mixer;  #21675  4. 
pocket  mold  disk ;  Star  quadder,  Mohr 
saw,  electric  i>ot;  also  Standard  TTS 
perforator  recently  rebuilt ;  20  sM 
chases  21%  x  17,  in  good  conditios. 
Write  or  call:  Composing  Room  F^ors. 
man.  Daily  Eagle,  Claremont,  NB 
03743.  (AC  603)  542-5121. 

GOSS  Stereotype  Plainer,  Ser.  #98 
STEREOTYPE  Saw  and  Trimmer 
LEWIS  ALLIS  COMPANY  Radial  Aru 
Flat  Router,  bed  size  28  x  36 
1  HAMMOND  Model  T23-30  PIm 
Scorcher 

3  MAGAZINE  Model  C  Intertype:  alio 
1  Model  5  Linotype,  all  AC  moton: 
also  steel  newspaper  turtles  and  tubo^ 
lar  chases 

TWO  16-TUBULAR  plate  trucks 
Mo  reasonable  offer  will  be  refused 
Raymond  A.  Peter 
TRIBUNE  PUBLISHING  CO., 
2002  North  16th  Street 
Omaha,  Nebraska  68101 

PHOTO-LATHE  12"  x  18"  in  good  con- 
dition.  Best  cash  offer,  f.o.b.  Willough¬ 
by. 

MONOMELT  Plane-O-Plate  Rotan 
Shaver.  Best  cash  offer,  f.o.b.  Wil¬ 
loughby. 

Contact  Bob  Vellenga,  The  Newt- 
Herald,  P.O.  Box  351,  Willoughbr. 
Ohio  44094.  (216-942-2100) 

LIQUIDATION  SALE 

2— G2-2  INTERTYPES.  Ser.  No.’i 
12300  and  13500 

1— F-4-2  INTERTYPE,  Ser.  No.  15SM 
All  equipped  with  guadders, 
elec,  pot,  Mohr  saw,  feeder 
13  FONTS  MATS— 16  split  mags 
MODEL  E  ELROD  F4462E,  elec.  pot. 
12  molds 

LUDLOW  CASTER,  elec.  pot.  1  Uni¬ 
versal  Cab.,  1  reg.  cab.,  28  font! 
24  to  84  pt. 

1  HAMILTON  elec,  page  storage  eah. 
COMPLETE  STH7REO  equipment,  in¬ 
cluding  Goss  model  45R  mat  roller 
Located  Illinois.  Inspection  by  appoint¬ 
ment.  Prices  and  details  on  request. 

ERNEST  PAYNE  CORPORATION 
31-28  Queens  Blvd.,  Long  Is.  City,  N.I. 
(AC  212)  937-1166 

USED  SCRIPTOMATIC  CHESHIRE 
tape  addresser  lOlS,  trays,  file  cabineti, 
and  Copy-typist  units  for  sale.  Write; 
Business  Mgr..  ST.  ANTHONY 
SEINGER,  1615  Republic  St.,  Cincinnati, 
Ohio  45210. 


LINOTYPE  with  TTS  plus 

perforator . $4604.00 

10x16  MOLD  MASTER  Plate 

Press  with  supplies . $  100.00 

STEREOTYPE  CASTER 

5-column  . $ 

OMAHA  FOLDER  32x44  . $  160.00 

B  &  N  STRIP  CASTER . $  60.00 

221  DAVIDSON  with  extra 

printing  unit  . 6  460.00 

V-36  MIEHLE  VERTICAL  ,..$  860.00 

6  HP  MOTOR  3  phase  with 
Reeves  drive  and  controls  .  ■$  260.00 
20  STEREOTYPE  CHASES  full  I 

page  each  . $  6.00 

GOOD  SCREWS  AND  BOXES 

for  model  25 . $  100.00 

CYLINDER  CHASES,  lot  of 
about  100.  Make  offer. 

Contact : 

TYPECRAFT  PRESS.  INC. 

377  McKee  Pi.,  PitUburgh.  Pa.  16JI> 
Ph:  (AC  412)  683-6600 
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KOUIPMENT  mart 


Miscellaneous  Machinery  I 


HONEYWELI^Mod.  200  C.P.  with 
UK  memory.  Advanced  program  and 
options,  typewriter  console. 
Moring  up  to  H-1200  communications 
0(tem.  Wiil  take  any  reasonabie  offer 
gnr  mfg.  turn-in  ailowance.  Box  296, 
Editor  &  Pubiisher, 

S-HEAI)  SHERIDAN  stuffing  machine. 
Good  condition.  Avaiiable  now.  South- 
town  Bk^nomist.  728  W.  66  St.,  Chi- 
dgo.  III.  60621,  (AC  312)  HU  7-1400, 
ext.  18. 

AVAILABLE  AUGUST  1,  1967 

16-PAGE  DUPLEX  Standard  Tubular  1 
to  1  press.  Now  producing  exception¬ 
ally  well-printed  daily  newspaper.  A 
bargain  at  $5,000.00.  Including  all 
Stereo  equipment. 

duplex  Heavy  Duty  Mat  Roller — 
$500.00. 

STA-HI  Electric  Mat  Former — $700.00. 
monomelt  Flat  Shaver — adjustable 
bed,  two  blades — $600.00. 

NOLAN  Mortiser  for  flat  casta — $350.00. 
NOLAN  Heavy-Duty  Stereo  saw — 
$260.00.  I 

24-PAGE  size  heavy  duty  turtles.  Most 
with  rubber  wheels — $65.00  each. 
S$-PAGE  size  chases — $25.00  each. 
LUDLOW.  Excellent  condition.  14 
fonts.  24-84  point.  Cabinet — $3000.00. 
HAMILTON  full-page  storage  cabinet. 

Electric.  Like  new — $800.00. 
VANDERCOOK  cylinder  proof  press — 
$160.00. 

MORRISON  slug  stripper — $200.00. 
ROUSE  Vertical  Rotary  Miterer — 
$176.00. 

HAMMOND  strip  material  cabinet — 
$60.00. 

12  FULL-PAGE  steel  galleys — $3.00 
each. 

ASSORTED  GALLEYS  available 
PHOTO-LATHE,  four  years  old.  Make 
os  an  offer. 

2  SHAFTSTALL  Selecto-Spacers  — 
$100.00  each. 

All  eguifmcnt  now  in  use 
and  available  for  inspection 
20%  down — balance  on  delivery 
Contact  Bob  Sykes 
DAILY  POST-ATHENIAN 
Athens,  Tennessee  37.303 
Tel.  (AC  616)  745-6664 

DEXTER  PILE  FEEDER.  36  x  49 
maximum  sheet  size.  Excellent  condi¬ 
tion.  No.  2  Miehle,  dismantled,  no  mo¬ 
tor.  Rexburg  Standard  &  Journal,  Rex- 
burg,  Idaho  83440. 

LIQUIDATING 
Mechanical  Plant  Equipment  of 
Miami  (Florida)  Daily  News 

4—  Model  36  Linotypes — 66000 

5—  Model  29  Linotypes — 66000 

6—  Model  31  Linotypes  TTS 
1— Model  C2  Intertype  TTS 
8— Model  8  Linotyiies 

Over  100  Fonts  Linotype  Mats 

1—  Ludlow  Burnisher — 2  Universal 
Cabinets — 80  Fonts  Mats 

2 —  Monotype  Giant  Strip  Casters 
16— Morrison  C  &  G  Saw  Trimmers 

I —  Morrison  Slug  Stripper 
12— Ad  Makeup  Frames 

II —  Assorted  Steel  Makeup  Tables 

— Galley  Cabinets — Storage  Cabinets 

1—  Goss  Full  Page  Flat  Casting  Box 

2—  Hoe  Monorail  Saw  Trimmers 
1— Hoe  Radial  Arm  Router 

1—  Duplex  Large  Gear  Mat  Roller 

2 —  Hoe  Enclosed  Curved  Routers. 
23-9/16 

1 — Kemp  20  Ton  Stereo  Master  Pot 
to  2  Wood  8  Ton  Electric  Pots 
1— Towmotor  Propane  Truck  w/Roll 
Rams 

1— Hyster  Propane  Fork  Lift  Truck 
BEN  SHULMAN  ASSOCIATES 
M  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 

Perforator  Tape 

UWEST  PRICES  and  best  quality 
Perforator  tapes  in  USA.  $.31  per  roll 
I*  8*  and  $.96  for  14* — all  widths 
%  f.o.b.  mill.  Cartons  only.  Order  now 
ifom: 

PORTAGE  NEWSPAPER  SUPPLY 
26  E.  Ibcchange  St..  Akron,  Ohio  44308 


EQUIPMENT  MART 


Presses  &  Machinery 


GOSS  SUBURBAN  OFFSET 
4  Units  —  16  pages  —  1963  —  Avail¬ 
able  May 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4690 


20-PAGE  GOSS  STRAIGHTLINE  Ro¬ 
tary  Press  with  Color  Deck,  22)(>  inch 
cut-off,  18M  per  hour  straight,  9M  per 
hour  collect,  quarter  folder,  motor, 
electrical  and  stereo  equipment.  As  is — 
where  is.  Submit  offer,  subject  to  prior 
sale.  The  Peacock  Publishing  Co..  2319 
Milwaukee  Ave.,  Chicago,  Illinois  60647. 

4  UNIT  WOOD  (1961) 

22%*  —  Double  Folder  —  Unit  Drive  — 
Tension  Lockup  —  Available  30  days  — 
Located  New  York. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  New  York  10017  OX  7-4590 

^illllllllllllllllllllllllllllllllllllll. 

§2  COLOR  cylinders! 

=  23  9/16"  Cutoff— 120°  Staggers 

E  High  Speed  Low  Construe-  = 
=  tion  Arch  Type  Press  = 

Z  These  two  color  humps  manufac-  = 
n  tured  by  Goss  in  1948,  in  excellent  = 
S  condition,  are  offered  delivered,  ~ 
Z  installed  on  your  press  and  un-  — 

—  conditionally  guaranteed.  Now  in  — 
S  our  factory  being  reconditioned  ~ 
Z  and  offered  for  immediate  delivery.  ~ 

~  Call,  write  or  wire:  “ 

E  INLAND  NEWSPAPER  E 

—  MACHINERY  CORP.  = 

~  (Since  1910)  — 

“  1720  Cherry  Street  — 

~  Kansas  City,  Missouri  — 

=  A.  C.  816  BA  1-9660  = 

'Miiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir' 


7  UNIT  GOSS  PRESS 
22'%"  —  2  Double  Folders  —  Balloon 
Formers  —  Reverses  —  Color  Cylinder 
—  2  AC  Drives  —  Available  60  days  — 
Located  Arkansas. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  New  York  10017  OX  7-4590 

16-PAGE  UNITUBULAR  No.  724  with 
color  hump  and  complete  stereo  equip¬ 
ment.  Available  Now. 

24-PAGE,  DUPLEX  TUBULAR.  2  to  1 
model,  with  balloon  former  and  com¬ 
plete  stereo  equipment.  Available  Now. 
WOOD  PONY  AUTOPLATE,  Serial 
No.  .393PO.  22%"  cut-off.  vacuum 

back  with  water  cooled  arch.  Available 
Now. 

LOYAL  S.  DIXON  CO.  INC. 

“Newspaper  Equipment  Dealer" 
11426  Penrose  St.,  Sun  Valley,  Calif. 


12  UNITS  GOSS 

22% — Arch  Type  Unit — 3  Double  Fold¬ 
ers  w  Conveyors — 8  Skip  Slitters — 
3  Color  Strippers — 8  Capco  Color  Foun¬ 
tains — STEIREX):  8  Ton  Obround  Metal 
Pot — 2  Pneumatic  Pumps — 2  Vacuum- 
back  Jr.  Autoplates — 2  Autoshavers — 
Sta-Hi  Router.  Reasonably  priced  for 
quick  sale.  Will  divide. 

Available  Immediately. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


HAND-FED  FOLDER.  OMAHA  #1. 
Handles  paper  up  to  26  x  36  with  up 
to  three  folds.  Excellent  condition.  2% 
years  old.  Must  sacriflee.  Contact  The 
Cavalier  Daily.  Charlottesville,  Vir¬ 
ginia  22903.  (AC  703)  295-2166. 

6  or  8  UNIT  HOE— 223/4” 

3  extra  Color  Cylinders — 6  Reverses — 
Duo  Ink  Rails — Reels — Pasters — Dou¬ 
ble  Folder — Balloon  Former — C-H  Con¬ 
veyor — Trackage  and  Turntables — AC 
Group  Drives — Located  New  Orleans — 
Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  4,lnd  St..  N.Y.  17,  N.Y.  OX  7-4590 


EQUIPMENT  MART 


Presses  &  Machinery 


INITIAL  OFFERING 


GOSS  UNIVERSAL  PRESSES 

(Mfg.  1951-1963) 

Excellent  reproduction 
Color  flexibility 
40,000  iph 

These  late  model  semi-cylindrical 
presses  provide  8  pages  of  pro¬ 
duction  per  unit. 

Complete  presses  offered  from  32 
pg.  to  64  pg.  capacities,  includ¬ 
ing  end  roll  stands,  drive,  bal¬ 
loon  former  or  can  twin  to  ex¬ 
isting  Goss  Universal  Press. 
Add-on  units  also  available. 
CALL.  WRITE  OR  WIRE: 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

SINCE  1910 

1720  CTttrry  St.,  Kansas  City,  Mo.  MlOB  | 
Araa  Coda  8I$*-BA  I-90BO 


ONE  OF  N.C.’s  BEST  I 

DUPLEX  model  A,  8-page  flatbed  press. 
Lease-purchase  available.  Easy  terms. 
Prints  and  runs  good.  Under  Goss 
service.  N.  J.  Babb,  Mid-South  News¬ 
papers,  Spartanburg,  S.C.  29301.  (AC 
803)  682-4611. 

DUPLEX  METROPOLITAN  22%* 

4  Units  —  Color  Cylinder  —  Double 
Folder — AC  Drive — Excellent  Printer. 
On  Substructure  with  Roll  Brackets  or 
will  furnish  End  Stands.  Available 
now. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 

GOSS  COX-O-TYPE  PRESS.  V-Belt 
drive.  Variable  speed.  Serial  No.  440. 
16  chases.  Good  condition.  Available 
April  first.  $6,000.  Also  Hammond 
Router-planer,  2  years  old.  Lincoln 
Times-News,  Lincolnton,  N.  C.  28092. 


HOE  COLORMATIC  PRESS 
1  Unit  22%*  with  Double  Folder,  Skip 
Slitter  and  R.T.  P.  Like  new  condi¬ 
tion.  Available  immediately. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y. 

OX  7-4590 


1.  Half  the  price  of  offtef. 

2.  Utilize  present  compos¬ 
ing  room. 

3.  Lowest  cost  color  flexi¬ 
bility, 

4.  Two-page  jumps. 

5.  Twinning  provides  eco¬ 
nomical  expansion. 

Please  write  for  full  details  on 
reconditioned  and  installed  pack¬ 
age.  Will  twin,  add  units  and 
train  personnel. 

AVAILABLE  NOW: 

16,  20,  24,  32  and  36  page 
Unitubular  Presses. 

CONTACT: 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

SINCE  1910 

1720  Cherry  St.,  Kansas  City,  Mo  64I0B 
Area  Code  816— BA  1-9060 


EQUIPMENT  MART 


Presses  &  Machinery 


6  UNIT  HOE  PRESS 

Roller  Bearing  Straightline 
High  Speed 

22%*  Cutoff— 60*  Web 
96  pages  plus  color,  3  folders.  Installed 
as  a  balcony  type,  floor  mounted  press. 
Two-motor  AC  220  volt.  3  phase,  6o 
cycle  group  drive.  Plate  conveyor  in¬ 
cluded  with  press.  Compact  installa¬ 
tion.  reelroom  floor  to  top  of  press 
16'  10*.  Length  67'. 

In  excellent  condition — a  true  bargain. 
No  reasonable  offer  refused.  Removal 
costs  low.  Located  Orlando.  Florida. 
Offered  Exclusively  By; 

INLAND  NEWSPAPER  MACH.  CORP. 
(Since  1910) 

1720  Cherry  St..  Kansas  City.  Mo.  64108 
(AC  816)  BA  1-9060 

HOE  SIMPLEX— 22%* 

24  pages  —  extra  Color  Cylinder  — 
Half  and  Quarter  Folder  —  AC  Drive 
—  Post  war  1948.  Complete  Stereo  — 
Chases  —  Turtles  —  Goss  45  W  Mat 
Roller  —  Electric  Pot  —  Wood  Pony 
Autoplate  —  Sta-Hi  Former  —  Sta-Hi 
Router.  Available  now. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

Stereotype  Equipment 

CUTLER-HAMMER  60  H.P.,  A.C. 
motor  drive,  year  1958 
STA-HI  Curv-A-Plate 
STA-HI  Mount-A-Plate 
GOSS  45  W  Mat  Roller 
TUBULAR  MATRIX  SCORCHER 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 

GOSS  GIANT  MAT  ROLLER  —  AC 

HOE  MONARCH  MAT  ROLLER 

4  STA-HI  MASTER  FORMERS— 22%* 
AC  Heavy  Duty  Pumps  for  NO-PAK 

KEMP  IMMERSION  20  TON  MASTER 
POT  feeding  2 — 8  Ton  Electric  Pots 
with  all  appurtenances.  Will  Separate 

WOOD  PONY  AXrrOPLATE  —  21'/6* 
Factory  rebuilt — never  used — AC 

WOOD  TENSIONPLATE  AUTOMIL¬ 
LER  for  22%*  —  Register  Attachment 
—AC 

STA-HI  MASTER  ROUTER— 22%* 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17  OX  7-4590 

TUBULAR  STEREOTYPE 
EQUIPMENT  FOR  SALE 

Sta-Hi  Master  Former 
Stereotype  Furnace 
Vacuum  Back  Casting  Box 
Heavy  Duty  Goss  Plate  Finishing 
Machine 

Duplex  Tubular  Router 
Available  immediately  "as  is”  or  rebuilt 
f.o.b.  Kansas  City 
Please  write  or  call: 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(Since  1910) 

(AC  816)  BA  1-9060 


Wanted  to  Buy 

NINE  POINT  “news  text”  Justowriter 
reproducer.  State  price.  Box  310,  Bis¬ 
marck,  N.  Dak.,  68501. 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.,  N.Y.  10017 
OX  7-4590 
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Help  Wanted 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 

Display  Advertising 

Editorial 

Editorial 

MIDWESTERN  ITNIVERSITY  has  fall  , 
opening's  for  newsmen  as  graduate  as¬ 
sistants  in  college  dailjr  newsroom,  or 
aiding  J-School  professors.  M.  A.  of¬ 
fered  in  variety  of  non-journalism 
fields.  Blxperience  in  editing  and/or 
reporting,  plus  bachelor’s  degree  re-  ' 
quired.  Equal  opportunity  employer.  | 
Box  378,  ^itor  &  Publisher. 

EDITOR-WRITER  to  suiiervise  publi-  j 
cations  program  in  expanding  college 
PR  deiKtrtment.  Minimum :  two  years 
exiwrience  necessary.  Send  resume,  j 
samples,  salary  requirements  to:  Rich¬ 
ard  K.  Brunner,  Publicity  Dept.,  I 
Muhlenl)erg  College,  Allentown.  Penna.  ! 
18104. 


Administrative 

ACCOUNTANT-OFFICE  MANAGER 
THE  SUFFOLK  SUN.  the  new  Cowles 
news|>ai:er  on  Long  Island,  is  seeking  j 
an  energetic,  experienced,  business  I 
office  manager-accountant  to  supervise  '■ 
all  accounting,  budgeting,  billing,  pay-  ' 
roll  and  other  financial  functions.  Ex-  ! 
cellent  growth  opi>ortunity  for  the  right  ; 
person.  Newspai)er  experience  is  de-  , 
sirable  but  not  essential.  Starting  salary 
five-figures,  commensurate  with  experi-  | 
ence.  Acldress:  Personnel  Dir.,  Cowles  i 
Communications,  Inc.,  488  Madison  < 
Ave.,  New  York.  N.Y.  10022. 

Circulation 

CIRCULATION  MANAGEHl 
For  small  PM  daily  in  eastern  Zone  7.  i 
Tremendous  future  tor  young  man  as  , 
this  fine  property  is  one  of  a  fast  ' 
growing  group  of  dailies.  Should  know  ' 
ABC — "Little  Merchant."  Great  loca-  i 
tion  with  great  potential.  Send  com-  , 
plete  resume,  references,  and  salary  | 
requirements.  Replies  are  confidential.  ' 
Reply  to  Box  384,  Eklitor  &  Publisher.  < 

CIRCULA’nON  MANAGER  for  estab¬ 
lished,  aggressive  8,000  afternoon  daily. 
Position  offers  challenge  and  advance¬ 
ment  to  right  man.  Not  as  interested  in 
fancy-Dan  promoter  as  in  good  solid  j 
family  man  who  can  build  solid  circu-  | 
lation  in  a  rapidly  growing,  mildly 
competitive  community.  Zone  9.  Send  . 
complete  resume  and  salary  require¬ 
ment  to  Box  412,  Editor  &  Publisher. 

ASSISTANT  CTRC.  DIRECTOR  for 
successful,  exi>anding  growth  operation. 
W'e  seek  an  ambitious,  hard-hitting 
supervisor,  home  delivery  manager  or  ' 
city  circ.  manager  who  has  a  good 
record  of  achievement  and  stability  be¬ 
hind  him.  preferably  on  a  morning 
newspaiier.  Applicant  must  have  the 
ability  and  circulation  know-how  which 
will  justify  his  eventual  promotion  to  ' 
circ.  director.  Give  age  and  resume  of  i 
experience,  along  with  references  and  I 
staHing  salary  exi>ected.  This  is  an 
exceptional  opportunity  for  a  man  who  j 
is  concerned  with  his  future.  Box  485,  I 
Editor  &  Publisher.  I 

CALIFORNIA  CM— Must  be  expert  in  I 
promoting  home  delivery  through  I 
carriers  and  dealers,  good  organization  i 
man.  Complete  resume,  availability  and  | 
comiwnsation,  first  letter.  Confidential. 
Box  466,  Ejditor  &  Publisher.  | 

Classified  Advertising 

CLASSIFIED  AD  MANAGER  for  D.C.  i 
area’s  leading  weekly  group.  Must  be 
well  versed  in  sales  and  promotion  with  : 
proven  record.  Tremendous  classified  I 
market  for  permanent  growth  situation. 
Write  fully  to  John  R.  Harris,  Globe  I 
Publications,  Box  .567.  Vienna.  Va.  ' 
22180. 


IMMEDIA’TE  OPENING  for  experi¬ 
enced  display  salesman.  Excellent  com¬ 
munity,  growing  daily.  Submit  full  in¬ 
formation  first  letter,  including  com¬ 
pensation  expected  and  availability. 
Telegram-Tribune,  San  Luis  Obispo, 
California  93401. 

LAYOUT  SPBCIAUST  -  EXPERT 
Inexperienced  need  not  apply.  Must  be 
’TOP  grade  and  fast  expert  to  pay 
TOP  salary.  Ideal  weather,  great  for 
sports,  recreation;  educational  center, 
3  universities,  cultural  activities.  Full 
background  first  letter — full  protection  ; 
confidential.  Russell  W.  Young,  The 
Seattle  Times,  Seattle.  Wash.,  98111. 

ADVERTISING  SALES  MANAGER 

Daily  Newspaper 

We  are  looking  for  a  leader,  with  drive, 
enthusiasm,  ideas  and  one  who  can  build 
a  fire  under  the  staff.  Market  area  with 
plenty  of  potential  in  Zone  3. 

Send  layouts,  copy  ideas  and  working 
experience  plus  all  pertinent  informa¬ 
tion  about  yourself,  including  refer¬ 
ences.  This  is  a  job  with  a  future. 
Salary  commensurate  with  ability.  Con¬ 
fidential.  Write  Box  411,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER  for  small, 
growing  New  England  daily  in  area 
that  has  everything.  Opportunity  for 
man  on  larger  paper  ready  to  move  up. 
Group  operation  offers  excellent  ad¬ 
vancement  prospects.  Box  450,  Editor 
&  Publisher. 

ADVERTISING  MANAGER 
Immediate  opening  for  young,  hard¬ 
working  man  ...  an  opportunity  in 
Hawaii  with  unlimited  future.  Must  be 
experienced  in  all  phases  of  advertising 
production  and  sales  and  capable  of 
taking  complete  charge  of  ad  depart¬ 
ment.  We  are  converting  to  offset.  Send 
complete  resume  and  salary  require¬ 
ments.  Box  420,  Editor  &  Publisher. 

ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in. 
E&P  zones  6,  7  and  8.  Send  complete 
typewritten  resume,  references  to  In¬ 
land  Daily  Press  Assn.,  100  West  Mon¬ 
roe,  Chicago,  III.  60603. 

OPPORTUNITY  for  alert,  well  or¬ 
ganized  go-getter  for  ad  manager  of 
over  15,000  circulation  daily  in  Chart 
Area  2.  Unusual  chance  for  advance¬ 
ment.  Sell  yourself  with  resume  to  Box 
433.  Editor  &  Publisher.  Our  staff 
aware  of  this  ad. 

RETAIL  ADVERTISING  SALESMAN 
wanted  by  one  of  the  finest  daily  offset 
newspapers  in  the  U.S.  Beautiful  new 
building,  excellent  working  conditions. 
Salary  commensurate  with  ability, 
bonus  plan.  Must  be  superior  in  sales 
and  layout  ability.  Send  sample  lay¬ 
outs.  complete  resume  first  letter  to 
Advertising  Director.  Fairbanks  Daily 
News-Miner,  P.O.  Box  710,  Fairbanks, 
Alaska,  99701,  via  air-mail. 

ADVERTISING  MANAGER-D.C.  area 
group.  $10,000  plus.  Proven  suburban 
newspaper  selling  success  a  must.  Per¬ 
son  selected  must  work  on  staff  as 
salesman  for  4  months  to  show  ability 
before  becoming  manager.  A  fine  future 
in  a  tremendous  growth  situation. 
Write  fully  to  Box  488,  Eklitor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  with  Manage¬ 
ment  Abilities.  Splendid  opimrtunity 
and  future  for  an  ethical,  capable  man 
in  midwest  metropolitan  city.  Newsi>a- 
per  knowledge  preferred.  Please  send 
full  particulars  to  Box  460,  &litor  A 
Publisher. 


Display  Advertising 

RETAIL  MANAGER  &  ASSISTANT— 
grocery,  department  store  and  retail 
experience;  classified  helpful.  Must  have 
acumen  and  energy  to  suit  highly  com- 
l>etitive  situation  in  California.  Resume, 
compensation  expected  and  availability 
first  letter.  Confidential.  Box  355.  Edi¬ 
tor  A  Publisher. 


Editorial 

CALIFORNIA  I  Managing  Editor  type 
who  is  willing  to  roll  up  his  sleeves 
and  do  anything  necessary  to  turn  out 
a  good  daily.  Opportunity  for  young 
man  who  is  anxious  to  prove  himself  in 
the  field  of  Journalism.  Send  full  re¬ 
sume.  salary  expected,  availability  to: 
Box  335,  Eklitor  A  Publisher. 


REPORTBR-REWRI’TEMAN  for  60,000  j 
Zone  2  afternoon  daily  with  high  | 
I  standards.  Above-average  pay,  37  | 

hour  week  and  professional  climate. 

'  Send  resume  to  Box  368,  Editor  A  Pub-  > 
;  lisher.  j 

!  FLORIDA  AM  DAILY  has  openings  ! 
'  for  young  desk  men  and  sports  writers.  J 
Some  experience  preferred.  Send  full  { 
details,  salary  required,  etc.,  to  Box  ; 
I  398,  Editor  A  Publisher. 

!  COPY  EDITORS  j 

I  If  you’re  a  top-notch  editor,  there’s  an 
I  opening  for  you  on  the  toughest  copy 
'  desk  in  the  country. 

'  We  want  only  the  best  men,  and  we 
take  them  where  we  find  them,  on  big 
newspapers  or  small  ones.  You’ll  be 
,  paid  better  than  $200  a  week,  enjoy 
friendly  surroundings,  and  we  promise 
you’ll  never  have  a  dull  moment.  Drop 
us  a  line.  Box  407,  Editor  A  Pul^ 
lisher. 

HERE’S  YOUR  CHANCE 
The  Detroit  Free  Press  has  a  few  open¬ 
ings  for  copy  editors  with  a  clear  po¬ 
tential  to  become  news  executives. 

>  In  this  highly  competitive  situation. 

the  work  is  challenging,  the  salary 
I  among  the  best  in  the  industry,  and 
'  opiiortunity  is  unparalleled  for  creative  ‘ 

'  and  ambitious  editors.  | 

I  Write  to  the  News  Editor,  Detroit  Free 
I  Press,  Detroit.  Michigan  48231.  j 

'  MANAGING  EDITOR 

DAILY  EAGLE 

j  CLAREMONT.  N.H.,  03743 

,  Full  responsibility  to  reorganize,  direct 
and  lead  staff  of  nine.  Candidate  should 
:  be  under  40  and  have  experience.  Top 
salary  and  benefits  for  the  right  man. 
Write  in  confidence  to  E.  J.  Bennett, 

:  Publisher. 

'  NEWS  EDITOR 

;  Expanding,  Zone  5,  me<lium-size,  af¬ 
ternoon  daily  seeks  experienced  news¬ 
man  capable  of  complete  supervision  of 
'  e<litorial  department.  University  city  in 
manufacturing  and  recreational  area,  j 
'  Salary  commensurate  with  ability.  I 
'  Send  full  resume.  Replies  confidential,  i 
,  Box  400,  Editor  A  Publisher. 

OUR  COMPETITION 
WORRIES  A  LOT 

;  We’d  like  to  help  them  worry  more.  , 
I  ’That’s  why  we’re  looking  for  a  guy 
(or  gal)  who  can  out-hustle,  out-write 
and  out-smart  their  best  staffers.  It’s 
a  bureau  job  (modern  office)  with  lots 
I  of  challenge.  Are  you  up  to  it? 

If  you  have  lots  of  vitality  and  the 
:  ability  to  work  without  direct  supervi- 
I  sion  for  an  aggressive  midwest  daily,  | 
I  write  Box  409,  Editor  A  Publisher.  j 

REPORTER  who  wishes  to  work  for 
socially  responsible  Connecticut  newspa- 
I  per — $140  week  to  start.  Must  be  will¬ 
ing  to  come  for  an  interview.  Box 
{  405.  Iklitor  A  Publisher. 

,  ADVANCEMENT 

I  OPPORTUNITIES 

I  SKILLFUL  COPY  EDITOR  can  grow 
with  one  of  the  nation’s  leading  chains 
of  suburban  newspapers.  Our  rapi<l  ex¬ 
pansion  has  create<l  a  copy  desk  open¬ 
ing  for  the  young  e<Iitor  or  good  re¬ 
porter  with  talents,  de<lication,  and 
leadership  ability.  The  right  man  could 
advance  rapidly  with  this  8-paper  chain 
which  has  won  Illinois  General  Excel 
lence  Award  3  years  in  a  row. 

’TOP  WRITING  JOB  for  a  young  man 
who  wants  to  interpret  the  news,  write 
columns,  and  provide  editorial  page 
initiative.  ’This  reporter  will  work  for 
our  largest  paper,  serving  a  city  of 
80,000.  A  good  writer  and  dedicated 
reporter  will  find  this  job  fascinating 
and  will  have  plenty  of  opportunity  for 
advancement. 

BO’TH  JOBS  PAY  WELL,  and  we  ad¬ 
vance  and  hold  men  on  a  merit  basis. 
Contact :  Richard  Leslie,  Hollister 

New8pai>er8.  Wilmette.  Illinois  60091. 


REPORTER-SPORTS  WRITER.  Nt«i 
a  couple  of  each  to  enlarge  staff  od 
midwest,  medium-size  afternoon  daily. 
Growing  college  town  in  recreational 
and  industrial  area.  Write  giving  n- 
(lerience  and  expected  salary.  Box  374 
Elditor  A  Publisher, 

ARIZONA 

REPORTER-DESKMAN :  Growing, 

prize-winning  suburban  daily  wanti 
alert,  aggressive  man  with  ideas  an4 
imagination.  Send  complete  resume, 
references  in  confidence.  Box  444,  Edil 
tor  A  Publisher. 

COPY  EDITOR  to  edit,  layout,  co¬ 
ordinate  local  news  pages  for  nc«. 
growing  offset  daily.  Good  eclucatianal 
l>ackground  or  experience  sought.  Con¬ 
tact  Peter  W.  Cox,  ’The  Times-Rec^, 
Bath,  Maine  04530. 

DUE  TO  SEVERAL  RETIREMENTS. 
Central  Pa.  newspaper — circ.  24,00^ 
has  several  news  staff  openings. 
aries  better-than-average,  non-eon- 
tributary  fringe  benefits  unusual:  fine 
community  and  good  working  con^ 
tions.  Prefer  persons  acquaintol  with 
Central  Pa.  Box  425,  Editor  A  Pub. 
lisher. 


EDITOR-REPORTERS  for  one  of  the 
Nation’s  leading  suburban  newspaper 
oiierations  blanketing  the  Twin  Citiee 
with  28  top  quality  newspapers. 
Here’s  your  chance  to  blend  big-eity 
exictement  and  opportunities  with 
small-town  friendliness  and  live  only 
minutes  from  famous  Minnesota  fishing 
and  hunting  areas. 

Write  Don  Bauer,  Personnel  Director, 
Suburban  Newspapers,  Inc.,  Hopkini, 
Minnesota  55343. 

EXPERIENCED  MAN  who  can  cover 
anything  for  afternoon  Virginia  daily 
with  short  hours,  pleasant  working 
conditions  and  scenic  mountain  loca¬ 
tion.  Can  pay  $140  or  more  to  man 
with  right  experience  and  educational 
background.  Box  448,  Erlitor  A  Pub¬ 
lisher. 

FINANCIAL  EDITOR 
I.«ading  publication  in  the  financial 
field  is  seeking  a  top-notch  Editor  with 
a  solid  background  in  financial  writing 
and  editing.  Magazine  experience  de¬ 
sirable  but  not  prerequisite,  ^x  439, 
Editor  A  Publisher. 

NEED  SPORTS  EDITOR  on  I-man 
sports  staff.  12,000  circ.,  .5-day  daily. 
Must  be  able  to  handle  camera,  but  no 
darkroom  experience  needed;  also  need 
general  reporter  for  police  beat  and 
courthouse.  Contact  John  or  Hugh 
Thistlethwaite,  Daily  World,  P.O.  Box 
351,  Opelousas.  La.,  70570,  or  call  (AC 
.328)  942-4971. 

NEWSMAN  from  La..  Miss.,  Tex.. 
Ark.,  or  general  area  wanted  by  small 
daily  newspaper.  Need  young  man  with 
general  reporting  background  to  fill  ton 
editorial  post.  Vacancy  impending. 
Must  be  fast,  able  reporter  and  have 
mature  mind.  Will  supervise  staff  of  i 
as  Managing  Editor,  ^ne  chance  (or 
eventual  newspaper  publishing  and 
ownership.  Call  Robert  D.  Miller,  Pub., 
The  Daily  News,  Jennings.  La..  70S4( 
Ph:  (AC  318)  824-3011  or  824-0476. 

REPORTER  NEEDED  to  round  out 
staff  of  one  of  South’s  top  newspapar 
combinations.  Good  pay — excellent 
fringe  benefits — secure  future  for  re¬ 
porter  with  experience  to  do  the  job  is 
a  fast-growing  industrial  city  of  170.- 
000.  The  State  Capital — home  of  LSI’ 
...  an  ideal  community  In  which  to 
work.  College  graduate  preferred. 
Write:  Mrs.  Charlotte  Crowell,  Person¬ 
nel  Dir.,  State-’Times  A  Adv<wate, 
Baton  Rouge.  Louisiana  70821,  giving 
full  details  of  experience. 

REPORTERS.  DESKMEN  for  daily 
newspapers  in  EAP  Zones  6.  7  and  i. 
Experienced  or  qualified  beginnw 
Send  complete  typewritten  resumd.  t*>' 
erences  to  Inland  Daily  Press  Assn., 
100  West  Monroe,  Chicago,  III.  60*08. 
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HELP  WANTED  | 

HikLP  WANTED 

HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial 

Editorial 

Operator  s-Machinists 

rEPOKTER.  Kcneral  assignment,  Vir-  | 
(inia  16.000  afternoon  daily.  Excellent  | 
(ringe  benefits.  Box  152,  Editor  &  Pub-  I 
lisher.  _ _  _  _  _  _  ' 

REPORTERS 

EDITORS 

Rowley  Publications  of  Northeast  Ohio,  , 
five  dailies  and  twice-weekly,  are  look-  | 
ing  for  desk  and  newsmen  on  their  ex-  I 
pending  staffs.  Good  opportunity  for  ' 
people  who  want  to  grow  with  crack  ■ 
n^'spapers  in  highly  competitive  and 
mushrooming  area.  ^11  range  of  bene¬ 
fits.  goo<l  wages,  modern  plants.  Apply 
R,  C.  Hedlund.  The  Telegraph,  84  N. 
^te  St.,  Painesville,  Ohio,  44077.  Ph: 
216  354-43.33. 

Sorts  writer— le.ooo  p.m.  daily  | 

Southern  Va.  Concentrate  on  local 
sports  coverage.  Good  fringe  benefits ; 
(ongenial  staff.  Box  24,  Eklitor  &  Pub-  | 
lilher.  ; 

TWO  COPY  EDITORS  I 

If  you’re  already  a  pro,  you’ll  be  happy  ■ 
with  us.  Or,  if  you  have  first-rate  mak¬ 
ings.  we’ll  bring  you  to  full  profes-  | 
sional  bloom.  Major  Zone  2  p.m.  Box 
145,  Eklitor  &  Publisher.  I 

TWO  COPY  READERS,  3-5  years’  e.x-  ' 
perience  on  medium  siz^  dailies.  Alert 
dtek,  challenging  job.  Interesting  place  ; 
to  live.  Write  Managing  Editor,  The  i 
States-Item,  New  Orleans,  La.  70140. 

WOMEN’S  PAGE  WRITER— Position 
tvailable  with  top-flight  eastern  daily 
and  Sunday  newspaper.  Must  under¬ 
stand  both  layout  and  headwriting.  | 
Please  state  salary  desired  and  send 
resume  to  Box  424,  Editor  &  Publisher. 

ASSISTANT  PRESS  SECRETARY  to 
s  Democratic  U.S.  Senator.  Must  be 
I  college  graduate  and  have  3  to  4  I 
years’  solid  daily  experience.  Interest  in  | 
snd  knowledge  of  politics,  Midwestern  \ 
background  preferretl.  References  re-  j 
quired.  Salary :  $8,000.  Send  resume  and  . 
samples  of  work  to  Box  470,  Blditor  & 
Publisher. 

COPY  EDITOR  WANTED.  Learling 
.Vew  England  newspaper  seeks  an  editor 
—not  just  a  desk  man.  Challenging 
poaition.  Excellent  living  and  working 
conditions.  Box  480,  Ekiitor  &  Publisher. 

EDITOR  for  small  Northern  Calif, 
daily.  Must  be  strong  organizer  of  news 
coverage.  talented  editorial  writer 
(we’re  conservative),  itersonable,  adept 
St  building  favorable  community  image. 
Haturity,  solid  daily  news  ex|>erience 
essential.  Box  404,  Editor  &  Publisher. 

EDITORS  TECHNICAL  WRITERS 
Immediate  o|>ening  on  nation’s  leading 
maphic  arts  publication,  "Printing  Im¬ 
pressions.”  for  Editor/Technical  Writer 
with  trade  magazine  or  newspaper  ex¬ 
perience.  Ability  to  edit,  rewrite,  prtxtf- 
read.  prcKess  copy  and  interview  es- 
lential.  Knowleelge  of  magazine  make¬ 
up.  layout,  type  specs  helpful.  Addi¬ 
tional  o;)ening8  soon  for  editors/techni¬ 
cal  writers  with  some  background  ex¬ 
perience  or  strong  ability  and  interest  j 
in  engineering,  electronics,  and  allied  | 
Kiences  will  be  needed  to  assist  on  i 
present  line  of  technical  publications,  | 
new  magazine  additions  and  bcmk  pub¬ 
lishing  program.  Self-starting  achievers 
only.  SencI  resume  to  W.  Kubilius, 
North  American  Publishing  Co.,  1,34 
No.  13th  St.,  Philadelphia,  Pa.  19107. 

MANAGING  EDITOR  —  Great  oppor¬ 
tunity  for  shirt-sleeve  executive  who 
can  direct  a  young,  enthusiastic  staff 
and  handie  bright,  attractive  news 
pages  on  a  solid,  fast-growing  12,000 
pliu  ABC  daily  in  competitive  area  of 
N.J.  Send  complete  resume  including 
ttlary  ^uirements  to  Box  490,  E'ditor 
«  Publisher.  All  replies  confidential. 

MANAGING  EDITOR  for  N.Y.  State’s 
top-rated  weekly  group,  four  newsim- 
l*r*  in  suburban  Rochester  area.  Gene- 
|*^alley  Newspapers,  Pittsford,  N.'Y. 

REPOR’TER  desiring  to  become  city 
•“Jtor  needed  by  small  daily.  Strong 
5™  nstvs.  sports.  Prefer  J-grad.  Ap- 
5*7-  Mgr.,  Russell  News,  Russell,  Kans. 
•7165. 


EDITOR  for  N.J.  weekly  near  N.Y.C.  ' 
Start  at  $150.  Box  489,  Editor  &  Pub-  i 
iisher. 

NEWS-JOURNAL  COMPANY 
WILMINGTON.  DELAWARE  ' 

Offers  job  opportunities  for 

ambitious  journalists.  Prefer  candidates 
with  some  daily  new8pat)er  experience, 
but  recent  college  graduates  will  l)e 
considere<l. 

NEED  NOW! 

GENERAL  ASSIGNMENT  REPORTER 
SPORTS  REPORTER 

Attractive  starting  salaries,  35-hour 
week,  e.xceilent  working  condition.  Top 
benefits.  OPPORTUNITY  TO  AD¬ 
VANCE. 


General 

Reporter 

Afternoon  daily  in  college  town 
near  Ohio.  Pennsylvania  bonier. 
Excellent  opi>ortunity  for  ex- 
perienced  writer. 

Contact  John  H.  Calior, 

The  Record-Argus 

Greenville,  Mercer  County 
Pennsylvania  16125 
Phone  (AC  412)  58S-50C0 


SUBURBAN  PLANT  in  Chart  Area  2 
desires  competent  machinist.  Excellent 
pay  and  fringe.  Send  complete  infor¬ 
mation  to  Box  382,  Editor  &  Pu^ 
lisher. 


OPERATOR-PRIN’TER— Growing,  live¬ 
ly  weekly  in  expanding  southeastern 
Oregon.  Big  game  country,  trout,  fish¬ 
ing,  birds,  upiand  and  water.  Good 
schools,  churches  ...  a  fine  community 
for  a  man  who  wants  to  become  a 
permanent  member  of  this  organization. 
References,  please.  Salary  oi>en.  Times- 
Herald,  Burns,  Oregon  97720. 

PHOTON  MACHINIST  —  Need  impro¬ 
vising,  production-minded,  take-charge 
individual  to  handle  machines  in  grow¬ 
ing  quality  commercial  shop  in  metro¬ 
politan  area.  Box  226.  Editor  &  Pu^ 
lisher. 


HOW  ABOUT  ARIZONA?  LINOTYPE  MACHINIST  WANTED  by 

Afternoon  paper  in  sunny,  healthy  medium-sized  daily.  Must  be  familiar 


Please  write  Personnel  Director,  stating;  Tucson  needs  two  men  *  for*  the  ^  i”lp!no** 

age,  eilucation  and  work  experience.  !  mixers,  quadders,  saws,  and  ’ITS. 


Sports  Department : 


Good  working  conditions,  liberal  fringe 


REPORTER,  hopefully  1-3  years’  ex-  1  1 — Ah  experienced  deskman  who  benefits  including  profit  sharing  and 
perience.  Suburban  daily,  45-minutes  |  knows  sports  and  is  proud  of  his  retirement  plan.  ’Two  weeks  paid  vaca- 
from  Times  Square.  Car  necessary.  Box  makeup  talents  ;  a  man  who  likes  to  tion  per  year.  Clean  university  town. 
465,  Editor  &  Publisher.  ;  exploit  good  art  and  stop  readers  Writ*  Box  238,  Editor  &  Publisher. 

- „ - With  good  di.splay  of  copy.  A  desk  -  -  .  -  .  _ 

REPORTER  Gener^,  ^urt  House,  jjjj,  responsibilities  .second  only  ctatthm  noicM  zwd  /idi'd  at/id 

City  Hall,  featurra.  Challenge  to  ad-  s|)orts  editor  and  his  a.ssistant  i 

vance  for  non-goofers.  Midwest-30.0()(l.  „„  seven-man  sports  staft.  Some  i  ‘'I’  = 

Applications  must  lie  definite.  Box  474,  writing  ■i.ssignments  >  *  leave:  good  scale;  ojien  shop  con- 

Eilitor  &  Publisher. 


writing  a.ssignments. 


ditions.  Good  fishing,  boating  and  swim- 


I  day  PMS  leads.  Coverage  may  in-  ,  77551.  '  ’  ’ 

COPYWRITER  I  elude  major  college  football,  Cleve-  j _ _  _ 

.  ,  ,  . .  ,  !  land  Indians  spring  training  and  .  _ _  _ 

Auv6rtisin}(  nnd  public  relfitions  tic-  i  niayl>6  <i  41 -tiny  horse  rBoin^  meet.  ■  l-'INOXYPE  OPERATORS  WEEDED 
partment  of  large  Atlanta,  Ga.,  coriior-  j  Hackground  to  till  in  on  makeup  I  night  shift.  Can  use  four 

ation  wants  an  experienced  reporter  j  once  a  week  desirable.  gooil  men.  This  is  a  steady  situation. 


2 — Experienced  sports  uriter  with  ming.  Contact:  Sam  Bruton.  Galveston 
knack  for  producing  good  second-  News.  P.O.  Box  628,  Galveston,  Texas 


and  a  copywriter,  22-3(1,  with  jour- 

nalism  ilegrees.  Good  future.  Challeng-  ,  health-hospital.  profit¬ 
ing  anil  interesting  work.  Imagination,  ;  f  l*'**!'*^-  .Estate  salary  i 

capability  for  hard  work,  accuracy  and  Apply  in  writing  to. 


gooil  men.  This  is  a  steady  situation. 
37'/i  hours,  Saturday  and  Sunday 
slide.  Scale  $161.30.  Union  or  eligible. 


go«l  knowleilge  of  English  grammer 
are  reiiuisites.  Box  468,  Editor  &  Pub¬ 
lisher. 

REPORTERS 


SPORTS  WRITER 


sharing  plans.  State  salary  require-  star'  Color  Press,'  123  S.  Juitison 

ments.  Apply  in  writing  to.  Street,  Wilmington,  Dela.,  19899. 

Carl  E.  Porter,  _ _  _ 

Sports  Editor  1 

TUCSON  DAILY  CITIZEN  - - 

I'.O.  Box  5027  ' 

Tucson,  Arizona  85703  CLASSIFIED 

TWO  TOP  MEN  for  33.000  M&E  com-  ^  „ 

bination  Virginia  daily.  Must  have  at  /IflVCftlSinS  t\€ttCS 

least  three  years’  experience.  Tell  us 

why  you  think  you’re  worth  $8500  as  "SITUATIONS  WANTED" 

associate  editor  who  can  write  edi-  IPavaUm  tttUh  arttmrl 

torials,  cover  iiolitics  and  government,  ...  on  .• 

or  $9,000  as  managing  editor  to  direct  4-time$  90c  per  line,  per  issue 

ten-man  morning  staff  and  put  together  3-tinies  $1.00  per  line,  per  issue 

a  thorough,  lively  nesvs  p^uct.  Write  2-tiines  $1.10  per  line,  per  issue 

to  Box  4of).  Editor  &  Publisher.  .  ..  ..  . 

- -  - - -  l-time  $1.20  per  line,  per  issue 

WIRE  EDITOR  'VVANTE^ -Want  to  i  Count  five  average  words  per  line, 
live  in  a  sm^l,  friendly  Western  Pa.  3  lines  minimum 

community?  We  publish  a  good  6.3U0  1  (No  abbreviations) 

circ.  newspaper;  we  want  a  J-school 

grad  or  a  young  man  with  some  ex-  '  Add  50c  for  box  service 

lierience.  Goorl  starting  salary  and  '  Air-mail  service  on  box  numbers  also 
fringes.  Call  or  write:  C.  R.  Moser.  available  at  $1.()0  extra. 


Immediate  openiiuis  for  lieginning  or'  ,  _ _ 

ex|>erienced  on  afternoon  and  morning  TWO  TOP  MEN  for  33,000  M&E  com- 
award-winning  dailies.  These  metro-  bination  Virginia  daily.  Must  have  at 
|X)litan  newspapers  offer  excellent  |  le»*t  three  years’  experience.  Tell  us 
salaries,  advancement  opiKirtunities  and  .  '^'hy  you  think  you  re  worth  $8500  as 
lilieral  fringe  lienefits.  associate  editor  who  can  write  edi- 

,  .  ,  ,  -  .u  u  r  torials.  cover  iiolitics  and  government. 

Live  on  «  lake  'n  the  heart  of  recrea-  ,  $9,000  as  managing  erlitor  to  direct 

tion  area  (hunting,  fishing,  skiing)  ex-  ten-man  morning  staff  and  put  together 
cellent  schools  two  co  leges  and  enter-  I  „  thorough,  lively  news  product.  Write 
tainment  center,  ^nd  resume  to  B.  |  to  Box  455.  Eilitor  &  Publisher. 

Maurice  Sparby,  Duluth  Herald  and  j _ _ _ _ 

News-Tribune.  Duluth.  Minnesota  55801.  WIRE  EDITOR  WANTED- -Want  to  i 


live  in  a  small,  friendly  Western  Pa.  ( 


We’re  looking  for  a  young,  hustling,  community?  We  publish  a  good  6,300  1 
able  re|X)rter  to  join  an  outstanding  circ.  newspaper:  we  want  a  J-school  ^ 
siKjrts  staff  and  cover  scholastic  sports,  (trad  or  a  young  man  with  some  ex- 
with  opportunity  to  do  a  column.  All  Perience.  Grxxl  starting  salary  and 
fringe  lienefits.  An  unusual  opiiortunity  frinqes.  Call  or  wnte:  C-  R-  Mowr. 
on  N.Y.  State’s  lively  capital  city  p.m.  Managing  Ed.,  LEDGER,  Ellwooil  City, 
Send  complete  resume  to  Robert  G.  16117. 

Fichenberg,  Executive  Ekiitor,  The  ^ 

Knickerbocker  News,  24  Sheridan  Ave.,  WYOMING 

Albany.  N.Y.  12201.  -r  1  t  i. 


SEEK  CREATIVE  EDITOR 
for  6-day  offset  paiier 
Contact :  General  Manager 
HAMMOND  (LA.)  STAR 


WYOMING 
Tired  of  the  rat  race 
and  a  dull  jobf 

Wyoming’s  largest  newspaiier.  The 
Casper  Star-Tribune,  needs  two  re¬ 
porters.  Attractive  community  with  un- 
surpasserl  opportunity  for  outdoor 
living.  Contact:  Phil  McAuley,  Box  80, 
Casjier,  Wyo.  82601. 


'THE  DAILY  RECORD,  Morristown,  | 

N.J.,  is  seeking  a  desk  man — 5  nights.  Free  Lance 

Sunday  through  Thursday — copy  edi-  - — - - - - 

ARTISTS’  CHALLENGE:  Fresh,  mod-! 
hour  *e«k  $170  8 -SO  p.m.  to  3.00  original  cover  illustrations  for  , 

All  benefits.  Prefer  ^meonefroin  children’s  magazine  desired  on  free-! 
CThart  Arra  2  or  immerli^  adj^ent  lance  basis.  Write  for  details,  giving 
^a.  Contact  Managmg  Erlitor  Herb  address  and  telephone  number.  Boi 

’Thorpe  (AC  201)  538-2000. _  j  394,  Editor  &  Publisher.  i 

WOMEN’S  SOCTAL-EDITOR  for  small  - - j 

daily.  Should  be  able  to  handle  her  ,  AEROSPACE  WRITERS  to  do.  on  as-  | 
pages  from  start  to^  finish.  Great  place  (  signment,  articles  for  company’s  ex-  1 
to  work — only  40  minutes  from  N.Y.C.  ternal  magazine.  Good  fees.  Indicate 
Send  complete  resume  including  salary  qualifications.  Box  372.  Editor  &  Pub- 
requirements.  Box  477.  Editor  &  Pub-  Usher, 
lisher.  All  replies  confidential. 

WOMElN’s  EDITOR,  experienced,  to  ; 

head  department  in  beautiful  metropoli-  ^ 

tan  area.  Must  have  excellent  knowl-  ' 

edge  of  makeup — must  be  good  judge  of  \  ELEKTRON  MACHINIST,  fully  quali- 
women’s  news— and  must  be  able  to  I  fie<l,  nee<le<l  with  experience  on  Fair- 
handle  staff.  Elxcellent  working  condi-  child  TOU-70’s  and  Fairchild  perfor- 
tions.  Submit  tear  sheets  of  pages  and  |  ators.  Will  pay  well  above  scale  to 
Sunday  sections.  Box  491,  Editor  &  '  machinist  with  tliese  qualifications.  Box 


Operator  s-Machinists 


Respondents  answering 
"Help  Wanted”  ads 

Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  Help  Wanted  ads 
until  direct  request  is  made  for  them. 
E&P  cannot  be  responsible  for  their 
return. 


"ALL  OTHER  CLASSIFICATIONS" 

4-times  . $1.35  per  line,  per  issue 

3-times . $1.45  per  line,  per  issue 

2-times  $1.55  per  line,  per  issue 

1-time  .  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tirasdoy,  4:30  PM 

Boxholders’  identity  held  in  strict  con- 
Adence.  and  all  replies  mailed  each  day 
as  they  are  received. 

DISPLAY— CLASSIFIED: 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $2.75  per  agate  line — $38.50 
per  column  inch  minimum  space. 

Editor  &  Publisher 

850  Third  Av*..  N.  Y.,  N.  Y.  10022 
(AC  2121  Floao  2-7050 


452,  Erlitor  &  Publisher. 
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HELP  WANTED 


HELP  ANTED 


Operators-Machinists 


Photography 


FLORIDA  P.M.  DAILY  needs  Lino¬ 
type  machinist  at  once.  Medium  size 
paper  in  clean  ITniversity  city.  Must 
be  familiar  with  mixers,  quadders. 
saws,  and  TTS.  Good  working  condi¬ 
tions,  li^ral  fringe  benefits  including 
profit  sharing  and  retirement  plan. 
Two  weeks  paid  vacation  per  year. 
Write  Box  395,  Editor  &  Publisher. 


PHOTON  OPERATOR 
Quality  production-oriented,  creative  in¬ 
dividual  to  handle  volume  type  produc¬ 
tion  situation.  Some  commereial  back¬ 
ground  desirable.  Box  198,  Editor  A 
Publisher, 


YOU’VE  READ  ABOUT  IT  IN  E&P 
"How  a  small  daily  opens  its  pages 
to  good  photography."  (Jan.  14) 
Here's  your  chance  to  join  the  winning 
team.  The  Kingsport  (Tenn.)  Times- 
News  has  two  openings. 

We’re  not  looking  for  the  veteran  pro ; 
we  need  young  men  with  imagination, 
talent  and  technical  competence  who 
have  had  a  year  or  two  of  experience 
on  a  paper  which  may  (or  may  not) 
be  photo-minded,  with  the  eye  for  off¬ 
beat,  small  camera  picture  pages. 


Pressmen-Stereotypers 


Photocomposition 


LINOFILM  SERVICE  TECHNICIAN 
young,  capable,  married  preferred,  to 
settle  in  Denver  in  one  of  nation’s  fore¬ 
most  computerized  photocomposition 
operations.  Wage  to  attract  competent 
man.  Write  or  wire  Personnel  Director, 
Denver  Catholic  Register,  Denver,  Colo. 
S0201. 


I  PREiSSMAN-Combination  Press-Stereo. 
Must  be  completely  experienced,  night 
shift.  Need  man  capable  of  taking 
charge.  4  Unit  Hoe  at  present.  This  is 
your  opportunity  to  locate  in  one  of 
Florida’s  finest  cities.  Ideal  climate. 
Write  details  to  Fran  Myette.  Herald- 
Tribune,  Sarasota,  Fla.  33578. 


Photography 


PHOTOGRAPHER  with  news  writing 
ability  for  offset  daily.  Must  know 
darkroom:  be  able  to  work  with  edi¬ 
torial  color.  References,  work  sample. 
Write:  Publisher,  Herald,  Williston, 
N.  Dak.,  58801. 


OPPORTUNITY  for  young  administra¬ 
tive-minded  pressman  on  medium  size 
newspaper  who  has  had  some  experi¬ 
ence  as  foreman  or  assistant  to  take 
over  as  foreman  of  busy  press  room  in 
Florida.  Supervise  day  and  night  op¬ 
erations.  Starting  salary  $9,000  plus. 
Long  hours,  difficult  situation  but  a 
tremendous  challenge  to  a  i>erson  who’s 
not  afraid  of  tough,  demanding  job. 
Write  in  confidence  with  full  resume 
to  Box  375,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


-Zip  Codf 


□  Assign  a  box  number  and  mall  my  replies  dally 


m  To  Run: 


Till  Forbidden  m 


=  Mail  to: 

I  IDITOR  a  PUILISHU  •  SSS  Third  Avobm  •  New  Tort.  New  Yerh  1Se22 


HElf  WANTED 


HELP  WANTED 


Pressmen-Stereolypers 


Production 


OFFSET  PRESSMAN  6-u.iit  Goss  Su¬ 
burban  Web  Press.  Color  experience 
preferred.  Supervisory  position.  Salary 
open.  Contact:  Joe  Chambers,  Clay 
County  Pub.  Co.,  North  Kansas  City, 
Missouri  64116.  (AC  816)  BA  1-2944. 


COME  TO  FLORIDA:  Need  all-round 
#1  man  for  weekly  and  commercial 
shop,  and/or  good  lino  operator  or 
stone  man.  16-page  Hoe  press.  Howard 
Cooper.  Box  578,  Green  0)ve  Springs, 
Fla.  32043. 


(X)MPOSING  ROOM  FOREMAN 
wanted  .  .  energetic  “take-charge" 
man  for  75,000  midwest  daily.  Must 
have  thorough  knowledn  of  complete 
cold-type  operation  and  TTS.  Union 
shop.  Pay  and  fringes  excellent.  Zone 
6  area.  State  experience  and  references. 
Send  resum4  in  confidence  to  Box  328, 
Editor  A  Publisher. 


PRINTER-PRESSMAN— Excellent  op¬ 
portunity  with  well-equipped  (4  Heidel- 
bergs,  2  offsets,  etc.)  weekly  newspa¬ 
per.  More  you  know — more  we  pay. 
Contact  Dick  Smith,  Journal  Publish¬ 
ing  Co.,  York,  Alabama  36925. 


(X>OD  WORKING  FOREMAN  wanUd 
oriented  to  offset;  some  letterpress. 
Six  weeklies  printed  on  web  offset  in 
our  plant ;  much  commercial  work.  Pay 
high,  what  you're  worth.  Permanent. 
(Courier,  Gibson  City,  Illinois  60936. 


PRODUCTION-PRINTER 
Award-winning  Illinois  daily  is  willing 
to  pay  for  the  right  man  to  ram-rod 
composing  room.  Should  have  an  ITU 
card  but  would  be  strictly  on  the  man¬ 
agement  team:  should  be  well  versed 
on  TTS,  union  rules,  cost  control,  and 
know  how  to  get  long  with  people.  We 
know  the  right  man  won't  come  cheap. 
Strictest  confidence.  Send  full  details: 
experience,  references,  salary  expected, 
etc.,  to  Box  280,  Editor  A  Publisher. 


Production 


Composing  Room 
PRODUCTION  EXECUTIVE 


PRESS  ROOM  SUPERINTENDENT— 
Need  man  who  can  handle  multi  press 
operation  for  morning  and  Sunday. 
Area  2.  Union.  All  replies  held  in  con¬ 
fidence.  Send  resume  to  Box  345,  Edi¬ 
tor  A  Publisher. 


Skilled  In  computer  opera¬ 
tion.  Familiarity  with  cold- 
type  operation  desirable,  as 
this  Zone  2  newspaper  plans 
to  use  this  type  of  produc¬ 
tion. 


COUNTRY  PRINTER  or  good  two- 
thirder.  Newspaper  offset,  no  straight 
matter.  Large  volume  of  commercial 
work.  Good  wages  and  hours.  Tri- 
County  News,  Usseo,  Wise.,  54768. 


ALL-AROUND  COUNTRY  PRINTER, 
Lino-operator  for  first-class,  growing 
weekly  in  the  heart  of  Alaska's  most 
famous  hunting  and  fishing  country. 
New  building — good  equipment— con¬ 
genial  staff.  Permanent.  ‘Top  wages  and 
conditions  to  qualified  man.  Cheechaka 
News,  Drawer  “O."  Kenai,  Alaska 
99611.  Phone:  262-4429. 


Salary  open  but  competi¬ 
tive  with  the  best  In  in¬ 
dustry.  Pensions,  vacations, 
etc.,  excellent.  Send  appli¬ 
cation  in  confidence  to  Box 
333,  Editor  A  Publisher. 


P 


Promotion-Research 


PRINTING  SUPERVISOR 
JUNE  VACANCY 

Direct  student  training  program  and 
operation  of  complete  print  shop  for 
customer  work  in  private  school  for 
crippled  children.  Health,  pension,  va¬ 
cation  plans.  Send  resume  to  Superin¬ 
tendent,  241  St.  Botolph  Street,  Boston, 
Massachusetts  02115. 


CALIF.  PROMOTION-RESEARCH  - 
2nd  man  preferred  ready  to  move  up. 
Qualified  overall  promotion-researcli 
background.  Full  resume,  salary,  avsil- 
ability  to  Box  435,  Editor  A  Publiihir, 


Public  Relations 


A  LEADING  FIRM  of  public  relaUoui 
consultants  in  Area  5  is  interested— 
both  for  its  own  staff  and  for  the 
staffs  of  its  clients — in  young  men  sud 
women  with  journalistic  training  ud 
basic  skills:  newswriting,  editini, 
makeup,  etc. 

Ideal  candidates  would  be  in  their  M’l 
or  early  30’8,  J-school  or  Arts  gn^ 
uates,  news  experience  and/or  hm 
organ  editor  or  general  public  rtte 
tions  assistant  in  go^-siz^  compss;. 
While  we  are  thinking  primarily  d 
ambitious  young  people  interest^  ii 
starting  salaries  in  the  $8-to-$12,tN 
range,  we  also  would  welcome  repite 
from  more  recent  J-school  graduate 
In  any  case,  basic  journalistic  skilli 
are  essential. 

Please  state  experience  and  qualifies’ 
tions.  present  salary,  etc.  All  replia 
confidential.  Box  430,  Editor  A  Pub 
Usher, 


FIRST-RATE  WOMEN'S  COLLEGK  ii 
Northeast  wants  man  or  woman  (or 
News  Director.  Should  have  newspapv 
or  college  public  relations  experienes 
Liberal  arts  background  desirable.  MsX 
be  able  to  write  news  and  featurs 
tides,  deal  with  communications  nisdii, 
and  take  responsibility  for  adminidw- 
ing  small  office.  Send  resumd  sad 
salary  requirements  to  Box  454,  Editor 
A  Publisher. 


PR  ASSISTANCE 


OFFSET  PLANT 
COMPOSITION  SUPERVISOR 
Newspat>er-CommerciaI  Plant,  Area  2, 
needs  knowledgeable  working  super¬ 
visor  for  cold  type  composition  and 
makeup  departments.  New  plant:  Goss 
Urbanite:  Harris  sheet-fed  presses.  Elx- 
cellent  salary,  benefits,  advancement  to 
right  man.  Write  giving  qualifications, 
past  employment  history,  salary  re¬ 
quirements  to  Box  476,  Editor  A  Pu^ 
Usher. 


Leading  California-based 
firm  has  two  openings  in 
PR.  Applicants  must  have 
proven  ability  and  daily 
newspaper  experience.  Good 
opportunity  for  advance¬ 
ment  and  interesting  work. 
Send  resume  and  sampl« 
of  writing  to  Box  478,  Edi¬ 
tor  &  Publisher. 


PRODUCTION  SUPERVISOR  for  com¬ 
puterized  photo-composition  department, 
offset  plant.  Ehitirely  automated.  Em¬ 
phasis  on  mark-up.  layout,  with  desire 
to  learn  simple  programming.  Herald 
Press,  Box  6063,  Providence,  R.I.  02904. 


WANTED  —  journalism,  businsM  id- 
ministration  or  school  of  public  eon- 
munications  graduate.  Some  prior  » 
perience  in  field  of  advertising  wj 
sales  promotion  desirable  but  not  stria 
requirement.  Will  be  expected  to  ite 
pare  news  releases,  special  events  OS’ 
terial,  sales  material  and  special  pi*’ 
motional  material  for  insurance  sc» 
pany.  Write,  giving  qualifications,  to 
C.  E.  Shepard,  Farm  Family  Ufs  » 
surance  Co.,  P.O.  Box  666,  Albssf> 
New  York  12201. 
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Situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


ambitious  J-GRAD  (June  1967)  de- 
■irei  job  as  college  sports  information 
director.  Experience:  sportswriter  TO,- 
(00  circulation  daily ;  college  sirorts 
iaformation  writer.  <3an  teach  basic  J- 
(Oiirses.  Earle  Rommel,  2810  Madison 
Are.,  Trenton,  N.J.  08638. 

I  HAVE  A  STORY  TO  TELL  which 
it  backe<i  by  21  years’  experience  with 
domestic  and  international  business  ma¬ 
chines.  I  want  to  teach ;  I  can  teach ; 
Out  no  M.A.  How  can  I  help  your  stu¬ 
dents?  Age  33,  married.  Box  457,  Editor 
A  ^blisher. 

teacher  (news-editorial),  PhD,,  9 
^s'  hlgh-school  teaching,  advising, 
(sblicity;  2  years  on  daily.  Box  482, 
Editor  &  Publisher. 

{  VRITER  (28)  seeks  position  in  news 
1  bureau.  PR.  wire  service,  newspaper, 
tmehing  background.  Know  photog¬ 
raphy.  M.A.,  Communications.  Married. 
Returning  USA  from  Europe.  Available 
Sept,  or  before.  Box  341,  Editor  & 
Publisher. 

Administrative 

GENERAL  MANAGER  (or) 
ADVERTISING  DIRECTOR 
General  Manager  of  a  11,500  daily  de- 
liies  to  relocate  in  California  or  Ari- 
lona.  Fourteen  years'  of  competitive 
ales  promotion,  management  and  labor 
M^iations.  Experience  in  both  letter¬ 
press  and  offset.  Married,  under  40,  in 
oeellent  health.  Box  386,  Editor  & 
Publisher. 

JUST  ONE  MORE  MOVE 

leant  a  General  Manager  or  Ad  Direc¬ 
tor's  position  with  a  newspaper  where 
I  part  of  my  remuneration  will  be  stock 
ir  part  ownership. 

I  offer  a  solid  background  in  classified 
iitiuding  Computers  and  special  man- 
gement  training,  in  other  areas  of 
oivspaper.  Experience  includes  com- 
pititive.  4  years  salesman  over  100,000 
dreulation;  manager  20,000 — 6  years; 
M.OOO — 3  years  ;  400,000 — 4  years. 
Arailable  30  days  notice.  Age  44,  mar¬ 
ried  22  years,  2  children.  Zones  3,  4,  6, 
I,  9  only.  Box  484,  Editor  &  Publisher. 

QUALIFIED 

ler  the  top  job.  30  years’  experience  as 
aringer.  display  sales,  advertising  man- 
ifur,  advertising  director,  medium  pa¬ 
ten.  Mow  publisher  of  small  daily  and 
•eikly  shopper.  Excellent  health — active 
ii  community.  Married,  grown  family. 
Go  anywhere,  prefer  West  Coast.  Avail- 
■Ue  Hay  1  or  after.  Box  467,  Editor  & 
fiMiiher. 

Artists-Cartoonists 

AETIST/RETOUCHER  with  cartooning 
ud  layout,  metropolitan  daily  experi- 
'  see,  seeking  challenge.  I  will  travel 
uijwhere.  Reply  Box  463,  Editor  ft 
fuklieher. 


Circulation 


OBCULA'nON  MANAGER— 15  yeanf 
aparience  all  phases;  supervisory  ex- 
jaynce  on  large  and  small  dailies. 
^  position  where  initiative  and 
»uity  determine  future.  Reasonable 
•odea  Box  261,  Editor  ft  Publisher, 


M  SEEKS  OPPORTUNITY  with  me- 
™-aiie  daily  in  Zone  2  or  3.  Willing 
*  nioeate.  Extterience  all  phases  of 
••».  Presently  employed.  Box  446, 
S*tor  ft  Publisher. 


Classified  Advertising 


^SinED  IDEA  MAN  — Imagina- 
J  Toong  classified  executive  ready 
*WM.  Sales  tiger.  Experienced  all 
classified  development.  J-degree. 
fwly.  Box  443,  Editor  ft  Publisher. 


Display  Advertising 

ELEVEN  YEARS’  EXPERIENCE.  5 
as  ad  manager,  with  no  advancement 
in  sight.  Consistent — good  linage  gains 
each  year.  Aggressive,  enthusiastic 
family  man,  now  34,  desires  next  step 
up.  Guaranteed  hard  worker,  and  a 
proven  producer  with  ambition.  Prefer 
south  or  southwest.  Resume  of  your 
choice  on  request.  Box  402,  Editor  & 
Publisher. 

AD  DIRECTOR  (36)  all  phases  dis¬ 
play  and  classified  (12  years);  strong 
sales-layout.  Management.  References. 
Area  2  or  3.  Box  469,  Editor  ft  Pub¬ 
lisher. 

HARD  DRIVING  Display  Advertising 
Manager,  15  years'  experience.  Em¬ 
phasis  on  creative  sales,  promotions — 
extra  linage.  Excellent  references, 
prestige  medium  daily  and  top  sub¬ 
urban  weekly.  Seek  growth  potential, 
lOM  to  SOM.  Zone  5  only.  Box  479, 
Editor  &  Publisher. 

MARRIED  MAN,  20  years’  experience, 
desires  advertising  managership  or 
salesman’s  position  with  small  news- 
paiier.  Willing  to  relocate.  Excellent 
references.  Write  Box  472,  ^itor  ft 
Publisher. 


NEWSPAPERMAN  WHO  SOLD  OUT 
for  tne  almighty  dollar  has  second 
thoughts  as  house  organ  e<litor  for  bil¬ 
lion  dollar  corporation.  Seeks  challenge 
f^ain.  Write  Box  346,  Editor  ft  Pub¬ 
lisher. 

PRIZE-WINNING,  CITY-SIDE  news- 
woman,  20  years’  all  beats  on  large 
daily,  seeks  permanent  change  to  ag¬ 
gressive  daily.  Box  357,  Editor  ft  Pub¬ 
lisher. 

SPORTS;  EDUCA'nON; 

POLITICAL  WRITER 
Experienced;  knowledgeable  in  first 
two;  perceptive  in  all.  Desk  and  photo, 
degree.  Married.  Seeking  solid,  chal¬ 
lenging  position  in  Zones  3  and  5. 
Resume  on  request.  Box  387,  Editor  ft 
Publisher, 

MILITARY  COMMENTARIES  and  re¬ 
porting.  Regular  infantry  colonel, 
USMA  ’41,  retiring  voluntarily  July 
'67,  Presently  commanding  major  serv¬ 
ice  unit  in  Vietnam.  Wants  newspaper 
or  radio  i>osition  preferably  in  Min- 
neapolis-St.  Paul  area,  or  base  opera¬ 
tions  there.  Box  376,  Editor  ft  Pub¬ 
lisher. 

SPORTS  EDITOR-COLUMNIST  seeks 
challenge  as  either  instesul  of  both. 
Aggressive,  intelligent.  Runs  6-man 
staff.  Earns  $11,000.  Vet,  31,  family 
man.  Will  relocate  only  once.  Eight 
years'  experience,  including  two  metro 
desk.  Box  391,  ^itor  ft  Publisher, 

CITY  EDITOR  medium-size  a.m.  wants 
similar  on  p.m.  Family — 36 — 15  years 
all  phases  news  and  photo.  Alert,  con¬ 
scientious,  competitive.  Michigan  or 
vicinity.  Box  431,  Editor  ft  Publisher. 


FINANCIAL  EDITOR,  combination 
man  with  business  and  foreign  trade 
background.  Box  416.  Editor  ft  Pub¬ 
lisher. 


CHIET’  EDITORIAL  WRITiHt.  metro¬ 
politan  daily,  with  $16,000  worth  of 
energy,  experience  and  family  of  col¬ 
lege-bound  youngsters,  seeks  commen¬ 
surate  salary,  journalism  or  related 
field.  Impeccable  background  —  dis¬ 
tinguished  references.  Area  1  pre¬ 
ferred.  Box  449,  {Iditor  ft  Publisher. 


MUSIC  CRITIC,  knowledgeable  —  now 
assistant  critic  on  major  east  coast 
daily — seeks  itl  position  requiring  en¬ 
terprise  and  imagination.  Box  447,  Edi¬ 
tor  ft  Publisher. 


FOREIGN  AFFAIRS  EDITOR,  com- 
l>etent  and  steady  man  with  Washing¬ 
ton  and  overseas  background.  Box  436, 
Editor  ft  Publisher. 


NEWS  EDITOR,  with  strong  back¬ 
ground  in  sports.  Proficient  in  all  as¬ 
pects  of  writing,  editing,  layout,  staff 
supervision ;  20  years’  experience  on 
papers  50.000  to  200,000:  10  years  in 
current  position.  Box  428,  Editor  ft 
Publisher. 


REPORTER,  28,  with  one  of  3  top 
U.S.  daiiies.  Finest  experience,  back¬ 
ground,  education.  Extensive  desk 
work.  Seeks  management  position  with 
growth  potential,  challenge,  staff  de¬ 
velopment,  community  involvement.  Go 
anywhere  for  right  job.  Box  422,  Editor 
ft  Publisher. 


SOLID  REPORTER.  25,  in  East,  seeks 
challenge  on  large,  progressive  daily 
anywhere.  Ten  years’  professional- 
school  experience:  ambitious  J-grad. 
Box  440,  Editor  ft  Publisher. 

WIRE  SERVICE  EDITOR,  30,  college 
grad,  two  years'  midwest  newspaper 
experience,  and  3  years’  AP  in  Calif., 
seeks  rewarding  job  in  news  or  related 
field.  Box  442,  Editor  ft  Publisher. 

ACCREDITED  Washington  erlitor- 
writer.  employerl,  seeks  change.  Box 
456,  Editor  ft  Publisher. 


AUGUST  START — Daily,  weekly  ex¬ 
perience;  reporting,  copy  editing,  make¬ 
up.  Chart  Areas  7,  8,  5.  Box  461,  Editor 
ft  Publisher. 


COPY  EDITOR 

A  top-notch  copyreader.  AH  the  skills. 
Age  52.  Box  483,  Editor  &  Publisher. 

DEISK  MAN,  age  54,  desires  job  as 
wire  editor  small  daily.  Zone  3  or  4. 
P.O.  Box  563.  Charleston.  S.C.  29402. 

EAGER,  YOUNG  J-MAJOR  seeks 
summer  employment  on  daily  or  weekly, 
or  radio  and  TV.  Specializing  in  sports, 
but  has  knowledge  in  variety  of  fields. 
Available  from  June  7  to  Sept.  1.  Box 
453.  Elditor  ft  Publisher, 

EDITORIAL  MAN,  mature,  would 
welcome  word  from  conservative  p.m. 
needing  editorial  writer  or  editor,  edi¬ 
torial  page.  Box  473,  Editor  ft  Pub¬ 
lisher. 


J-SCHOOL  JUNIOR  desires  summer 
work  on  magazine,  weekly,  daily.  Zones 
2.  5,  1 'A  year  experience  in  trade  pub¬ 
lishing.  Box  451,  Editor  ft  Publisher. 

REHJ-HOT  news,  feature  writer,  pho¬ 
tographer — college  student — wants  sum¬ 
mer  job  with  small  daily  on  or  near 
west  coast;  1-year  wire  service  experi¬ 
ence  plus  papers  both  in  news  and 
photos.  Excellent  references.  Box  471, 
Editor  ft  Publisher, 


SCIENCE  WRITER-EDITOR,  36— now 
on  prestige  quarterly — wants  back  on 
news-oriented  publication.  Twelve  years' 
experience  newspapers,  magazines  in 
both  life,  physical  sciences.  Columbia 
Fellow,  Science,  English  degrees.  Box 
481,  Editor  ft  Publisher. 


SUMMEH  POSmON— Former  college 
weekly  editor.  Journalism  MA  candi¬ 
date.  Work  desired  in  N.Y.C.  area.  PR 
experience.  Box  487,  Editor  ft  Pub¬ 
lisher. 


Free  Lance 

ETIEJE  LANCE  Writer-Photographer,  18 
years’  journalism  experience.  Eleocible. 
Wants  assignments.  Barney  R.  Fran¬ 
cisco.  P.O.  Box  14,  Spokane,  Wash., 
99210. 

PENNSYLVANIA  COPY  —  Reliable 
coverage  for  dailies',  national  publica¬ 
tions.  Richard  R.  Haratine.  1316  State 
St.,  Harrisburg,  Pa.  17101.  (AC  717) 
233-7820. 

INVESTIGATOR,  shorthand  court-re- 
porter,  photographer,  available  for  spe¬ 
cial  assignments.  Richard  Ginsburg. 
408  Olive  St.,  St.  Louis,  Mo.,  63102. 

OUTSTANDING  SCIE24CE  WRITER. 
Ph.D.,  (of  Spainl,  top  culture,  exten¬ 
sive  writing,  offers  readable  articles, 
stories.  Scientific,  technicals,  subjects 
made  understan<lable.  Free  clippings. 
Box  459,  Editor  ft  Publisher. 

VIETNAM  NOTEBOOK,  a  column  on 
daily  life,  now  available.  Samples — 
write:  Neil  Elliott,  DaNang  Press  Cen- 
te.r,  HQ  111  MAF-CIB,  E’PO,  San 
Francisco,  Calif.  96602. 


Photography 

YOUNG  GERMAN  GIRL,  graduate 
European  photography  school,  seeks 
experience  as  news  photographer  on  lo¬ 
cal  paper.  Zone  2.  Box  396,  Editor  ft 
Publisher. 


PHOTOGRAPHER  with  imagination, 
college  degree,  and  4  years’  experience, 
seeks  interesting  news,  industrial  or 
university  position.  Salary  $140  week- 
up.  Box  427,  Editor  ft  Publisher. 

PHOTOJOURNALIST,  14  years  pro¬ 
ducing  photo  features  published  in  Sun¬ 
day  newspaper  magazines,  seeks  posi¬ 
tion  as  photographer.  Have  ability  to 
find  and  evaluate  story  ideas.  Box  486, 
Editor  &  Publisher. 

PHOTOGRAPHER  AVAILABLE  NOW; 
24;  recently  discharged;  was  army  in¬ 
telligence  photographer,  lab  technician, 
instructor;  sports  pics  won  southern 
Europe  award ;  have  own  equipment, 
including  16-mm  camera;  salary  open. 

J.  EHury.  617  N.  Mason  St., 
Mishawaka,  Ind.  46544. 


Public  Relations 


I  AM  LOOKING  FOR  A  PR  POST 
at  a  Midwestern  or  Western  college. 
Graduate  Art  school  and  B.A.  Published 
work,  fiction  and  non-fiction  In  literary 
magazines.  Military  service  eompleted. 
Box  417,  Editor  ft  Publisher. 


#2  MAN  IN  6-MAN  PR  DEPT,  for 
highly-respected  top-half  Fortune  600 
firm,  desires  better  shot  at  #1-  J* 
School,  1  year  newspaper  and  3-V6 
years’  PR  experience.  Box  418,  Editor 
ft  Publisher. 


SCIENCE-SPACE  EDITOR  major  met¬ 
ropolitan  daily  wants  career  oppor¬ 
tunity  in  related  PR  or  media  areas. 
Young — M.S. — alert,  aggressive.  Box 
419,  Editor  ft  Publisher. 


WESTERN  MANAGER  of  public  rela¬ 
tions  for  one  of  nation’s  largest  cor¬ 
porations  seeks  Jl^l  or  #2  public  rela¬ 
tions  spot  on  medium-sized  corporation. 
Age  39,  with  12  years’  newspi^Mr  re¬ 
porting  and  editing  exi>erienee.  Hold 
degrees  in  Business  Administration  an^ 
Law.  Broad  experience  in  corporate 
communications  problems,  government 
affairs  and  product  publicity.  Box  421, 
Editor  ft  Publisher. 


Shop  Talk  at  Thirty 


By  Rol»ert  U.  Brown 


Over  61  Million  Copies 


Total  daily  newspaper  circula¬ 
tion  net  paid  was  up  more  than 
1,000,000  copies  per  day  at  the 
end  of  1966,  compared  to  the 
end  of  1965,  reaching  a  new  rec¬ 
ord  high  of  61,397,252. 

The  number  of  daily  newspa- 
l)ers  in  the  United  States  in¬ 
creased  by  three  in  the  last  year 
to  1,754. 

These  figures  are  compiled 
from  the  detailed  information 
contained  in  the  47th  edition  of 
the  Editor  &  Publisher  Inter¬ 
national  Year  Book  which  will 
be  off  the  press  next  week.  The 
figures  represent  net  paid  cir¬ 
culation  as  reported  by  the  Audit 
Bureau  of  Circulation  and  in 
Post  Office  statements  as  of 
Sept.  30  for  those  newspapers 
in  existence  as  of  Dec.  31. 

The  circulation  gain  of  1,039,- 
<(89  over  1965  is  the  third  larg¬ 
est  annual  increase  since  1945 
e.xceeded  only  slightly  in  1955 
over  1954  (1,074,879)  and  in 
1964  over  1963  (1,507,015). 

The  total  represented  a  gain 
of  1.7%. 

For  324  morning  papers  total 
cireulation  was  24,805,671,  a 
gain  of  698,895  or  2.9%  over 
the  1965  figure. 

For  1,444  evening  papers 
total  circulation  was  36,591,581, 
an  increase  of  340,794  or  .9% 
over  the  previous  year. 

(There  were  14  “all  day”  pa¬ 
pers  ])ublished  in  1966  which  are 
counteil  in  both  the  moming  and 
evening  columns  with  their  cir¬ 
culation  divided  between  the  two 
but  they  are  counted  as  only 
one  paper  in  the  totals.) 

I.n  the  Sunday  field,  578  pa¬ 
pers  had  total  circulation  of  49,- 
281,852,  a  gain  of  681,752  or 
1.4%. 

♦  «  ♦ 

Total  circulation  in  all  states 
showed  gains  with  the  exception 
of  five — Alabama,  Hawaii,  Ken¬ 
tucky,  Massachusetts  and  Mis¬ 
sissippi — and  these  missed  it 
only  by  a  few  hundred  to  a  few 
thousand. 

Standout  among  the  states 
was  New  York  where  three 
major  newspapers  merged  into 
one  in  New  York  City  last  year. 
The  state  was  in  the  gain  col¬ 
umn  w'ith  morning  circulation  of 
4,253,787,  up  219,041;  in  the  loss 
columns  with  evening  circulation 
of  3,539,926,  down  212,459;  and 
a  net  daily  gain  of  6,582  for  a 
total  of  7,793,713. 

California  showed  the  largest 
numeral  gain  of  226,395  daily  to 


a  new  high  of  5,683,663  copies. 

«  «  * 

iloming,  evening  and  Sunday 
circulations  in  Canada  also 
showed  gains  for  the  year. 

Canadian  daily  circulation  for 
107  dailies  went  up  by  more 
than  15,000  to  4,299,202,  a  gain 
of  .4%.  Moming  papers  went 
to  997,856,  a  gain  of  .1%,  anil 
evening  papers  went  to  3,301,- 
346,  an  increase  of  .4%. 

Canadian  Sunday  or  week-end 
papers,  increased  almost  20,000 
to  1,821,357,  a  gain  of  1.1%. 

• 

Headliners  Club 
Awards  Posted 

.Atlantic  City,  N.  J. 

Winners  in  the  33rd  annual 
National  Headliners  Club  jour¬ 
nalism  competition  were  an¬ 
nounced  this  week  by  Tom  Pap- 
rocki,  judging  committee  chair¬ 
man. 

In  newspaper  and  magazine 
categories,  citations  went  to  the 
following: 

Kr«l  S.  llotTnian  and  HukIi  A.  Mul¬ 
ligan,  A  I*,  for  their  report  on  black 
market  operations  in  N'ietnain. 

J.  Robert  Moskin,  Look,  for  an  ac¬ 
count  of  an  American  (il  who  defected 
to  Ketl  C'hina,  then  returnetl  to  the  I’.S. 

Hackensack  (N.J.)  Record,  for  a  safe¬ 
driving  crusade. 

Benny  Marshall,  Birmiuuham  (Ala.) 
Sc'ivs,  for  Sports  columns. 

Wolf  \’on  Kckardt,  Washington 
(!).('.)  Rost,  for  his  coverage  of  archi¬ 
tectural  subjects. 

Jolin  Sinor,  San  Diego  (Calif.)  live' 
ning  (’iiiVm,  local  column. 

Jim  Berry,  NKA,  for  editorial  car- 
t(K>ns. 

Hor.st  Kaas,  AP,  for  Vietnam  war 
pictures. 

Janies  Ogata.  CPI,  for  jiicture  of 
IndianaiHilis  Siieedway  crackup 

Jack  R.  Thornell.  AP,  for  picture  of 
J;:mes  Meredith  after  he  was  shot  in 
.Mississippi  march. 

Ray  Mews,  Sioux  Falls  (S.D.)  Arqus- 
Leader,  for  picture  of  a  woumled  Viet¬ 
nam  soldier  at  homecoming. 

Saturday  Ex^ening  Rost,  for  article  on 
air  iKdlution  written  liy  Ben  Ragdikian 
and  illustrated  by  John  [..aunois. 

IMirange  (Ga.)  Daily  News,  for  cov« 
erage  of  school  controversy. 

Elkhart  (Ind.)  Truth,  for  editorials 
on  Indiana  legislature. 

CoctHi  (Fla.)  Today,  for  s|>ecial  tor¬ 
nado  eilition. 

Mark  Watters,  Honolulu  Star-Bulletin, 
for  his  own  obituary. 

Chicago  Daily  Nrtvs,  for  coverage  of 
the  killing  of  seven  nurses. 

• 

Highway  Cited 

Parade  Magazine  voted  its 
1966  Scenic  Highway  Award  to 
a  23-mile  stretch  of  New  York’s 
Adirondack  Northway  between 
Lake  George  and  Pottersville. 
The  plaque  was  presented  to 
Governor  Nelson  A.  Rockefeller 
by  Parade’s  managing  editor, 
Edwin  H.  Kiester  Jr. 


*«» 

- 


IT'S  AN  HONOR  —  George  R. 
Brown,  news  director  for  RKO 
General  stations,  shows  the  tribute 
paid  him  by  the  Silurians,  a  so¬ 
ciety  of  New  York  Ciiy  newspaper¬ 
men.  Brown  started  out  as  editor  of 
a  weekly  on  Long  Island,  gracu- 
ated  to  the  Brooklyn  Times-Union, 
then  worked  for  AP  before  going 
into  radio  news  work. 


Guild  Severs  Links 
With  ‘CIA  Funds’ 


ASNE  Adds 
27  Members; 
Total  701 


For  the  first  time  in  its  his¬ 
tory  enrollment  in  the  American 
Society  of  Newspaper  Editors 
has  exceeded  700. 

A  membership  peak  of  701 
was  established  with  the  an¬ 
nouncement  by  ASNE  Secretary 
Norman  E.  Isaacs,  executive  edi¬ 
tor  of  the  Courier- Journal  and 
Louisville  Times,  that  27  editors 
had  been  elected  to  the  society 
by  the  board  of  directors  on  a 
recently  completed  mail  ballot 

Membership  in  the  society  is 
limited  to  directing  editors 
having  immediate  charge  of  edi¬ 
torial  or  news  policies  on  daily 
newspapers  in  the  United  States, 
and  is  based  on  the  following 
quota  system:  newspapers  with 
over  100,000  circulation,  three 
memberships;  50,000-100,000 cir¬ 
culation,  two  memberships  and 
20,000-50,000,  one  membership. 

The  newly  elected  members 
are: 

0;rr  100.000  Circulation 

Willi.-im  \V.  B.iker,  e<litor,  Kansu 
City  Star. 

Barry  Binuliani  Jr.,  assi.staiit  to  the 
puldislier,  Courier-Journal  and  Louu- 
rillr  T imes. 

Walton  Collins,  associate  editor. 
South  Head  Tribune. 

William  I).  Cotter,  eilitor,  Syracutt 
Herald-Journal. 

Kay  Dorsey,  erlitor  of  eiiitorial  pan, 
Cleveland  /’lain  Dealer. 

(ieortte  N.  (iill,  manaKiiiK  editor, 
l.ouisville  Courier-Journal. 

lamis  (iuzzo,  manaKinii  editor,  SeaUlt 
I’ost- 1  ntelliyen  cer. 

Richard  H.  I.eonard,  editor.  Mil- 
-n-auk-ee  Journal. 

William  F.  Mcliwain,  editor,  A'eirj- 
day. 

John  C.  tjuinn,  director  of  news, 
Hoehester  Democrat  and  Chronicle  and 
Time.s-l'nion. 

William  M.  Ware,  executive  editor. 
Cleveland  Plain  Dealer. 


Washington  ...  . 

T,  ^  1  Wdliam  M.  Ware,  executive  editor, 

Reacting  to  recent  disclosures,  Cleveland  Plain  Dealer. 

the  American  Newspaper  Guild  50.ooo-too.ooo  Circuiat, on 

has  moved  to  end  the  possibility 

that  Central  Intelligence  Agency  James  C.  Anderson,  editor.  Sacnr 
money  is  lyeing  fed  to  the  union  Jesse  Earle  Bowden,  editor.  Penst- 

for  financing  of  its  Latin  Ameri-  mU 

,  V  ,  William  r.  (  hapnian,  manaitinK  rtn- 

can  and  other  overseas  educa-  t„r,  Hammond  Times. 
tional  pi-ograms.  ' 

*  ”  II  timiniilon  Netcs-Journal. 

The  guild  announced  Monday  Charles  Hauser,  executive  news  rt- 


tional  pi-ograms.  ' 

*  ”  II  timiniilon  Netcs-Journal. 

The  guild  announced  Monday  Charles  Hauser,  executive  news  r* 
exit  u  i  -i  for.  creenshoro  Haily  News 

(March  13)  that  it  was  com-  Accord 


pletely  severing  its  relationship  ^ 

with  foundations  believed  to  be  Raii)h’^*'i..  Miiiett  Jr.,  editor,  k«m 
conduits  for  funds  from  the  CIA.  ^  '/(r  Netc.t-Sentiiyi. 

rriv  J  -  •  il  11  J  i  J  Harry  J.  Reed,  mananinK  eilitor.  Pen- 

The  decision  followed  a  two-day  tiac  Press. 


board  meeting  here. 

Since  1960,  the  guild  has  re¬ 
ceived  $1,004,000  for  its  inter¬ 


national  programs  from  five  Neics-Sentinel. 
funds.  All  five  funds  refused  to  20.000- 

disclose  to  the  guild  their 
sources  of  income.  An  executive 
board  statement  noted  that  the  Richard  1. 


Charles  C.  Reynolds,  editor,  Atlautu 
City  Rress. 

Richard  K.  Tracy,  managing  editor. 
San  Cabricl  Valley  Tribune. 

F>nest  Williams,  editor,  Fort  n  ayut 


Guild  still  had  no  absolute  proof  Times. 

that  the  foundations  w-ere  linked  ‘ 

to  the  CIA,  but  it  was  severing  iicriiert  l 


20.000-50.001)  Circulation 

Edward  A.  Coyle,  editor,  Missoali, 
M  issifulian-Sentinel. 

Richard  I..  Moore,  editor,  Salisbnn 


John  H.  Stauffer,  eilitor,  Kansas  CilJ 
Kansan. 

Herliert  H.  Thorpe,  manaKing  ^it** 


the  relationships  because  the  Morris  County’s  Daily  Record,  Moms 
funds  refused  to  disclose  details  ud 

*  ^  .  FMward  Wentworth  Jr.,  editor, 

of  their  airairs.  lywood  Sun-Tattler. 
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“We  bought  two  new 
Ludlow  Model  M’s 
and  started  hot-metal 
paste-up  In  January 


haven't  had  a  serious 
work  pile-up  since'" 


Lyle  Smith 

Composing  Room  Supt. 
THE  STATE  JOURNAL 
Lansing,  Michigan 


Ludlow  is  no  stranger  to  the  State  Journal,  but  this  year 
Michigan’s  great  state-capital  paper  is  getting  more  mile¬ 
age  than  ever  from  its  Ludlow  set-up. 

In  January,  the  Journal  replaced  its  older  model  Ludlows 
with  two  brand-new  Model  *‘M"  machines.  At  the  same 
time  it  installed  a  modern  hot-metal  paste-up  system. 

While  conventional  methods  are  used  on  some  (usually 
smaller)  ads,  most  of  the  big  ones  are  marked  for  hot- 
metal  paste-up.  Almost  everyone  in  the  composing  room 
does  paste-up  and  runs  his  own  Ludlow  work.  And  each 
man  switches  from  conventional  to  paste-up  methods  as 
required. 

For  hot-metal  paste-up,  Ludlow  slugs  and  other  cast  ma¬ 
terial  are  stripped  to  zinc  thickness  (.063  inch)  and  posi¬ 
tioned  on  waxed  Plexiglass  sheets  (Potdevin  system)  to 
bring  the  job  up  to  shell  height. 


The  flexibility  of  the  State  Journal’s  paste-up  ^stem, 
however,  is  no  less  remarkable  than  the  precision  it 
affords,  this  78,000  circulation  paper  can  register  color 
from  its  paste-ups! 

"Ads  that  used  to  be  hard  to  build  are  considered  run- 
of-production  now,"  says  Lyle  Smith.  "Angles  are  so  much 
easier  to  make  and  there  is  no  problem  with  borders, 
either.  The  new  Ludlow  Model  'M’,  of  course,  gives  us  a 
much  heavier  slug  that’s  really  sharp.  And  with  the  new 
Model  ‘M’  speed,  nobody  has  to  wait  for  slugs.  Altera¬ 
tions  and  corrections  are  no  problem,  in  fact  are  made 
easier  than  by  conventional  methods.  In  all,  these  sys¬ 
tems  have  improved  our  efficiency  immeasurably." 

WHAT  CAN  LUDLOW  AND  HOT-METAL  PASTE-UP  DO 
FOR  YOU?  You’re  invited  to  send  the  coupon  for  latest 
information  on  hot-metal  paste-up  techniques  and  a  bro¬ 
chure  on  the  new  Ludlow  Model  "M"  —  plus  our  new 
Alphabet  Book  of  Ludlow  typefaces. 


Well-*tockad  matrix  cablnata  offer  many 
sizea  In  BodonI,  Karnak,  Cheltenham, 
Gothic,  Century,  Caalon,  Ludlow  Black, 
stellar  and  other  Ludlow  facea. 


A  pair  of  new  Model  "M"  Ludlowa  haa  earned  the  pralaea 
of  everyone  on  the  compoaing  ataff.  Stronger  aluga.  Im¬ 
proved  printing  aurfacea  and  50%  greater  speed  are  some 
of  the  reasons  why. 


A  Hammond  saw  strips  Ludlow  slugs  down 
to  zinc  height,  making  them  extremely 
light  and  easy  to  handle  in  the  paste-up 
operation. 


LUDLOW 


Placing  the  stripped-down  Ludlow  mate¬ 
rial  on  waxed  sheets  proceeds  with  both 
speed  and  precision.  Many  operators  find 
they  don't  even  need  a  light  table. 


Filing  completed  paste-upa  Is  another  plus 
for  the  system.  With  a  stiff  plastic  back¬ 
ing,  the  pasted-up  ad  la  still  only  shell 
height. 


LUDLOW  TYPOORAPH  COMPANY 

2032  Ctybourn  Avenue 
Chicago.  Illinois  60614 


Name _ 

Title 

Company- 
Address  — 
City _ 


Phafed  in  U.S.A. 
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Mid-South”  Sunday  Magazine 
Starts  Its  Third  Year 
With  a  64-Page  Issue 


irS  A  HAPPY  BIRTHDAY  FOR  “MID-SOUTH,”  the  locally  edited  maga¬ 
zine  of  The  Commercial  Appeal.  The  second  year  saw  an  increase  of  206  adver¬ 
tising  pages.  The  second  annual  special  Bridal  Issue  is  another  smash  success, 
64  pages.  Reaching  seven  out  of  10  Memphis  homes  and  37%  of  all  homes  in  the 
entire  76-county  Memphis  newspaper  market,  “Mid-South”  magazine  is  the 
SUCCESS  MEDIUM  for  advertisers  interested  in  the  rich  “Mid-South” 
market.  Why  don’t  you  try  it? 

Total  Net  Paid  Sunday  Circulation  274,655,  ABC  Publisher’s  Statement  8-30-66 


THE  COMMERCIAL  APPEAL 

MEMPHIS,  TENNESSEE 

Represented  by  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.,  and  SCRIPPS-HOWARD  NEWSPAPERS,  Gen.  Adv.  Dept. 


